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THEY CALL
HIM THE
YODA OF
THE SANDS

Yakub Dino is no show-off. Reserved and gentle, he doesn’t talk
big among the technicians and engineers at the Jaguar Land Rover
Test Centre in Dubai. So why is he known to everyone as The Yoda
of the Sands?
It’s because this guy has special powers. Above is an image of
Dino driving the Range Rover Sport SVR – the most powerful Land
Rover ever – at a place named the Sand Bowl in the Arabian Desert.
It is the toughest hot test site used by Jaguar Land Rover and Dino
is the only man who is allowed to tackle the Sand Bowl.
Stints in the military and desert tourism gave Dino his grounding
in driving on sand. The rest is instinct. The Sand Bowl is a steep-sided
pit that every Land Rover vehicle is tested against in temperatures over
50ºC. Holding to the sides of the Bowl while sliding through liquid
dunes takes serious sand-driving skills. That’s why you need Yoda.
For sand driving tips from our expert Land Rover Experience
instructor, visit landrover.com/sand-driving
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SET THE BAR
“Every team is searching for marginal gains from design, innovation
and technology. Ultimately this race needs to be won on both land
and water,” says British sailor Sir Ben Ainslie. He is talking about
the greatest challenge in world sailing – the America’s Cup.
No British team has ever won the Cup. Land Rover BAR – a
collaboration between Land Rover and Ben Ainslie Racing – focuses
Land Rover’s vast engineering and innovation capabilities on helping
to make the Land Rover BAR catamaran go faster, ready for the main
event in summer 2017.
“The ocean is new terrain for us,” says Tony Harper, Head of
Research and Advanced Systems Engineering at Jaguar Land Rover.
“We have delved into our talent base to identify the most skilled
engineers within the fields of aerodynamics, machine learning and
advanced data processing.”
Weighing over two tonnes, the vessel will reach speeds of over
50 knots. “Since the birth of foiling [where the catamaran lifts clear
of the water to fly on hydrofoils, reducing drag], one of the biggest
challenges is understanding how to control these massively powerful
machines while balancing on a comparatively small surface area,”
explains Harper.
Integral to the balancing act is the wing – a 23.9m carbon fibre
‘hard’ sail the size of a Boeing 737 aeroplane wing. With competition
rules barring any stored power, the wing provides the boat’s only
source of thrust. Through the use of computational fluid dynamics
(CFD) and finite element analysis (FEA), the Land Rover team is able
to optimise aerodynamics to achieve the fastest possible boat speed.
Land Rover BAR not only needs the best boat, it also needs the
best sailors working at their peak. Land Rover expertise in the field
of human/machine interface technologies (HMI) means they can give
Sir Ben and his team the information they need, the split second they
need it, to make the difference between victory and the rest.
Find out more about the America’s Cup challenge at:
land-rover-bar.americascup.com

Land Rover BAR racing
in Oman on the AC45f –
the America’s Cup World
Series catamaran
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BIRTH OF A SUPERCAR
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Jaguar Land Rover Special Vehicle Operations unveils its highest performing
Jaguar to date: the new Jaguar F-TYPE SVR
Special Vehicle Operations is responsible for developing a range of highperformance production models that push the limits of vehicle dynamics to another
level. The F-TYPE SVR is Jaguar’s fastest and most powerful series production road car.
Capable of 322km/h, the F-TYPE SVR is lighter, faster and more powerful, optimising
precision engineering, performance and design to create an all-weather supercar.
“Cutting-edge aerodynamics have always been fundamental to Jaguar design,”
says Ian Callum, Jaguar’s Director of Design. “Everything from the enlarged air intakes
to the active rear wing are essential to the new F-TYPE SVR’s dramatic looks and
performance.” The new F-TYPE SVR – available in both coupe and convertible models
– was unveiled at the Geneva Motor Show and is available from summer 2016.
Find out more at jaguar.com
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N E W S

Precision is at the heart of the work of Jaguar
Land Rover Special Vehicle Operations (SVO).
The division has unveiled one of the world’s
most advanced paint shops – a 12,000m2,
multi-million-pound, tailor-made finishing centre.
The new facility offers customers exclusive
colours and premium finishes. What’s more,
specially selected technicians work alongside
seven-axis robots to ensure the completed paintwork
far exceeds industry standard. Quality is checked
at each stage – to test durability, hardness and
paint adhesion. Wave Scan Technology measures
the surface texture of the paint to ensure the finish
is flawless. Finally, all paintwork is inspected and
approved by a colour expert.
Just as important as quality is the facility’s focus
on sustainability. The building is heated by using
conditioned air from the preparation booths. The
water purifying technology consumes no chemicals
and, by using robots to apply the majority of the
paintwork, the process is 95% more energy efficient.
If you want your next Land Rover or Jaguar
vehicle to enjoy the SVO touch, contact your
local retailer, via landrover.com

N A V I G A T O R

FINISHING
TOUCH

THERE WE
WERE, ON
THE SNOWCOVERED
SUMMIT…
Everyone who has owned a Series Land Rover
or Defender has an adventure to share. It might
involve driving across continents or being part
of a humanitarian cause, taking part in the
Camel Trophy Tour or ferrying a group of muddy
rugby players from their match. To celebrate the
world’s most iconic 4x4, Land Rover is collecting
your stories of fortitude, camaraderie and
go-anywhere fun. Upload your pictures, videos
and stories to add your voice to the Defender’s
history. landrover.com/defenderjourneys
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NORTHERN EXPOSURE
Jaguar Land Rover launches an Ice Drive
Experience at its Test Centre on the Arctic
Circle in Swedish Lapland
Take all your driving experience and unlearn
it. Arjeplog in northern Sweden is frozen for half
the year under snow and ice. Driving here means
ice driving, and it’s like nothing else on Earth.
To the locals, this surface is second nature.
The metre-thick ice that covers the vast
lakes that surround the town is carved into circuits
to test the world’s toughest vehicles and most
daring drivers. Jaguar Land Rover engineers come
here to test the durability and capability of their
vehicles in bracing temperatures as low as -50°C.

The Ice Drive Experience 2017 is your chance
to join them.
Ice driving requires far greater throttle
sensitivity than normal conditions. When you
come into a corner, you should maintain steady
throttle even as you begin to slide. Forget your
panic reflex. Don’t touch the brakes. Then as
you slide, you should counter-intuitively turn
into the slide rather than away from it. As you
will learn from the expert Jaguar Land Rover
instructors over the course of your epic Ice Drive
Experience, controlled driving on ice is a unique
and exhilarating experience.
Find out more at landrover.com/icedrivesweden
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A ‘secret’ coastline off America’s most famous highway? If we need an excuse to find
out more, the launch of the new Range Rover Evoque Convertible – Land Rover’s
first luxury convertible – provides the ideal opportunity to head to California
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CO N V E RT IB L E

* Study conducted by the University of Rochester,
reported in the Journal of Environmental Psychology

EVO Q UE

You don’t need to be told that spending time in
the fresh air or enjoying soft sunshine or an ocean
view will make you feel good. That doesn’t stop all
those researchers, scientists and academics proving
over and over again that exposure to the natural
world will make you more creative and happier. One
study suggested that 20 minutes outdoors is more
energising than a cup of coffee*.
So I’ve come to California, starting in Los Angeles,
to travel along and beyond the famed Highway 1. I’m
here to explore wide-open spaces in buildings and
landscapes before reaching a ‘Lost Coast’.
The new Range Rover Evoque Convertible’s
roof takes only 18 seconds to open and fold away,
California does the rest…
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LOS ANGELES – OPENING UP A PRIVATE COLLECTION
What would you do if you owned one of
the world’s most envied contemporary art
collections? If you were Eli and Edythe Broad,
you’d commission and build the year’s most
exciting museum – challenging architects,
engineers and conservation experts in equal
measure – to store, exhibit and share the
2,000-work collection. Then you’d open it up
to the public, free of charge. In short, you’d
shake up the art world.
The Broad opened to extraordinary
fanfare and queues snaked around the
block, with people happy to wait for hours
to experience a museum where the outside
world is welcomed in.

Most museums aim to suspend reality,
to focus attention on a specific exhibit.
Here, in a gallery that stretches across a
square acre without a single pillar, the roof
and walls are formed by a honeycomb ‘veil’
that feels draped over the building. The
veil’s 2,500 open panels bathe the entire
floor in a soft light, only ever muted when
a cloud glides across the sky.
The inside also goes out… from the
street you can see into areas of the gallery,
and The Broad itself is part of a bigger
regeneration project for downtown Los
Angeles to turn it into the world’s newest
cultural destination. thebroad.org
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H I G H WAY 1 – OPENING
U P A COAST LI NE

Run your finger along the coast of California on a
map and you’ve mostly traced the route of Highway 1.
It stretches over 1,000km, crossing active landslide
areas, earthquake faults and deep ravines to open
up one of the most glorious coastal stretches on Earth.
It’s a route made for the convertible, and one that
many travellers claim to have conquered. They’re
quick to tell you this as they lean back, ready to share
kilometre by kilometre detail. But press them and
most will have only travelled from Los Angeles to
San Francisco. This section has its undeniable delights
– the staggering beauty of the sheer cliffs and twisty
turns of Big Sur; the tree-lined village of Carmel-bythe-Sea where, thanks to Hollywood legend Doris Day,
dogs are welcome pretty much everywhere; and the
glorious sweep of Bixby Bridge. But this is only a taste
of what’s to come. You need to head north, especially
if you’re in a convertible.
Past the energy of San Francisco, the traffic starts
to thin as you travel through Point Reyes, one of
California’s 27 State Parks. The air turns to incense –
16

sagebrush, eucalyptus and wild fennel – as the road
winds briefly away from the coast. On a clear day, the
unique, soft Californian sunlight with its sea-salt tang
streams in and within three hours of San Francisco,
you’ll reach Mendocino.
Perched on a rugged bluff, where ocean meets
river, this colourful 19th-century town with saltbox
cottages deserves pause. And not just for the
excellent Eggs Benedict served by The Mendocino
Hotel. If you’re lucky enough to be there first thing in
the morning, head out on to the bluff where you can
watch the morning mist roll in across the redwoods as
elephant seals bark their dawn greetings on the small
beaches below.
As you head north out of town, be sure to keep
the top down – the redwoods are so tall that you have
a natural canopy and forest scents fill the car as you
wind through the trees.
Just past Fort Bragg, Highway 1 takes a sharp turn
right, heading inland to meet the twisting, rising 101
at Leggett.
It’s due to the San Andreas Fault and California’s
young geology that you can’t head on along the
coast. The combined instability has kept highway and
large-scale property developers away – but visits from
those in capable Land Rover vehicles are welcomed.
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OPENING UP –
YOUR HOME

The Fall House: The craggy headlands
of Big Sur are so spectacular that if you
lived here, you’d not want to block anything
out, nor would you want to damage the
environment. This was the starting point for
the award-winning Fall House (above) that
carefully hugs the edge of a precipice – with
a sheer drop into the Pacific 76 metres below.
The glass-wrapped home takes in every nuance
of the changing sky and sea, but viewed from
the road above you’d barely know the house
was there.
The stepped design includes natural
ventilation; careful glazing to maximise light
but reduce heat retention; sustainable wood;
and a central, double-volume den that breaks
open the roof so that daylight floods in from
the top and the sides.
Here, you feel like you’re on your own
island, with only the whales and Californian
condors for company.
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The Caterpillar House: Raisin, a
wire-haired scrap of a dog, has perfected
a look of utter misery. It’s made complete by a
shiver she employs as soon as she’s on a lap. Any
concern is misplaced. She lives a charmed life in
Carmel’s Santa Clara Hotel Preserve with her dot
owner whose eye for elegant design and desire
for a sustainable, eco-conscious home resulted in
the Cliff May-inspired Caterpillar House (below).
It’s won numerous awards for its
conscientious design and build, including the
first LEED Platinum certification for a custom
home in the area. Excavated earth was used for
the curved rammed walls and all the lighting
points downwards to prevent light pollution.
But most spectacular is the absolute calm
you feel as you watch the day come to life from
the open living area. The morning silence is
broken by the calls of songbirds and the sunrise
grows to reveal undulating hills around you. You
see no one and Raisin, replete from her gourmet
breakfast, forgets to shiver.
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With thanks to: Rick Miller, Julien Brightwell, Buzz Steussy,
Richard Flores, Tony Caputo, the Inn of the Lost Coast

20

E VOQU E

OPENING

UP – THE

CONVERTIBLE

LOST

COAST

It’s easy for anyone on the 101 highway to keep going
north after Leggett. If you didn’t know about the Lost
Coast, you’d blithely drive past the turn-off to Redway.
Since leaving Los Angeles, the road surface has varied
between good and excellent, with several opportunities
to use Terrain Response’s Dynamic Mode to hug the
sharp switchbacks on the 101.
Past Redway and Briceland, the roads get rougher,
but it’s when you take the Shelter Cove road that things
get really interesting. Engage Mud and Ruts and let Hill
Descent Control take over as you work your way down
the side of a mountain.
Jack and Autumn run The Fish Tank, Shelter Cove’s
only coffee shop. They are straight-talking, look-youin-the-eye, instantly likeable people. Despite feeling
like you’re in the middle of nowhere, they receive even
the trickiest coffee order with a calm nod and a “yes,
ma’am”, and when I ask how far it is to Needle Rock
in the south, Autumn tells me “we measure distance in
hours, not miles, so give yourself an hour and a half”.
The map tells me it is 30km.
After last night’s journey, this seems reasonable.
In The Fish Tank, one visitor is recounting how he
could smell the smoking brakes on his truck as they
made their way into Shelter Cove and his navigator, a
burly smooth-talker with Aztec tattoo sleeves, chips in:
“I recorded a goodbye message to my girlfriend on the
way down, I didn’t know if we’d make it”.
Both say it was worth it. Despite both driving
Highway 1 numerous times, this is the first visit for both
of them. Shelter Cove (population 805) sits between
the Sinkyone Wilderness State Park in the south and the
King Range National Conservation Area in the north.
It’s the best base for exploring the Lost Coast, the
largest span of pristine coastline in the USA.
And what a coastline it is.
Black sand beaches contrast with the rough Pacific,
the greens of the coastal scrub and thick forests and
navy mountains in the distance. A few hotels perch on
the edge of cliffs that the ocean has gnawed chunks
out of. Talking about the impending wild weather, Jack
nods in the direction of the window and says, “on the
East Coast they name their hurricanes, over here it’s just
another storm”, before handing a customer an almondmilk decaf flat white.
I spend the day exploring Sinkyone’s rutted tracks,
hoping to see a bear, but consoling myself with sightings
of enormous elk. Towards the afternoon, the fluffy white
clouds have turned a foreboding grey and as I park
outside the Inn of the Lost Coast, for the first time on
this journey, I put the convertible’s top up.
21

NO

CO MPROM I SE

Creating a convertible version of an original hardtop presented
a series of design and engineering challenges. Gerry McGovern
and Danella Bagnall explain, in the case of the Range Rover Evoque
Convertible, how the challenges were overcome

Danella Bagnall,
Evoque Vehicle
Line Director
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01 T H E C H A L L E NG E
GERRY MCGOVERN: “The biggest design
challenge was how distinctive the Evoque
is. The key ingredients of the Evoque
design are the falling roofline, rising beltline
and the overall visual robustness. So how
do you make the convertible work when
you take away the falling roofline? When we
took the roof off I realised the overall drama
of the design still worked with the roof
gone. The emphasis on the rear haunches
becomes even more obvious.”
DANELLA BAGNALL: “Cutting the roof off
any car creates an engineering challenge
– you have to strengthen the vehicle in a
very different way from that of a hardtop.
The other challenge was to ensure we
maximise the boot space, when the roof
is folded, without compromising the rear
passenger space. The solution was in the
fabric roof. It gives the best of all worlds,

Evoque specifications may differ across markets,
please visit landrover.com to find your local retailer

Gerry McGovern,
Land Rover’s Chief
Design Officer

The launch of the Range Rover Evoque
Convertible broke new ground. It is
the world’s first premium compact SUV
convertible and the world’s most capable
all-terrain convertible.
But creating the vehicle presented
specific design and engineering challenges
– especially as the original Evoque’s
award-winning design is so individual.
The result, which offers generous
boot space, a ski hatch, a z-fold roof that
opens in 18 seconds and full capacity
for four occupants, also includes true
Land Rover all-terrain capability with
the latest Terrain Response system and
Wade Sensing. In the Range Rover Evoque
Convertible, neither design nor capability
is compromised.

keeping the design integrity but delivering
a 251-litre boot space. A metal-folding
version would just not have given us that.”

0 2 NOT JU ST FOR CA L I FO R N I A
GM: “When I think of California, I think
of convertible motoring, the weather
is conducive to it. But also driving a
convertible on a crisp, sunny winter’s day
can be an enjoyable experience. With the
reassurance that it has Land Rover’s
all-terrain capability it can be used in
any weather, in any conditions.”

03 ENGINEERIN G I N TE G R I T Y
DB: “Maintaining capability was a priority.
We’ve made sure the Evoque Convertible
is every bit a Land Rover. Don’t forget,
though, that we have 68 years of
experience since the Series 1 started it

all. The Evoque Convertible takes this
understanding into the future.
“Our four-wheel-drive system,
complete with Terrain Response, allows us
to tackle any terrain. The vehicle can wade
up to 500mm, and approach, break over
and departure angles compare well with
the hardtop Evoque.
“All-Terrain Progress Control, our latest
capability technology, makes off-roading
safer and easier. Safety is also assured by
two hidden aluminium roll bars that deploy
within 90 milliseconds in the unlikely event
of a roll-over.”

04 NO CO MP R O MI S E
DB: “Convertibles can mean a design and
engineering compromise. However, the
design and engineering teams worked very
closely together to achieve the vision. For
example, the highly desirable frameless

doors created a real engineering challenge
in terms of maintaining the overall strength
and robustness, whilst not compromising
on the overall design and desirability of the
convertible when the roof is down. And there
is no compromise in on- or off-road handling
between the convertible and the hardtop
Evoque. Personally, I’m very proud of this.”
GM: “This vehicle will become part of the
Evoque story. We now sell over 120,000
Evoques a year with demand still strong.
“The Range Rover Evoque was a
catalyst for change in our company – it
proved that design executed in a desirable
way can change the fortunes of the
business. It’s the fastest selling vehicle
in Jaguar Land Rover history and it
showed that great design and engineering
excellence can work in harmony. With
the Evoque Convertible, we’ve absolutely
stayed true to the original design.”
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It takes confidence to build in a crisis. Faced with the worst
recession in a generation, that is what Ratan Tata did when he
acquired Jaguar Land Rover in 2008. He ended up saving the
British motor industry’s largest investor, employer and manufacturer

W O R D S G A V I N
P H O T O G R A P H Y

G R E E N
P E T E R

H A P A K
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RATA N

TATA

The Tata name appears on more products than
any other brand in India, from big trucks to small
cars, from mineral water to mobile phones. Tata has
interests in chemicals and construction, mining and
media, refrigeration and renewable energy, drugs and
defence, hotels and health, telecoms and IT.
In the UK, Tata’s contribution to the nation’s
industrial health, while important, is more discreet.
Nowhere does the Tata name appear on Jaguar or
Land Rover vehicles. Yet it is Ratan Tata – now emeritus
chairman of the Tata group – who, more than anyone
else, is responsible for the remarkable recent success
of Jaguar Land Rover, the UK’s biggest automotive
employer and investor, and the country’s largest
producer of cars.
As CEO Ralf Speth told Auto Express magazine a
few years ago, “without Ratan Tata, Jaguar Land Rover
wouldn’t exist anymore”. In many ways, Ratan Tata
saved the British motor industry.
For a man whose name is everywhere in India,
Ratan Tata likes to keep out of the limelight. He gives
few media interviews and lives modestly in Colaba,
in south Mumbai.
His well-documented enthusiasm for cars began
early. “My first encounter with a Jaguar was when I was
a school boy. My father had an XK120. At the time, we
didn’t appreciate what it was. It was just a two-door
roadster Father used to feel young in. I’d ride with him.
When I went to college, I tried to buy a similar model
from a fellow student. I test-drove it, but I couldn’t afford
what he wanted for it.”
It was this passion for cars, and a keen eye for
spotting business opportunities, that attracted him
to buying Jaguar Land Rover, from Ford, in 2008. It
was a gamble, he admits, and he now says with some
frankness that there were times when he “wasn’t very
confident” of turning around the fortunes of these two
famous brands.
“Tata was the second biggest maker of SUVs in
India and I thought Land Rover would be a good fit.”
Soon after Tata bought Jaguar Land Rover for
$2.3 billion, Lehman Brothers went bust, and the worst
recession of modern times hit. The timing, for Tata,
could not have been worse.
“Of course there were many moments when we
wondered what we’d done. I was convinced the thing
to do was to trust my instinct. I felt the recession
26

wouldn’t be a long one and I was convinced that SUV
sales would flourish again. We needed more products.
With great new products the company had a chance.
Otherwise, it had no chance. So we invested.”
While many rivals were cutting back on funding
new models, Tata invested heavily. With financing
mostly from Indian banks, Jaguar Land Rover began
developing a string of new vehicles that would become
global successes, including the latest aluminiumbodied Range Rover and Range Rover Sport, the
Jaguar F-Type and XE and, most significant of all, the
Range Rover Evoque, which went on to become the
fastest-selling model in Jaguar Land Rover’s history.
“During the recession I saw the workforce a
number of times and said, ‘let’s work side by side to
help restore the glory of these two brands’. Everything
that subsequently happened is a direct result of the
spirit of the workforce and of the
Jaguar Land Rover management.”
An earlier decision to close one
of the three Jaguar Land Rover UK
factories was reversed: “We needed
“I BELIEVE I CAN
the production capacity for our new
cars,” he judged.
MAKE A DIFFERENCE”
Tata’s boldness proved a
R ATA N TATA
masterstroke. As the world woke
from recession, Jaguar Land Rover
was ready with new vehicles. In the
past six years turnover has tripled,
while sales and employment
have doubled.
Recently, Jaguar Land Rover has been one of
the world’s fastest-growing premium carmakers. A
new plant in China opened last year, and upcoming
factories in Brazil and Slovakia – supplementing
four UK plants, including an engine factory in
Wolverhampton – will satisfy global demand.
“It’s been a very rewarding experience. I’m very
proud of everything that has happened and have
enormous admiration for what Ralf [Speth] and his
team have done. I had confidence and infused money
at the time it was needed, but I did it with great
nervousness because the numbers here [in India]
were very large.”
We meet in the Elphinstone Building in south
Mumbai, not far from Tata’s global headquarters in
Bombay House, where Ratan Tata ran the Tata group,

From top: Ratan Tata;
a 1950 Jaguar XK120,
the model Tata rode in
with his father as a boy;
the Range Rover Evoque
– the fastest-selling
model in Jaguar
Land Rover history

as chairman, from 1991 to 2012. Nearby Elphinstone
College, part of the University of Mumbai, is where
Jamsetji Tata – the founder of Tata and ‘Father of
Indian Industry’ – was educated.
Named after a former British governor, the
Elphinstone is where Ratan Tata now works, mostly for
Tata Trusts, doing charity for a range of good causes.
“At the moment, my main activity is trying to
combat malnutrition in women and children. This is a
serious problem in India. We’re trying to embed iron in
wheat, rice, milk and salt and add other micronutrients
so that in 10 or 15 years the next generation of Indians
will be stronger mentally and physically.”
Tata is a highly unusual conglomerate in that its
holding company is 66% owned by charitable trusts.
A majority of the profit gets distributed to charities,
including medical, education, alleviation of poverty,
the arts and culture.
“It was a very enlightened move by my ancestors.
The founders bequeathed their company to charity. It
was giving profits back to the people.”
Ratan Tata is also a high-profile advocate of
tackling global warming. To coincide with last
December’s Paris climate conference, he joined
industrial and tech heavyweights, including Bill Gates,
Mark Zuckerberg, Richard Branson and Jack Ma, to
launch the Breakthrough Energy Coalition, a group
devoted to speeding up the development of green
energy through investment.
His philanthropy even extends to the stray dogs of
India. “It started just after I became chairman. It was
the rainy season and one stray sought shelter inside
our headquarters. I said, ‘don’t push him out’ and then
word must have spread because more appeared.
“I’m pleased to have grown the group in a
[business] environment where high values and ethics
were sometimes difficult,” he says of his legacy. “We
maintained those values.
“As I’ve grown older, I’ve become more and more
sensitive to the disparity in wealth and prosperity
and, deep down, there’s been an urge to make
a difference. I’m very fortunate, in that I believe
I can make a difference.”

INSPIRED TO HELP?
To find out more about Tata Trusts projects, visit tatatrusts.org
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Sir Paul Smith owns colour.
The iconic British fashion
designer talks ideas, ants and
burgundy paint jobs on a
drive in his bespoke Defender
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After a couple of hours in Sir Paul Smith’s company,
you walk away with a jauntier view of the world. His
infectious sense of “why not?” lingers, pervading your
thoughts. Life is not to be taken too seriously – it’s
there to be enjoyed and to fascinate. It’s this positive
energy that has helped propel him from owning one
boutique in Nottingham to a privately owned empire
of 265 stores across 83 countries worldwide, including
28 Paul Smith Collection shops in Japan alone.
I’m waiting for Paul on a dark rainy day in his
London Covent Garden HQ. He’s going to take
Onelife for a ride in the one-off Land Rover Defender
he collaborated on. I’ve been shown into the
showroom where his latest collection hangs. He’s
known for his playful use of colour, and neither the
Defender nor the clothes disappoint. The menswear
features yellow Chelsea boots, blue brothel creepers,
dusty pink blazers, orange raincoats, a beautiful
cashmere coat in shocking baby bubblegum pink, a
lavender suit, viridian green trousers and ant motif
trousers, tie and jumper. The car has a similar coat of
many colours – 27 on the exterior alone – although it’s
more subtle. Paul bounds in on long legs just as I’m
trying on a pair of big silver sunglasses and he guffaws
as they get tangled in my hair as I try to whip them off.
This would not happen with some designers.
“Alright!” he says. “Let’s go.” We thread our way
through a corridor full of visiting fashion buyers. He
shakes hands with all of them, remembers the names
of half of them, and has a personal joke or quip with
about a third. Then we’re on the street blinking in the
rain, looking at the Defender before we get in and join
the Covent Garden traffic.
Talk us through Paul Smith’s Defender
I was so excited to work with the Defender because
I’ve had a long wheelbase one at my place in Italy
for many years. I love the practicality of this vehicle.
It’s attracted everyone from farmers to the Forces. I
thought it would be very amusing to do the panels in
different colours, almost as if you’d replaced bits over
the years and the colour they had in the yard that day
was burgundy or grey. There are also very fluorescent
colours on the car, referring to the fact that they’re
used as emergency vehicles. It all reflects the honest
history of the Defender.
This car just works. So many cars now are full of
modern technology, which a lot of people don’t ever
really use – and in my case don’t know how to use!
This extends to very basic things. I travel almost
every week and in some hotels you can’t work the
telephone system or the lights or the curtains. With
the Defender, it just works. You switch the lights on
[he demonstrates]… and off. Click [he demonstrates],
and the door locks. You pull the handbrake up and
it works [he doesn’t demonstrate this as we’re now
motoring down Kingsway in Holborn]. And if you
have a little bash on the corner and damage a light,
there are two screws and you can take it off and put
a new one on. I love it. It’s very British. Everyone who’s
tried to do similar things has rounded them off too
much or put little pieces on them that are decorative
rather than utilitarian.
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You originally wanted to be a racing cyclist… if you
had continued, what would you be doing now?
Yeah, I fell into fashion – literally! I raced to the
age of 18 when I had my accident. I wasn’t really
good enough or brave enough to be a professional
cyclist – so I probably would have ended up as a
photographer. My dad was an amateur photographer
and he gave me a camera when I was 11. It was my
first brush with creativity. But instead I have a lovely
job that’s taken me around the world and I have a
lovely day every day, y’know?
From cycling to fashion – how did that happen?
I’d been in hospital for three months. When I got out
I started going to this pub and met all the kids from the
local art school. It was so fascinating. I discovered the
world of painters, music and fashion and started working
with one of these students who was opening a little
boutique in Nottingham. All I wanted to do was be in
a creative world. Then I met my girlfriend – now my wife
– Pauline. She’d studied fashion at the Royal College of
Art and I learnt about fashion design through her. She
said, you’ve got so much energy and so many ideas –
why don’t you open your own shop? We opened this
tiny little shop and we thought that would be it.
People often ask me, when did you think you’d
made it? To be honest, it was never like that. We
just did a little bit better, year after year. We started
selling in London, then in France and now we’re in
83 countries. There was never this determination in
me that I’d have a business around the world or be

Clockwise from above:
details from the 2015
range of Paul Smith
coats; and his range of
wallets; Sir Paul in his
first store in Nottingham
in the 70s; interior and
exterior details of the
Paul Smith Defender

There are 27 colours on
the exterior panels of
the Paul Smith Defender

internationally well known. I didn’t do it with a passion
for wealth – just a strong passion about life itself.
You got married and started in business really
young. Do you think you missed out on your youth?
The years before I met Pauline were pretty wild times
– there were fantastic bands to see. It was a very rock
‘n’ roll lifestyle. And then at the age of 21, I inherited
this family – Pauline had two children, two Afghan
hounds and two cats. But we were a very modern family
– nothing stopped us – we’d go to gigs with the children,
go on backpacking holidays to Greece. It was very
different from my parents’ generation.
What was it like moving from Nottingham?
I came down to London in the 1960s and it was
fantastic – I got to know Zeppelin and the Beatles and
the Stones and Pink Floyd. It was a very hippy time.
I got to know Led Zeppelin’s Jimmy Page very well –
I’ve just done a new project with him. I got to know
David Bowie very well, too. We dress Jake Bugg now
– he’s from Nottingham, too. Sport and music are two
things that have always been with me.
Are you a designer or a businessman?
Actually, what’s been helpful with the longevity of Paul
Smith is I’ve never been really fantastic at design and
I’ve never been fantastic as a businessman. I’m sort
of OK at both. Starting a business when you’re 21
years of age, you soon fast-track into understanding
about paying rent and invoicing and ordering fabric
and opening at 10am and closing at 6pm, as well as
designing. I’ve continued that balance through the
years. I’m the owner of the business, and I’m also the
designer and the boss. I hope I’m not autocratic, but
I am very hands-on because I think it’s necessary to use
my experience. We have this little sentence at work –
you can’t do it without doing it.
So Paul Smith is Paul Smith?
Yeah! In the office they often say something is “very
Paul Smith”, which is rather odd! I called my company
Paul Smith because at the time all the shops around the
32

world had strange names like Doll’s House or Birdcage.
So using my name was a practical way of letting people
know about me. It’s still an individually owned, private
company. We’ve fought off all the companies who’ve
tried to eat us over the years. So far, so good…
Describe your character
I’m blessed with being a very positive person, which
I hope I’ve inherited from my father. He was a
charismatic and funny guy. Pauline has helped me keep
my feet on the ground. I’m still the boy she met when
I was 21. I suppose the bad good thing – or the good
bad thing – is that I’ve got the concentration span
of an ant! And there are ants in my new collection…
They never sit still, that’s for sure! I’ve got boundless
energy and ideas. The least of my problems is ideas.
I’ve always promoted individuality, a strong spirit and
doing things differently. You can
be as classic or as playful as you
want. That’s what I wanted to do
“YOU CAN’T DO IT
with the Defender. Respect the
wonderful vehicle it is, but give
WITHOUT DOING IT”
it a sense of fun – really thinking
S I R PA U L S M I T H
it through for its function and its
history.
Is it fair to say there’s not really a Paul Smith ‘look’;
you’re more an enabler to help people express
themselves…
I appeal to this huge range of people – but then
some of the top magazines say: “You’re too general
and you don’t focus”. The thing about Paul Smith
clothes is you wear them, they don’t wear you. There’s
a simplicity that also appeals to me in the Defender.
Form follows function – and that sort of function is
something I desire more and more around the world.
It’s been brilliant working on the Defender – such a joy
to be asked and a privilege to have my own Defender
NOW WATCH THE FILM
Paul Smith talks Defender, fun and design while driving
through London at landroverofficialmagazine.com
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Craftsmanship is in the blood of the gamekeepers of Holkham Estate in
Norfolk, England – from the tools they use to the land and game they steward.
Onelife takes a bespoke Range Rover SVAutobiography commissioned by
British gunmaker Holland & Holland on a tour of the grounds
W O R D S N A T H A N I E L H A N D Y
P H O T O G R A P H Y A L E X H O W E
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We arrive at Holkham Hall, seat of the Earl of
Leicester, in late October. It’s rutting season amongst
the estate’s 400-odd fallow and red deer. A low sun
enflames autumn leaves. Pheasant and partridge
browse in the long grass beneath the trees and the
steady calm of the high season’s end has descended.
Visitors will not return until Easter and the estate’s five
gamekeepers – led by headkeeper Kevan McCaig
– are readying themselves for the shooting season.
Some 40 shoots will take place through the winter
months at this renowned estate
– the site of the first recorded
driven shoot.
According to the annals, the
THE PERFECT COMPANION
Earl’s
gamekeepers arranged for
A single piece of French walnut
game fowl to be driven into the
is used for all the woodwork in a
small copse of Scarborough Clump
Holland & Holland Range Rover.
in 1877. After lunch, the Earl and
This ensures that every veneer
his guests went out and bagged
matches perfectly. It’s then polished
the birds as the beaters drove them
to resemble the oil-finished stock
into the air. Today, McCaig and his
of a Holland & Holland shotgun.
team focus on sustainable practices
It’s just one bespoke element of
that ensure the entire biodiversity
this Land Rover Special Vehicle
of the estate can thrive – alongside
Operations project that pairs two
a healthy population of game birds
companies with a rich heritage and
and deer. It’s a very intimate job.
commitment to craftsmanship. It’s
The team is close knit and stewards
only natural, then, that they should
its environment with studied care.
have come together to collaborate
Early on the morning we
on the perfect sportsman’s vehicle.
arrive, with the mist still clinging
to the hollows by the lake’s shore,
McCaig has the unhappy task of
pulling two red deer stags from
the water. They had locked antlers in a tussle during
the night, couldn’t separate themselves and dragged
each other down. It is a tragic accident, the first
of its kind that McCaig has encountered. He is an
inscrutable Scot from the Dumfries and Galloway coast
who has worked the estates at Alnwick Castle and
Sandringham. His gamekeeping is highly regarded.
He has led royalty on shoots and his knowledge of
partridge rearing is award winning.
The loss of two stags can be disruptive to the herd.
Each male has his place in the hierarchy and during
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the rutting season that hierarchy is being established.
Every male in the herd is watching for signs of
weakness in the opposition. It’s a tense process in the
natural cycle. A weakened male means another has an
opportunity to take command. Since McCaig arrived
at Holkham in 2011, he has been working to create a
more sustainable and environmentally balanced herd.
“When I arrived the herd was around 700,” explains
McCaig. “They stripped all the trees and grass. Reducing
the herd size increases the grazing. Now we don’t need
to feed them at all, except in very harsh weather. It’s
reflected in the carcass weights. In the past we used to
get 28kg. Now some of them are up to 33kg. We’re still
in the middle of sorting some of the older fallow bucks
out. That takes time, looking at the prickets – two-yearold bucks – and selecting those to keep. We assess the
antlers, looking for the most even sets.”
An estate is an artificially controlled environment.
The countryside often appears wild to today’s urban
dwellers, but as any gamekeeper knows, the only truly
wild environment is wilderness – hence the name.
An estate is managed nature. Deer numbers must be
monitored and carefully maintained, but they are only
the most visible sign of wildlife. The gamekeepers must
also monitor chick numbers among the game birds and
the small nesting birds. These can be affected by the
weather, but also by farming practices and predators.
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“I do the Waterden beat at the south end of
the park – there’s two tenant farmers, woodland
and partridge ground,” explains Catherine Leach,
gamekeeper at Holkham since 2012. “We’ve had three
poor breeding seasons because of the weather, but
they’ll make a comeback. If the birds get cold and wet
when the eggs are hatching and the chicks are young,
they die. They also need insects
for the first couple of weeks
of life. We have margins with
“ G A M E K E E P I N G
wildflowers and what the farmers
I S N OT J U ST
would see as weeds – but these
offer insects a place to breed.
A J O B , I T ’ S A
These are called ‘conservation
headlands’.” Predators also have
WAY O F L I F E ”
to be kept at manageable levels
STEPHEN HERRIEVEN
so that the whole ecosystem
can thrive. “Every day, traps and
snares must be checked by law,”
says McCaig. “It doesn’t matter whether there’s snow,
ice or sunshine. Every day. They’ll be checking them
for foxes, stoats, weasels and rats.”
The gamekeepers must go out in all weather, often
working on quad bikes or on foot with their dogs.
They usually rise before dawn and are not home until
after dark. Each has their beat, an area of the estate,
woodland and farmland that is their responsibility.

Previous page: the
gamekeepers of Holkham
Hall with their hounds.
This page, from left: the
interior details of the
Holland & Holland Range
Rover include soft tan
and espresso leather
hides and a console
panel inspired by Holland
& Holland’s distinctive
forend diamonds; on the
terrace at Holkham Hall

It can be a tough and solitary job, but there’s also
camaraderie. Everyone you meet locally is in some
way connected with the running of the estate. It’s like
one very large, extended family.
Two of the keepers – Martin Joyce and Stephen
Herrieven – have served the estate for 20 years apiece.
As Herrieven says: “Gamekeeping is not just a job,
it’s a way of life.” Such continuity is the stuff of which
such great British estates are made. McCaig explains
that all three of the younger keepers – Catherine
Leach, Joe Smith and Jake Hadley – are graduates
of Sparsholt College in Hampshire, regarded as
perhaps the premier training ground in the art of
gamekeeping. “Not everybody’s academic, but you
need an element of theory,” says McCaig. “They
also do practical work at a small shoot on the college
estate.” Yet, perhaps more important than formal
education is the gradual appreciation of country life
gained through an upbringing around those who live
it. “I grew up on a dairy farm in Berkshire,” says Leach.
“My grandfather was a gamekeeper in Herefordshire.
I used to go up and stay with him in the summer
holidays. He worked there all his life. That’s where
I first learnt the profession.”
A similar sense of contentment pervades Holkham’s
keepers. Each has their dogs – either spaniels or
Labradors. “Jake will get his dog after his first year,

once he has bedded into the role,” says McCaig. A
certain bedding-in period is an important aspect of the
role. Its completion is marked not only by the arrival
of hounds at their feet, but also a bowler hat upon
their head – or a Coke hat, as it’s known in these parts.
After a year’s service, each gamekeeper at Holkham is
allowed to wear the bowler – a hat that was originally
invented for the gamekeepers of Holkham. In 1849,
Edward Coke, younger brother of the 2nd Earl, asked
Lock & Co of London to create a hat sturdy enough
to protect his keepers against low branches and the
animosity of poachers. The resulting hat was crafted
by Thomas and William Bowler and Lock & Co supplies
the estate to this day.
As with all things at Holkham, heritage is never
far from the surface, but it is worn easily. This estate,
whose energy is supplied by a vast woodchip burner in
the woods next to the Hall and which runs conservation
schemes in conjunction with Natural England and the
Game Conservancy Trust, is as much a place of the
future as it is one that honours the past.

The privately owned Holkham Hall offers a variety of options
for visitors. For details on tours, opening hours, accommodation
and dining options, visit holkham.co.uk
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ENG I NEE R I N G
PHOTOGRAPHY ANDREW MONTGOMERY

Clockwise from left:
the royal scroll takes
150 hours to engrave;
engraver Allen Greenwell
at work; stocking
foreman Jason Schofield
reveals the precision
mechanism of the
detachable lock; Richard
Moir with a finished
shotgun; Schofield
measuring the stock

Like a bespoke Range Rover, each Holland &
Holland shotgun is crafted for an owner who
knows good things are worth the wait. A madeto-measure order with the London gunmakers
will take about two years to fulfil. That’s
because these tools are made by hand. Just
40 craftsmen work in the original steel-framed
19th-century factory. They have been making
shotguns and rifles here since 1898.
“The process of making a shotgun goes
through six stages,” explains Russell Wilkin,
the technical director. “First there is machining.
This is where we take the raw material – large
cylinders of steel to work the beginnings of
barrels and blocks of wood to create stock
blanks. Every part is made from scratch here.
These then move to the barrelling floor, where
the steel is forged into barrels. This is followed
by actioning, which is building the mechanism.
The fourth section is stocking, crafting the stock
[the held part] of the gun, then polishing and
engraving, and finally finishing. The guns are
then tested according to UK standards before
they are ready for their new owners.”
Producers like Holland & Holland are the
gunmakers’ equivalent of a Savile Row tailor.
A gun is not simply made, but sculpted to

your exact measurements. The size, shape
and curves will be designed to you exactly.
In luxury technologies, world-class design is
more than skin deep. While the engineers behind
Terrain Response in your Range Rover make the
incredibly complex feel effortless for the driver,
so too does the master stocker of a Holland &
Holland shotgun make the intricate mechanics of
the lock and stock appear seamless.
Stocking foreman Jason Schofield locks a
shotgun he is making to reveal how it slides
shut with reassuring precision, akin to closing a
Range Rover door. Two steel mechanisms have
been fitted exactly to mirror image inlays in the
walnut wood of the stock. Using soot smoke, he
is able to determine where he needs to shave
wood until the fit is exact. It’s a precision piece
of work that will take him several weeks for each
gun he makes. “You have to work with wood so
carefully,” he explains, “because once you’ve
removed a piece, it can’t be added back.”
Allen Greenwell has been an engraver since
apprenticing from school. “Every engraver
has their own style, a bit like handwriting,” he
explains. “Jewellery engravers work with softer
metals, but we work in steel with inlayed gold.
As a result we use higher carbon steel tools
that are harder than the metal they are cutting.
The standard royal scroll is 150 hours’ work, but
clients can request bespoke game scenes or
pictures that can take up to 350 hours or more.
The top engravers are in high demand with
waiting lists stretching several years.”
Holland & Holland has made guns for
everyone from Theodore Roosevelt to Larry
Hagman. Many of its clients are repeat buyers
building unique collections. The classic Holland
& Holland gun is the .375. It’s capable in virtually
any situation. However, requests can push the
limits of the possible. One client asked for a
.700-calibre gun. It was judged near impossible.
“It weighs about 8kg and shoots a heavier,
slower 1,000-grain bullet. The cartridges alone
cost around £70. Totally unnecessary but it’s the
universal desire for things bigger, louder, more
powerful,” says Wilkin with a smile.
While .700s set a client back £300,000,
the average for a bespoke Holland & Holland
shotgun is around £70,000. These are more
than sporting tools. They are heirlooms.
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As a Worldwide Partner of Rugby
World Cup 2015, Land Rover
chose to champion the heart
and soul of the game, putting
grassroots rugby on the global
stage during the tournament
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On 31 October 2015, Twickenham Stadium in
London – England’s home of rugby – played
host to the Final of Rugby World Cup 2015
between New Zealand’s All Blacks and
Australia’s Wallabies. It was the pinnacle of
the world game. But on the big screens there
were other players – representatives of the
thousands of small town rugby clubs around
the globe. They were a reminder that among
all the glamour of Rugby World Cup 2015,
rugby’s appeal lies in enduring principles
of sportsmanship, respect and humility that
are as true to the man, woman or child on
the Sunday league pitch as they are to the
toughest of the All Blacks.

ITALY
CUS SIENA, FOUNDED 1984
ANTONIO CINOTTI, VICE PRESIDENT
No grass lay on our pitch at its inauguration.
There’s no way of getting it to grow. It’s not easy
for the kids – as young as five – and the Italian
mums on our women’s team, but we’re still
lucky, we have our own pitch and we call it our
Sabbione. It’s Italian for coarse or sandy soil.
CUS Siena has no contrada [Siena’s famous
17 districts with fierce sporting rivalries], but
every time we design a new jersey we think
carefully about the colours. Our current shirt
includes amaranth – which happens to be the
colour of the Civetta contrada. Players from
the Leocorno contrada, the adversary of Civetta,
are not always happy wearing the shirt. But in
the name of rugby we have no adversary… only
some mockery.
We’re amateurs. Everyone pays to play.
They play for the emotion that only rugby
can produce. When we saw ourselves in the
#WeDealInReal campaign on the Twickenham
screens we went absolutely crazy! Land Rover
made our players the only Italians to appear
in a Rugby World Cup Final. We made Italian
rugby history.
When the final whistle blows it’s pasta time.
The favourite is tomato and smoked bacon.
You’ll find me in the kitchen with a few injured
players and sometimes Filippo Saporito, too –
a former player, father of current under10s player Giuseppe, and chef at Florence’s
renowned La Leggenda dei Frati restaurant.
cussienarugby.it
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ENGL AND
HALIFAX RUFC
FOUNDED 1919
TONY CURTIS, DIRECTOR OF RUGBY

ANTONIO CINOTTI

Halifax was once among the top 40 sides in the country.
We were semi-professional but the money dried up and the
club faced a real risk of folding. It was incredibly tough but
we took the bold decision to return to grassroots rugby,
dropping into the bottom tier. It has been the best move the
club ever made – we have a real community spirit now.
What makes Halifax RUFC special are the people. We
have an eclectic mix but they bond so well. We have men’s,
women’s and mixed ability sides but we have a ‘one club’
ethos and that runs throughout.
Rugby is about camaraderie. There’s a bond between those
who have played together that can never be broken. I love
the fact that you can be enemies on the pitch but best friends
at the bar, with everything that has happened in the heat of
battle forgotten over a pint.
Land Rover gave us exposure that we could never have
imagined. The TV ads during Rugby World Cup 2015 were
amazing and not only lifted the profile of the club, but our
town as well. We were lucky enough to attract new players on
the back of this, with people saying they had seen us on TV
and wanted to be a part of what we are trying to do.
halifaxrugby.com
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JAPAN
HOKKAIDO BARBARIANS, FOUNDED 1975
JAMIE COVENTRY, CLUB MANAGER
Japanese love the concept of “all for one and one
for all”. They play their rugby very hard and very fair.
They love the concept of clobbering the hell out of your
opponent, but then shaking his hand and having a beer
with him afterwards.
I have not played at a ground more beautiful than
Jozankei, in Japan or in my homeland of New Zealand.
We bought the ground eight years ago, planted cherry
trees around the edge, built a clubhouse and nurtured
the grass. It’s our club but we like to think of it as the
hub of Hokkaido rugby, where teams come from all over
the island to play each weekend. Once you arrive, you
know you are in a special rugby place.
We have a great bunch of very ambitious and
competitive girls. A couple of the women’s Sevens
squad are still only 15 years old, but have the ability to
be Olympians in 2019 if they work hard.
The #WeDealInReal campaign was like a reward for
40 years of hard work. It was terrific to see our name,
our ground and some of our players. We were up in
lights for our 10 minutes of fame. I thought it was
absolutely awesome!
Our groundsman’s name is Taniguro. He’s 67 and
still plays each week for the C team. He is one of the
founding members and he’s as tough as old boots and
is affectionately nicknamed Mr Barbarians.
hokkaido-barbarians.com

FIJI
DAVETALEVU RUGBY CLUB,
FOUNDED 1978
EAPI DEKU, CLUB SECRETARY AND
FOOD AND BEVERAGE MANAGER
Bamboo goalposts are used by most rural
rugby clubs in Fiji. Our original goalposts were
made of iron pipes, but they rusted and fell
apart. We use bamboo poles for the time being
and they’ve never let us down.
The village elders decided to form a club for
our village of Rukurukulevu – Davetalevu is the
name of the channel where boats enter the
harbour. For us, rugby is about the combined
energy of players, family members and religion.
It’s a part of the communal life of the village.
We play touch rugby in the surf. Kids use
anything – a dried young coconut, washed-up
plastic bottles or a coiled up T-shirt – to imitate
their rugby idols, goose-stepping like Serevi,
learning their back pass and offload. When an
opportunity comes to play for Davetalevu, they
take these skills to the rugby field.
Our youngest player is 17-year-old Neumi
Mohi and our oldest is 35-year-old Simione.
Neumi is still at high school and his goal is to
represent Fiji one day. Simione simply wants to
continue playing as long as his legs can carry
him, just to inspire and motivate the younger
players. We all have this love for rugby that
makes us want to give something back.
The real diehard fans of Davetalevu are the
mothers. They are the ones helping wash the team
jerseys and wherever Davetalevu play, they follow.
davetarugby.com

NOW WATCH THE FILM
Find out more about the #WeDealInReal campaign at
landrover.com/wedealinreal
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Most territories became states long ago. But
a few remain. The name implies rough, unpolished
frontier land far removed from civilisation.
They don’t come much more rough and
unpolished than Australia’s Northern Territory…
W O R D S K Y L E F O R T U N E
P H O T O G R A P H Y C R A I G P U S E Y
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Darwin, Australia – the gateway to the Northern
Territory, an area so vast that it’s difficult to truly
comprehend its enormity. The numbers say the
Northern Territory’s footprint is 1.35 million square
kilometres, though it’s easier to think of it as being
twice the size of Texas. Some of its cattle ranches are
as big as countries, the livestock that populates them
significantly outnumbering the hardy souls who call
this beautiful but tough part of Australia home.
Darwin is a staging post, somewhere to board a
plane to the small town of Katherine 300km south
where the real adventure begins. In Katherine, I will
rendezvous with the Land Rover Experience crew for
an epic adventure into Australia. Waiting for me is a
Land Rover Discovery Sport. It will be my home for the
next four days, on a 1,000km off-road journey through
the heart of the Northern Territory.
My tent is a swag – a typical Australian bedroll that
you’ll see in the back of just about every vehicle out
here. Brilliantly simple, it’s a mattress, groundsheet and
cover literally rolled into one. That’s tomorrow, though,
as the first night in Katherine takes in the five-star luxury
of the Cicada Lodge, a contemporary eco-resort owned
by the Indigenous Jawoyn people. They are custodians
of the Nitmiluk National Park and Katherine Gorge, a
place of great ceremonial significance. Nitmiluk means
‘the place of the cicada dreaming’ – the place where
the spirits of creation reside.
It isn’t difficult to see why Katherine Gorge
is so significant to the Jawoyn. The landscape is
spectacular, with stunning freshwater lakes fed by
the Katherine River, framed by smooth, weathered
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sandstone cliffs, with sandy beaches edging the
cool water. That water looks tempting in the 30-plusdegree heat and, more significantly, the high humidity
that’s normal before the wet season. Temptation to
swim is tempered by the locals, though, who tell us
there are freshwater crocs in there.
My Discovery Sport is unchanged from those
you’d walk into a showroom and buy. There are
a few sensible accessories given our location – a
Land Rover roof rack with some additional driving
lights and a spare wheel. Frugal as the new Ingenium
engine is, fuel stops are rare, so there’s the sensible
precaution of a pair of fuel cans, too. A radio, a tyrepressure monitor system and a powered cool box are
on the back seat inside.
The Discovery Sport is properly prepared then,
perhaps more so than its driver. With Terrain Response
adapting the engine, gearbox, differentials and
chassis to optimise the drive, it’s simplicity itself
in challenging conditions. Out here, it’s more than
transport. It’s a lifeline.
Today and over the entire journey, there’s dust.
Lots of it. Every turn of the wheels throws up rooster
tails of the stuff. The colours vary, the landscape’s hues
like a huge spice rack, from near whites of ground
ginger, through cumin, turmeric, saffron and rich reds
of paprika. The Indigenous people talk about reading
the landscape, taking cues from it to navigate and
find food, shelter, medicine and water. We carry all of
ours and use satellites for navigation, but bush skills
come in useful when we learn that the darker the dust,
the quicker it settles. The lighter colours are finer in
consistency, hanging in the air far longer like a talcum
powder and creating treacherous whiteouts that leave
me guessing where the road is heading.
If speaking to the locals teaches me one thing, it’s
to adapt and learn. Simple things can be useful. The
termite mounds, which are everywhere, can give a
helpful signal as to the kind of dust to expect ahead
as they’re constructed from the colourful soil around
them. They’re strangely beautiful and sensationally
clever in their construction. Nature finds ways to
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survive, and thrive, however hard the environment.
Fire also dominates here. There are signs of it
everywhere. Scorched trees and charred groundcover
are regular sights, testament to the fires that are set
deliberately to clear the land. These managed ‘cool
burns’ prevent dangerous wild bushfires and are
essential for many plants to germinate and succeed
in the Northern Territory.
Alone in my swag, the night sky is the only thing
bigger than the land we’re driving through. The view
is sensational, restorative and incredibly peaceful.
It’s a greater luxury and privilege than even the most
comfortable hotel room. Only the swag’s fly screen
divides me from the majesty above.
It’s not difficult to understand why some people
are attracted to life in the Northern Territory. The
cattle ranchers – young men and women dubbed
Jackeroos and Jilleroos – exemplify the mindset.
They work the livestock on horseback or motorcycle
with support from helicopters. They spend weeks
wild-herding the stock. It’s an incredibly hard life,
rewarding, though, financially and personally.
Speaking to them at an overnight stop on the Aroona
Cattle Station, none of them would have it any other
way. Effectively isolated in a small community of
like-minded individuals, they’re all clearly happy with
their lives. The incredulity on their faces when one
of us describes apartment living in a city, among
thousands, if not millions of people when their
nearest neighbour could be hundreds of kilometres
away is enough to have us questioning if we might
be doing something wrong.
Like the dust, the Northern Territory can get
under your skin. This vast, often harsh, but beautiful
landscape is an adventure, even when experienced
from the comfort of a Land Rover Discovery Sport.
And adventure doesn’t get any bigger than this.

JOIN THE ADVENTURE
Ready to head out? Here are the next journeys offered by
Land Rover Adventure Travel: landrover.com/adventuretravel

Clockwise from top
left: securing the spare
all-terrain tyre; the
sandstone monolith
Uluru; off-roading with
my swag [all-in-one
sleeping bag, bedroll
and cover] strapped to
the roof rack; traditional
landowner, Larry Johns
from the Gregory
National Park/Judbarra

REASONS TO GO TO THE
NORTHERN TERRITORY
0 1 N O P HO N E SI G N A L
We’re all slaves to them, but for four
days my smartphone didn’t have a single
bar of reception and I wouldn’t have
changed that for the world. Tourism NT
is talking about creating wi-fi highways
along the main thoroughfares in the
Northern Territory. It shouldn’t.

0 2 RI V E R C RO SSI N G S
There’s no greater joy than driving offroad and encountering a river crossing.
Unquestionably dangerous at times, but
like jumping in puddles, there’s a childlike joy about getting the tyres wet.

0 3 SP E A K TO T HE LO CA LS
You’ll never go anywhere friendlier.
Everyone has a story to tell – usually
interesting, often amusing. Take some
time to learn about the Indigenous
beliefs, stories of survival and the cultural
significance of the Northern Territory.

0 4 SLE E P U N D E R T HE STA RS
There’s nothing, absolutely nothing more
luxurious than spending a night sleeping
under the stars. There’s no light pollution
here so the sky is usually beautifully clear.
It’s the best night’s sleep you’ll ever get.

0 5 EM BRAC E T HE D U ST
Camping here is of the rudimentary
sort. Lavatories are a walk for some
privacy and forget about a shower. The
dust sticks to your skin like a suntan. It’s
better than any fake tan and takes just
as long to remove when you get home.
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thanks to Jaguar Land Rover’s new
infotainment system, InControl Touch Pro
– which combines with InControl’s mobile
app and existing features for a totally
integrated lifestyle
P H O T O G R A P H Y
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A L E X A N D E R

R H I N D

INCONTROL

SIM PLIC IT Y
TECH THAT
UNDERSTANDS
YOU
“Our focus for InControl Touch Pro was
to create an infotainment system that fits
seamlessly into someone’s life, integrating
with the smartphones or tablets they
already have.
“You have a 10.2” screen in your
central console, but when you’re actually
driving, you don’t want to continually
interact with it. That’s why we have
added a Head Up Display. Navigational
updates appear in your line of sight on
the windscreen as well as a 12.3” display
behind the steering wheel. By allowing you
to keep your eyes on the road, it makes life
easier and safer.
“When you are interacting with your
central console screen, you can do so by
touch – including pinch-to-zoom – just like
you do with your tablet or smartphone.”
Amanda Hardingham’s job is
to make cutting-edge tech feel
intuitive, comfortable and instinctive.

AT A G L A N C E
MORE LIKE THIS
Playlists compiled for you based on
your musical tastes.

VOICE INTERACTION
Hands-free feature control through
voice commands.

LINE OF SIGHT
On-windscreen nav aid Head Up Display,
a 12.3” display behind the steering wheel for
maps, and a central 10.2” console screen with
side panel for multi-tasking.
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I NCONTR O L

CONNE CTIV I T Y

“Every aspect of the new InControl
Touch Pro system is built on the
confidence of connecting you to the
3G network. Antennae on the roof
pod of the vehicle make sure of
that. We’ve turned your car into
its very own wi-fi hotspot.
“These days, everyone in the
car will have their own devices –
smartphones, tablets, maybe a
games console? This system lets
you enjoy video, share files and
music or even play multi-player
video games. This new system
keeps you connected to the rest
of your life.”
Phil Higgs leads the design
concept for the system.

AT A G L A N C E
ROOF POD ANTENNAE
Your vehicle stays connected in places
where your own devices might fail.

1GB PER SECOND
By integrating Ethernet into the car, it allows data
transfer at speeds of up to 1GB per second. This
means you can watch and listen to high-quality
video and audio seamlessly throughout the
vehicle, as well as streaming on-demand data
from outside the vehicle via the internet.
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ONLINE SEARCHES
Find great locations from restaurants
to shops and the system can navigate
you to them or share them with friends
so they can meet you there.

CONNECTIVITY IS ONLY POSSIBLE WHERE A 3G NETWORK IS AVAILABLE

BE ONLINE
ALL THE TIME

INCONTROL

AT A G L A N C E
PINPOINT YOUR CAR
Location reckoning anywhere on Earth
– even without a GPS signal.

A I R P O R T U P D AT E S
System alerts if your flight is delayed.

REMOTE CONTROL
Check fuel levels, lock your car and
set the vehicle temperature remotely.

M OB ILE

A PP

CARRY IT
WITH YOU
“InControl Touch Pro is not simply an in-car
infotainment system – it’s also supported by
apps that come with you wherever you go via
your smart devices.
“When visiting a new place, the InControl
Route Planner app will navigate you to the door,
including on foot or by public transport.
“The InControl Remote app can connect with
your vehicle via your smartphone or Apple Watch
to check that it is locked, or to begin heating or
cooling the interior ready for your arrival. And if
you left it in a busy car park, the app’s ‘beep and
flash’ function will lead you to your vehicle.”
Jan Richter is working to take your
infotainment system beyond your vehicle.
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INCONTR O L

AT A G L A N C E
L I V E U P D AT E S
The best route based on live traffic information.

SMART MAPPING
Satellite and street view navigation so that
you will recognise your destination.

PRE-PLANNED ROUTES
Send a planned route to your vehicle remotely
so navigation is ready as soon as you get in.

ARE WE THERE YET?
Passengers can follow your progress on the rearseat screens without interrupting navigation.

N AVIGAT ION

NEVER GET
LOST AGAIN
“Through its connection to live traffic information
and the use of smart algorithms that learn about
your journeys, InControl Touch Pro is always
one step ahead, making sure you take the best
possible routes, find your favourite places and
are alert to hold-ups – and ways around them –
before they even happen.
“This navigation system helps with
every journey – however small. Commute
Mode learns your regular destinations and
Share ETA [estimated time of arrival] will
send automatic texts or emails to alert others
to your progress based on live traffic data.
On longer trips, the system will find your
best route, suggest fuel stops [with fuel
price comparisons], and in big cities, even
take you to suitable parking first.”
Jessica Mattler is helping
map the way ahead.
The features described may be optional and market dependent.
Please consult your country-specific Jaguar Land Rover website or
local retailer for availability and terms. Certain features require an
appropriate SIM with a suitable data contract, which will require
further subscription after the initial term advised by your retailer.
landrover.com
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W O R D S N A T H A N I E L H A N D Y
P H O T O G R A P H Y A L E X H O W E

The oil-rich Gulf is not the obvious place to
find a thriving cultural and environmental
heritage. The Range Rover SVAutobiography
goes into the heart of Arabia to find those
leading the preservation of this ancient land
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Clockwise from top
left: leaving Dubai;
at reception, Banyan
Tree Al Wadi – the
executive class rear
seating of the Range
Rover SVAutobiography
features powered
deployable tables, bottle
chiller compartment,
individual massage seats
with power recline of up
to 17 degrees and calf
rests; a bedroom and
plunge pool in one of the
Banyan Tree Al Wadi’s
tent-like villas
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“No man can live this life and emerge unchanged.
He will carry, however faint, the imprint of the desert…
for this cruel land can cast a spell which no temperate
clime can match,” wrote Wilfred Thesiger in his
seminal 1959 account, Arabian Sands.
Standing amid the scrubland and cranes of
modern Dubai, it is clear that the spell in question
is now one of fantastically tall glass towers, nearimpossible dreams of palm-shaped islands and the
biggest fish tank in the world. Still echoing with the
strange magic of The Thousand and One Nights,
Dubai seems almost an emporium of make-believe.
It is the jewel in the crown of the United Arab
Emirates – a state that’s a mere 45 years old. This
desert peninsula pointing north like an exclamatory
finger between the Persian Gulf and the Indian
Ocean has seen unimaginable change in the past half
century.
Its population has ballooned from that of a
moderately sized English market town (about 70,000)
to the equivalent of Greater London (around nine
million). Almost all those people have come from
the Indian subcontinent, leaving local Arabs as a tiny
minority of little more than 10%.
The magnet that draws them is black gold – the
oil wealth that pours day and night from beneath the
sands of Arabia, driving an economic boom. Before
its discovery, the nomadic Bedouin roamed the desert
and outsiders ignored it completely.
When this story was written, there were over

T H E

L I M I TS

65,000 hotel rooms to choose from in Dubai alone.
By the time you read this, that number will probably
be out of date. They are aiming for 100,000 by the
time of the Dubai World Expo 2020. Over 14 million
visitors came through Dubai International Airport in
2015 in search of the highest penthouses and the
biggest shopping malls. This town even has its own
festival of shopping.
So, surely we’re going to wander the shining
hotels and malls of Dubai? That’s what everyone
else would do, but we are driving a long wheelbase
Range Rover SVAutobiography – the most luxurious
Land Rover ever. This car requires the less-beaten
path, the unexpected delight of perspectives unseen
from the city’s skyscrapers and visions that only the
luxury of time and wide open spaces can reveal.
As we drive along the traffic-clogged Sheikh
Zayed Road, horns blaring, endless billboards
announcing the latest concept suburbs to be built
on the city’s edge, we are aware at every turn
of a faint rippling on the hazy horizon, in between
the gleaming skyscrapers. It is sand dunes.
It is the call of the desert.
INTO THE SAND DUNES
This is a journey into another Arabia. But it isn’t
a nostalgia trip into a past of desert warriors and
plucky British adventurers. It’s a journey into a future
Arabia. Beyond the city limits, a different vision of
this region’s future is being created. We head into

ARA BIA N

the brick-red dunes that run inland from the coast.
At first glance, the untrained eye could be forgiven
for thinking that nothing lives in this dry, scorched
land. Actually, it’s teeming with life.
“Desert foxes, indigenous cats, snakes, scorpions,
gerbils,” says Ryan Ingram, a conservationist who is
director of the first nature reserve in the Emirate of
Ras al Khaimah. He is listing just some of the local
inhabitants of the five square kilometre reserve he
has developed over the past decade.
“We started out with only one square kilometre
and 16 animals. We now have a herd of 53, including
the Arabian oryx (maha), the sand gazelle (rheem) and
the Arabian gazelle (domani),” he says of the desert
habitat, which is also home to the Banyan Tree Al
Wadi resort. It lies in the rolling
desert dunes of the western
coastal strip of the Musandam
Peninsula and is a place where
discerning visitors can gain
a glimpse of real desert. Its
individual tented villas, each
with their own plunge pool,
blend into the nature reserve
in which the resort sits.
PROTECTED RESERVES
The land for the resort and
T H E U N T R A I N E D
reserve was granted by the
Sheikh of Ras al Khaimah, who
EY E CO U L D B E
is keen to promote sustainability
and the environment. “Though
FO R G I V E N FO R
ours is the only nature reserve in
T H I N K I N G T H AT
Ras al Khaimah, it is not the only
protected area,” says Ingram.
N OT H I N G L I V E S
“There are also ecologically
I N T H I S D RY,
important mangroves on the
coast and mountain areas that
S CO R C H E D L A N D
have protection.”
A holiday in the UAE might
make you think of sun, sea
and sand, but Ingram believes there is a demand for
wildlife tourism. The species he has reintroduced are
growing in number annually and the hotels of Ras al
Khaimah are also full of visitors who want to get out
and do something. By offering nature safaris, visitors
have a chance to connect with the local environment and
culture.
What’s more, the notion of a protected reserve
is not unprecedented. In the Emirate of Fujairah on
the east coast, Wadi Wurayah – one of the region’s
Clockwise from top
finest natural sites – has been turned into the UAE’s
left: the reception of
first national park and designated as a Wetland of
the Banyan Tree Al
International Importance by the Ramsar Convention.
Wadi is built in the
mudbrick style of Ras al
This unique freshwater site in a desert country
Khaimah with traditional
supports close to 100 endemic species, covering
latticework and lighting;
129km2 with a further 92km2 buffer zone.
Ryan Ingram, director of
the Banyan Tree Al Wadi
The wadi is currently closed to the public while the
Nature Reserve; bird
municipality – in conjunction with Emirates Wildlife
handler, Khan, with a
desert eagle owl
Society and WWF – work to restore a habitat that was
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THE BIG LIST
You know Dubai has the world’s
tallest building and all the rest…
Here’s the big list you haven’t
read about before

T HE CO M E BACK ANT ELOP E
The Arabian oryx was listed
as extinct in the wild in the
early 1970s. Its reintroduction
in protected areas of the UAE
and Oman has led to it being
reclassified from endangered to
vulnerable, the first animal ever
to make that positive move.
There are now over 1,000
individuals in the wild.

WO RLD -F I R ST
H E RI TAG E P ROJECT
The city of Sharjah is pursuing
the largest heritage project in the
region – Heart of Sharjah – with
the goal of restoring historic
neighbourhoods. It’s the world’s
first development of its kind on
this scale, is a candidate for
UNESCO World Heritage status
and is slated for final completion
in 2025.

L A R G E ST B OTANIC
G A RD E N I N A R AB IA
With only 120mm of rainfall per
year, Oman might not seem like
ideal gardening territory, but that
hasn’t stopped the development
of the region’s largest Botanic
Garden to showcase the unique
flora, landscapes and cultural
traditions of Oman.

F I RST N AT I O NAL PAR K
When the Emirate of Fujairah
designated the wetland site
of Wadi Wurayah as a 129km2
protected area in 2009, it became
the first national park in the UAE.

U N I Q U E D RAGONF LY
Thought to have become extinct
in 1957, the urothemis thomasi
dragonfly had a range that only
covered Oman. In June 2013, it
was spotted in the UAE’s Wadi
Wurayah by a research manager
with the Emirates Wildlife Society.
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Left: entering the 36km
canyon of Wadi Khab
al Shamsi in Oman’s
Musandam Peninsula –
the track narrows to just
five metres wide with
sheer 2,000-metre cliffs
on either side. Right:
in the Al Lisaili desert
near Dubai

severely degraded by careless overuse and littering.
They have conducted extensive animal research,
aided by the latest drone technology. A group of
students from the New York University Abu Dhabi
has developed the Wadi Drone – a 2.2kg drone with
a range of up to 40km that rangers use to roam the
park’s remote corners in high summer, collecting data
on animal movements.
The use of modern technology to aid the
preservation of local heritage is something that feels
very appropriate in the UAE, and
it’s happening at the falconry on
the Banyan Tree Al Wadi reserve,
T H E S E B I R D S F LY
too. “The Bedouin traditionally
F R E E . I F T H EY
used falcons as part of their
survival,” explains Ryan. “In the
C H O S E TO , T H EY
winter, when the birds migrate
from Europe down to Africa,
CO U L D F LY O F F
they’d capture them, train them
AT A N Y M O M E N T
for hunting and then release them
again in April because in the
summer they couldn’t keep them
alive. Today, our handlers like to showcase the modern
method of falcon training – using a quadcopter
drone.”
One of the handlers, Khan, demonstrates how a
quadcopter drone is fitted with a parachute attached
to a dead quail. The drone is then launched to about
100m and the falcon is released. It is in the act of
circling upwards towards its prey, which the falcon does
instinctively, that the bird becomes fit and agile. Once
it captures the quail, the parachute is released and the
falcon takes its prey to ground. Ingram notes that these

birds fly free. If they chose to, they could fly off at any
moment. They only stay as long as the food is good.
The same is true of the reserve’s owls.
“We breed two owl species: the barn owl and the
desert eagle owl. They are indigenous species and
the majority of them, about 70%, we train to hunt and
then release back into the wild.”
I N T O T H E M O U N TA I N S
Taking the road east from the Banyan Tree Al Wadi,
the dunes give way to open, table-flat gravel plains
from which, with great drama, the Hajjar mountain
range rises. This jagged spine runs from the Strait of
Hormuz way down to the fishing port of Sur at the
eastern tip of Oman. It is in these mountains of dark
shale-like rock that this country gets really wild, and
really complex.
We take the Range Rover SVAutobiography up
the winding Wadi Madha and soon run out of asphalt.
It’s time to employ the Mud and Ruts setting on our
Terrain Response – a system that optimises traction on
tough terrains by adapting your vehicle’s responses.
At the beginning of the valley, the town of Madha
is announced by Omani flags and the paternal face
of the Sultan of Oman looking down from billboards.
Not 10km further on, we enter the tiny settlement of
Nahwa. Once more the flags come out, this time the
pan-Arab red, green, white and black of the UAE.
Soon we see portraits of Sharjah’s ruling Al Qasimi
family looking down upon us from hoardings. Yes,
we are back in the UAE.
This strange corner of the region actually contains
an enclave of the UAE, within an enclave of Oman,
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within the UAE. It is one of the greatest anomalies in
the labyrinthine borders that were created when the
locals got to choose their national allegiance. Further
on, we re-enter Oman once more – this time, the
exclave of the Musandam, running up to within a
few kilometres of Iran.
We are here in search of yet another project
reconnecting visitors with a more ancient past. Driving
up the canyon-like Wadi Khab al Shamsi, we eventually
turn down a road that appears to run into a cliff face.
It is, in fact, the beginning of a switchback trail over
the 2,000m-high mountains to an isolated bay where a
unique resort lies.
The Six Senses Zighy Bay resort is only accessible
by air, sea or four-wheel-drive vehicle via the track
hewn from the mountains. It was designed in the
same style as traditional Omani fishing villages, right
down to the wattle and sandstone
construction materials and recycled
timber, natural ventilation and
passive shading to protect against
W E T U R N
the intense summer heat. The
D OW N A
buildings are clustered tightly
together around narrow pathways
R OA D T H AT
in the sand. Intermingled among
them stand 1,100 palms from which
A P P E A R S TO
are harvested 12 different varieties
R U N I N TO A
of date.
The cooling drink you receive
C L I F F FAC E
upon arrival is made from this
harvest. It’s sweet nectar after the
arid drive over the mountains. The
resort is actively working towards
the goal of establishing a marine protected area on
the reefs of the Musandam Peninsula, with plastic
wrappings banned and fish sourced from local Omani
fishermen.
We are told we are only two hours’ drive from
Dubai, but sitting in one of the small stone villas
Embark on your own Arabian adventure, visit banyantree.com
or sixsenses.com

Left: guests can arrive
at the Six Senses Zighy
Bay resort by four-wheel
drive, boat or paraglider
from the mountain pass.
Right: sunrise over the
pool at Six Senses Zighy
Bay’s exclusive villa,
The Retreat (annexe
villa available for your
au pair or bodyguards)
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DRIVING ON SAND
Arabia has a lot of sand. When
driving off-road you are likely to
encounter dunes very quickly.
This soft, fluid surface is unlike
any other and requires its own
unique skill set. Here are five
Land Rover tips to remember

D EF L AT E YO UR T Y R ES
Never attempt to drive off-road on
sand dunes with the tyre pressure
you use for road driving. The tyre
needs to be deflated in order to
maximise the length of tread that
is in contact with the sand.

EN G AG E SA ND M ODE
Before heading into the sands,
set your Terrain Response system
to Sand Mode to optimise your
vehicle’s performance.

A LWAYS STO P DOWNH IL L
This is the most vital piece of sand
driving advice. Hill starts and sand
dunes don’t mix.

RE A D T HE D UNES
Learn to judge the terrain ahead
before you reach it. Use steady
momentum on inclines and slow
down at crests where sudden
drops may be hidden.

AVO I D S O F T DUNES
The vehicle can quickly become
bogged down in soft, undisturbed
sand. If this happens, engage AllTerrain Progress Control and the
vehicle should dig itself out.

T HE
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L I G H T W E I G H T
T E C H N O L O G Y
At Jaguar Land Rover, developing industry-leading lightweight
aluminium architecture is not simply desirable, it’s a necessity.
Chief engineer Mark White explains its success

A lighter car is a better car in every way. It uses
less fuel, is faster, brakes better, has less wear and
tear on its components and it rides better. There
really is no downside to a lighter vehicle. This was
our starting point when investing in lightweight
aluminium technology across Land Rover and Jaguar.
However, the material cost of raw aluminium is
three times that of steel. That ought to make it an
economic non-starter in terms of vehicle production,
and yet Jaguar Land Rover is now an industry leader
in the use of aluminium vehicle technology and the
percentage of aluminium used in our vehicles is set
to rise. Why?
Well, aluminium may be a more expensive
material, but it is also extremely strong, lightweight
and versatile. That’s why it has always been used in
the aerospace industry and it’s why some of the first
Jaguar and Land Rover vehicles were built using it.
Today, increasing fuel efficiency and reducing
CO² emissions are key requirements of our industry
and aluminium is one element of our lightweight
vehicle strategy that is allowing us to improve
these figures, while constantly improving the driver
experience for our customers. We’re not doing this
just to be industry leaders – we focus on making
premium SUVs that are Best In Class in every sense.
Replacing a steel body with aluminium meant
reconsidering the entire design and manufacturing
process. One way we have achieved the results
we have, despite the increased material cost of
aluminium, is by creating an industry-first closed
loop recycling strategy that reuses offcuts from
the production process. This means that up to 50%
of the aluminium used in our lightweight body
architecture is made from recycled metal, requiring
only 10% of the energy in the manufacturing process
compared to primary metal production.
We also adopted rivet-bonded technology from
aerospace as another industry first. Spot-welding
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aluminium in the same way as steel is challenging.
This automated riveting technique combined with
adhesive bonding creates a joint that is actually
stronger and more durable than a steel spot-welded
joint. It also greatly reduces the amount of power
needed to build a car and thus factory emissions.
Riveting also reduces the number of joints
required – this is part of a larger strategy of
reducing the number of parts in the overall vehicle.
The more parts we create, the higher the cost.
Applying our strategy across the whole vehicle,
we’ve been able to replace 30 or 40 steel parts
with about 10 in aluminium.
The challenge for us in producing highperformance premium vehicles is to significantly
reduce the carbon footprint of our fleet while
maintaining the capability, performance, refinement
and comfort our customers expect.
We take a holistic approach, looking not
only at our vehicles, but also at our manufacturing
process. In this way, combining both design
and engineering, we are able to achieve greater
efficiencies and lower emissions across our vehicles’
whole life cycle.
Many of the next generation of Land Rover
vehicles will be built using our lightweight
technology strategy. For example, the new Range
Rover weighs over 400kg less than the previous
model – a reduction of over 40% or equivalent to
the weight of five people. That includes weight
savings of 200kg in the vehicle body weight, 70kg
in the chassis weight and 130kg in the powertrain
(depending on engine derivatives).
For us, it’s not just about making an aluminium
vehicle. We look at aluminium as just one way to
reduce weight, while ensuring that we keep on
improving on- and off-road performance. We
want to give customers their cake and the
opportunity to eat it.
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T R UST L AND ROVE R
TO O F F ER YOU MORE
land rove r.c om

The new Land Rover c o l l e c t i o n i s m o re e x t e n s i v e t h a n i t ’s e v e r b e e n .
Designed with the wh o l e f a m i l y i n m i n d , o u r c a re f u l l y s e l e c t e d r a n g e
encapsulates the spir i t o f o u r i c o n i c b r a n d w i t h i t e m s t h a t a re v e r s a t i l e ,
durable, stylish and t e c h n i c a l l y s m a r t .
From warm goose do w n j a c k e t s t o S w i s s - m a d e c h ro n o g r a p h w a t c h e s
this high quality colle c t i o n o ff e r s s o m e t h i n g f o r e v e r y o n e a n d t h i s
season we’ve introdu c e d a n e v e n b i g g e r s e l e c t i o n o f i t e m s .
As well as t-shirts, we ’ v e g o t j e r s e y s , h o o d i e s , l e a t h e r w e e k e n d e r b a g s
and more besides. De s i g n e d e s p e c i a l l y f o r c h i l d re n , w e h a v e c o l o u r f u l
backpacks and lunchb o x e s . A n d b e c a u s e e v e r y t h i n g c a r r i e s o u r n a m e
you know you c an re l y on i t to del i v er.
New L an d Rove r Collec ti on, our bes t y et.
F or more info r mat io n v i s i t y our l oc a l L a nd Rov er R e t a i l e r.

