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THE NEW WORLD OF JET CHARTER
DIRECT ACCESS TO 7,000+ PRIVATE AIRCRAFT

Jet charter by Victor offers total privacy and puts you
in complete control of your schedule.
With no membership fees and instant access to the
best aircraft and operators around the world, Victor’s
smart technology platform and 24/7 customer service
is revolutionising the world of jet charter.
Enjoy total freedom with jet charter by Victor, from
wherever you are to wherever you want to go.

+44 (0)20 7384 8550

+1 877 275 9336
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Fast track code:

ONELI
Download the Victor app for iOS to start your free
membership today: enter fast track code ONELI to join,
request a quote and compare jets before you book.
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The Pioneers Of High Resolution Audio

EXPERIENCE SOUND
ON THE MOVE
LIKE NEVER BEFORE
We are the pioneers of high resolution audio and proud partners
with Jaguar Land Rover. Our shared passion for quality, luxury and
innovation drives us to create the most immersive sound whilst on
the move. The twists, the turns and the rhythm of the road ahead.
Each album, every song, in authentic and exceptional detail.
meridian-audio.com
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IN SEARCH OF ADVENTURE

A lifetime of exploration:
Sir Ranulph Fiennes
knows better than most
what it takes to truly
go Above & Beyond

P H O T O G R A P H Y : S A M B A R K E R / C O N T O U R B Y G E T T Y I M A G E S , P R I VAT E

Sir Ranulph Fiennes, the world’s greatest living explorer, reflects
on his countless experiences with Land Rovers, from his early days
in the army, to his intrepid expeditions across the globe

I still remember the first time I sat behind
the wheel of a Land Rover. It was 1963 and I
was based in Germany with the British army.
One night, during a night-time exercise,
we had to make a rapid exit. I insisted on
driving. However, the ride was bumpier than
I had imagined, and at one point we just
missed a tree trunk, meaning that this lovely
long wheelbase Land Rover ended up in a
ditch. Fortunately, both car and occupants
were OK, but it did cost me more than a
month’s salary.
Ever since then, Land Rovers have
accompanied me on countless adventures
around the globe, from the Bering Strait to
the White Nile and the deserts of Oman.
Together, we’ve broken world records,
endured intense heat, bitter cold and
traversed some of the world’s most aweinspiring, remote landscapes.
The one that probably stands out the
most was our quest to find the lost city of
Ubar, the Atlantis of the Sands – a search
that lasted almost 25 years. We first started
in 1968 and, by the mid-80s, we had made
five separate expeditions into the remote
deserts of Oman. I wanted to give up, but
my late wife Ginny was adamant: that wasn’t
an option. Eventually, in 1992, we cracked
it at the eighth attempt. After persevering
for so long, it was an incredible feeling of
accomplishment.
People often ask what drives me to
circumnavigate the globe, cross both poles
or complete seven marathons in seven days
on seven continents. The opportunity to
raise money for charity is a huge motivator.
There have been numerous occasions when
I’ve really been suffering myself, and this has
helped drive me on. I’ve also often found
myself turning to the people I respect most:
I imagine my father and grandfather are
watching and I don’t want to let them down
by giving in.
Never let anything inhibit your sense of
adventure, but being adventurous doesn’t
mean being reckless. Entering the unknown

can be a daunting prospect, but you have to
be sensible. Over the years, we’ve aborted
40% of our record attempts, before taking
stock and trying again. It took me five years
and three attempts to make it up Everest. It’s
a learning process and sometimes success
after failure can be even more satisfying.
Over the years, I’ve discovered that
finding the right people to accompany
you is incredibly important – not only to
ensure the success of an expedition, but
also because sharing these experiences can
make them more memorable.
And selecting the right equipment can
be just as crucial. For me, Land Rover stands
for the ultimate in reliability – during my five
decades of exploration, it’s proven one of
the most dependable ways of getting from
almost any imaginable A to B, with a bit of
help from a pickaxe. This special issue of
Onelife is a celebration of 70 years of that
special Land Rover spirit, an unbreakable
desire to go above and beyond and explore
the world’s many wonders.

Sir Ranulph Fiennes
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LAND ROVER SERIES I, II, III & DEFENDER
ORIGIN OF THE SPECIES: THE STORY OF THE ORIGINAL LAND ROVER IS
ONE OF THE GREATEST IN THE HISTORY OF THE CAR, SPANNING 70 YEARS
AND WITH COUNTLESS SCENES SET IN EVERY CORNER OF THE EARTH.
WE GIVE JUST A FLAVOUR OF OUR TRULY GROUNDBREAKING HERITAGE

01 How it began – the very first concept from 1947 featured centre steering 02 Pre-production cars near completion in Solihull in early 1948
03 From farmers to the Royal Family, the Land Rover knows no boundaries 04 Early advertising carried a message that’s equally true today
10

05 The Ives brothers in their 110 won the Camel Trophy in 1989 06 The last Defender rolled off the production line in January 2016
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Aluminium construction

Revealed at Amsterdam

First car registered in

Full production starts

King George VI receives

chosen – still a hallmark

Motor Show on 30 April

the UK in May

in August

100th car built

The official start for Land Rover begins at the Amsterdam Motor Show on
30 April 1948, when three pre-production Land Rovers (numbers 7, 5 and 3)
were first unveiled to the public. The location might seem incongruous for a
car that was to become a British icon: an ambassador for its home country in
almost every other nation on earth, and as important and respected an export
as Manchester cotton or Sheffield steel. But you need to consider this was a
fast-moving project unconcerned by appearances, and the internationally
respected Amsterdam Motor Show was simply the first to happen after the
Land Rover had been designed and the first prototypes built.

Maurice Wilks was Rover’s Engineering Director. He was also a farmer, and
he knew that fellow British farmers needed a simple, affordable, lightweight
and unstoppable utility vehicle. More urgently, the British economy recovering
from the ravages of war needed new, world-class products it could export.
Maurice famously first drew his response to both of these requirements in
the sands of Red Wharf Bay in North Wales early in 1947. His brother Spencer
was Rover’s Managing Director and had joined him for a walk on the beach
that day. They both knew they’d hit on something.
By summer they had built their first prototype, but with its central driving
position it wasn’t yet a true Land Rover. In October ’47 the Rover board
approved the project and in March ’48 the first true Land Rover prototype
was made. It was later registered as HUE 166 and still exists today at the
British Motor Museum and is a regular at Land Rover gatherings and events.
Just a year had passed: modern cars might take five years from first sketch
to motor show debut. In fact 1948 became a year of firsts: the official launch
of Land Rover in Amsterdam in April (see page 18), the first Land Rover was
road-registered in May, and in August 1948 the first full-production vehicles
began rolling out of the Solihull factory. That didn’t stop until January 2016.
Maurice’s design and Spencer’s decision to back it were quick, instinctive
and brilliant. But the brothers didn’t get everything right. They thought they
might sell 50 Land Rovers each week, and the Rover senior board approved
production capacity of up to 100 each week and an initial run of 2,000 units.
The serial number system only anticipated four-figure sales each year, yet in
the second full year of production nearly 16,000 were made and by 1954
100,000 were in service! The numbering system was quickly changed.
Maurice also thought that buyers would want a more comfortable version
of the Land Rover, so in ‘48 prestigious coachbuilder Tickford was specially
commissioned to produce a Station Wagon, whose mahogany-framed body
could seat shooting parties of seven. It brilliantly foresaw the market for more
versatile, luxurious four-wheel drives which Land Rover would later create and
dominate with the Range Rover, but it was ahead of its time and perhaps too
expensive at £1,000 in the UK compared to the standard car’s £450. It was
quietly discontinued, but an in-house and more utilitarian Station Wagon
appeared in 1953 and became a popular mainstay of the range.
As its burgeoning sales proved, the target market that Maurice originally
had in mind loved the new Land Rover. In an early test a British magazine put
one to work with a farmer, who thought it ‘did the work of six good horses’.
12

R OYAL PATR ON AG E
King George VI became the first
Royal Land Rover owner in the
very first year of production when
he was presented with the 100th
example made. Land Rover soon
received its first Royal Warrant
in 1951, and now holds all three,
with members of the Royal Family
choosing it for use in both their
public and private lives.
Some early Series I Land Rovers
were converted into state review
vehicles for the young Royal
couple in the 1950s and were
painted in the favoured Royal
Claret with a red pinstripe.
But the Royals also like to drive
their own Land Rovers, and not
just be driven. During the 1970s,
HM The Queen and her children
were seen at equestrian events in
their 1970s Series III, often sitting
on the roof for a better view.
But it was HM The Queen’s
bespoke 1983 V8-powered 110
that is probably the best known
Royal Land Rover, even being
faithfully replicated for a scene
in the 2006 film The Queen.
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Tickford Station Wagon

First Army order, colour

First active military duty

First long-wheelbase

First car delivered to

version introduced

switches to Bronze Green

in Korea

version, the 107, launched

the Red Cross

|

1954

“ The Land Rover Defender
has been there for me
more times than I care to
remember. Known and
respected by me and many
other adventurers for
their rugged reliability – it
was an honour to be asked
to take part in the build
of the two millionth car”
BEAR GRYLLS,
ADVENTURER
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01 Spencer Wilks 02 Maurice Wilks 03 In good company with owner Sir
Winston Churchill 04 The Series I-based Tickford Station Wagon was
04

arguably the first luxury SUV 05 Capability is in the heart of every Land Rover
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Car custom-built for

Series II launched in May,

Series IIA launched

Land Rovers appear in the

Headlamps move to

Churchill’s 80th

designed by David Bache

provoking film Born Free

the front wings
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01 The 100,000 car rolls off the line in 1954 02 From 1972,
Forward Control versions were produced mainly for military
duties. Several civiliian fire engines were also built and the
platform was even used to create futuristic taxis for the
1995 film Judge Dredd 03 The Series III Safari Station Wagon
version was both popular and versatile 04 Numerous special
military variants have been produced, including the half-ton,
air-portable “Lightweight” 05 Global star Sophia Loren adds
a touch of sophistication and glamour
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The Series III is introduced

First V8 introduced

Popular County trim

Land Rover 110

The 110 wins its first

version introduced

version introduced

Camel Trophy in Zaire

And as Maurice foresaw, the needs of British farmers – a reliable and affordable
vehicle which could carry or tow people and supplies into and out of otherwise
inaccessible places – were the same as countless other buyers from other
sectors and from around the world.

P H O T O G R A P H Y : B R I T I S H M O T O R M U S E U M H E R I TA G E T R U S T ( 4 )

CALL OF DUT Y
The first British Army order arrived in 1949: it was so large (for nearly 2,000
vehicles) that to keep costs down, all Land Rovers were painted in the Army’s
Bronze Green until 1953, when blue and grey were also offered. The Land
Rover first saw active duty in Korea in 1950 and it continues to serve its nation,
most recently in Iraq and Afghanistan. It went on to serve in numerous different
variants with the Royal Navy, Royal Marines and Royal Air Force, as well as
other military services and the UN the world over. Many still serve today.
This inspired the ‘Defender’ name which the original Land Rover acquired
in 1989 to distinguish it from the new Land Rover Discovery. “I have always
been a Defender man, right from my days in the Marines,” says Monty Halls,
the marine biologist and conservationist,
and a Land Rover ambassador. “If there’s
one vehicle I want to be sitting in when
things start going wrong, the Defender
“ The amazing thing
is my magic carpet.”
about the Defender
And of course this robust reliability
for me isn’t the
meant that it was immediately and
vehicle itself, but the
enthusiastically adopted by explorers.
people we can help
Major Henri LeBlanc was the first, driving
an early ‘80-inch’ model to what was then
as a result of being
Abyssinia just a year after production
able to access these
started, establishing an export network
places”
as he went.
MIKE ADAMSON,
Many of the most notable Land Rover
CHIEF EXECUTIVE,
explorers
have been women. Australian
BRITISH RED CROSS
adventurer Barbara Toy crossed north
Africa and the Middle East in ‘Pollyanna’,
her 1950 model. In 1958, three British
women drove 16,000 miles from London to the Himalayas, scaling a virgin
mountain in Afghanistan on the way and naming it ‘Wives Peak’. And in 1968,
six grandmothers with an average age of 57 drove three Series II Land Rovers
15,000 miles from London to Australia to visit their grandchildren.

S U B T L E , C O N S TA N T E V O L U T I O N
The Land Rover evolved visually, although the first and last are clearly related.
The Series II, as used by the grandmothers’ expedition, was the first to make
any concession to styling, launched with a subtle but effective makeover by
brilliant Rover designer David Bache which included the hallmark rounded
shoulders it bore until the end.
The biggest single change came in 1969 when the headlamps moved from
behind the grille out on to the wings, much improving the car’s appearance.
Not all changes were universally accepted at first – Australian customers
protested at the launch of the Series III in 1971 because its new, modern
moulded plastic grille could no longer be removed and barbecued on.

IN C IV IL S ER V IC E
The original Series Land Rovers
and Defenders continue to serve
with distinction in a multitude of
diverse civilian roles that require
a robust, versatile vehicle.
The Red Cross ordered its
first Land Rover in 1954, starting
a strong relationship that endures
to this day – Land Rovers have
brought aid to literally millions
across the globe.
All eras of Land Rovers have
been used extensively by police,
fire and ambulance services, while
rescue organisations continue to
take full advantage of their
capabilities from mountain rescues
to launching lifeboats into the sea
from exposed beaches. Others
help local authorities maintain
essential infrastucture, while many
vets rely on them to treat animals
in difficult places. Communications
companies and the BBC use them
to reach remote transmitters.
Whatever the need, it’s safe
to assume that a Land Rover has
helped at one time or another.
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And like all modern Land Rovers, the engineering evolved quickly and
constantly over six generations, responding to what Solihull learned from the
hard use its cars were put to. The engine size grew quickly from the original
1.6-litre, and a diesel and eventually a V8 petrol were added. The adoption
of the Range Rover’s coil-sprung suspension on the 90 and 110 versions
from 1983 finally made the Land Rover as comfortable as it was capable.
Early Land Rovers may seem rudimentary by comparison with the
company’s current tech-laden range, but one key attribute links the very first
Series Is with the latest Range Rover Velar or Range Rover PHEV. Maurice
Wilks bodied his creation in ‘Birmabright’, a lightweight and rust-resistant
aluminium alloy which was easier to source than steel after the war. The use
of aluminium to cut weight remains a key feature of Land Rover engineering,
and has become increasingly important in the race to reduce emissions and
transition to hybrid and electric drive.
Towards the end of its production life it’s perhaps not fully appreciated that
the Defender helped directly with Land Rover’s transition to these new means
of propulsion. In 2011 a fully electric Game Viewer Concept was built and put
into service on a game reserve in South Africa. It could approach game silently
without disturbing them, track them for eight hours, and was as capable as a
standard Defender off-road while emitting
nothing from its tailpipe. In 2013, seven
“ The Defender I think
Electric Defender Research Vehicles began
testing. One was used at Cornwall’s Eden
in a way is the
Project to pull a 12-tonne land-train with
defender of wildlife.
60 passengers up a six per cent gradient.
The whole Land
Maurice and Spencer Wilks would surely
Rover Defender
have been impressed.

story has been part
of our family too.
The memories are
very strong”

S TA R T O F A N E W E R A

In May 2015 the two millionth Defender
was built by some famous names long
associated with Land Rover. This included
VIRGINIA MCKENNA OBE,
Bear Grylls and Virginia McKenna, who
ACTRESS AND FOUNDER
starred (alongside her Land Rovers) in the
OF THE BORN FREE FOUNDATION
1966 film Born Free, as well as (fittingly)
the surviving orginal development
engineer Arthur Goddard. The unique, bespoke car was auctioned at Bonhams
that December for Land Rover’s favoured charities, the Born Free Foundation,
established after the film’s release to protect the wildlife who were its real stars,
and the Red Cross and Red Crescent. The hammer came down at a staggering
£400,000, a reflection of the importance of this milestone car, and recognising
the original Land Rover as one of the most important cars ever.
Just a month after the auction, on 29 January 2016 the last Defender rolled
off the line at Solihull. It was a short-wheelbase soft-top in Grasmere Green,
designed to look as similar as possible to the very first Land Rovers built there
68 years before. But this extraordinary story isn’t ending. That same day,
Jaguar Land Rover Classic announced its ‘Reborn’ programme to restore
Series 1s to factory specification, reflecting the original Land Rover’s historical
significance and importance to Land Rover. Elsewhere, in the company’s design
and engineering centres, they are actively hard at work on the sequel and an
exciting new era.
16
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V ER SATILE PL ATFOR M
The original Land Rover lends
itself to major modifications as its
separate aluminium bodywork can
be removed or tailored for specific
purposes. The extreme demands
placed on the cars by their
adventurous owners mean this
often happens, and the early
1960s was a particularly fertile
time for creative reimaginings.
Scottish firm Cuthbertson could
fit tracks to your Series II Land
Rover for crossing bogs or
extreme off-road driving. Around
the same time, Roadless could cut
your Land Rover’s bodywork away
and fit colossal tractor wheels to
create the Forest Rover, capable
of riding high over tree stumps
and logs, or through deep ruts.
The bizarre ‘Floating 90’ was
first seen in the water at Cowes
Week in 1989, coping the floats
used by prototype amphibious
military Land Rovers developed
in secret in the sixties.
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Appears in The Queen with

Appears in Quantum of

Two millionth Defender

Production finally ends

with Angelina Jolie

Dame Helen Mirren

Solace with Daniel Craig

produced in May

on 29 January

2016

01
01 The family resemblance is clear
as the Land Rover has evolved over
seven decades 02 Land Rovers have
starred alongside James Bond in
several 007 movies 03 The 1966 film

Born Free epitomised Land Rover’s
ongoing involvement in wildlife
conservation efforts 04 Fittingly,
Arthur Goddard, one of the original
1948 development engineers, helped
02
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build the two millionth Land Rover
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Pre-production Land Rover number 7 has resurfaced unexpectedly
70 years after it was first revealed to the public at the Amsterdam
Motor Show in 1948. Onelife tracked down two former owners to
reunite them with this incredible survivor in the building it was born
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“B R I T A I N ’ S M O S T V E R S A T I L E
VEHICLE - THE LAND ROVER.
FOR THE FARMER, THE
COUNTRYMAN AND FOR
GENERAL INDUSTRIAL USE”
THE ACTUAL SIGN WORDING FROM LAND ROVER’S
S TA N D AT T H E 1 9 4 8 A M S T E R D A M M OTO R S H O W

From the road, it’s hard for passers-by to appreciate the much
redeveloped and constantly evolving history of Land Rover’s Lode
Lane factory in Solihull. The company’s latest and most advanced
vehicles, including the Range Rover Velar, the Range Rover and the
Range Rover Sport plug-in hybrid electric vehicles (PHEVs), are made
here, but beyond the perimeter and stringent security survives a
modest building that’s the very nucleus of Land Rover’s storied past.
Originally constructed in 1939 as the second of two ‘shadow
factories’ to prepare for potential war, Lode Lane was first used to
assemble Bristol Hercules aircraft engines, before being taken over by
Rover in 1945 for car production. The development, engineering and
testing of pre-production Land Rovers started here in 1947, and it was
in the engineering department in Block 1 that the very first Land Rover
Series 1 pre-production cars numbered 01 to 48 were built. Later,
Series 1, 2, 2a, 3, 3a and Defender models would also be built here,
albeit in Block 3, until production finally ended in January 2016.
One of the few original buildings still remaining at Lode Lane, the
weathered brickwork of Block 1 has witnessed Land Rover history
from day one. Even its glass roof sections are still covered in fading
WW2-era camouflage. An appropriate setting, then, for a very special
homecoming. For today, Block 1 is welcoming a very distinguished
guest – the once long-lost number L07 pre-production Land Rover
that debuted to the world as ‘Britain’s Most Versatile Vehicle’ at the
Amsterdam Motor Show on 30 April 1948.
It was one of the first Land Rovers ever to have been seen in public,
alongside its sister cars L03 and L05 (L for left-hand drive), yet this
highly significant vehicle was sold off in June 1955 and registered for
UK roads as SNX 910. With no record of its whereabouts since late
1968, it was presumed lost. But, almost magically, it has been found,
fittingly by someone with a long personal association with Lode Lane.

LUCK Y NUMBER 7

Above: SNX 910 is unveiled
to previous owners Reg
Mason and June Maddison
Top right: The car back in
the very place it was born
Below right: Reg Mason
saved it from scrapping,
but he didn’t realise its
significance at the time
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Reg Mason knows the site, having started working here at the tender
age of 14 on the Rover P5 production line, adjacent to where Land
Rovers were built. A Land Rover fan through and through, the now
retired Reg’s subsequent career with the brand spanned another
25 years in a variety of different roles, but he never really expected
to be back in the original buildings. However, a chance visitor to
his independent workshop in 2016 was to set in motion a chain of
events that would see him return to Block 1 today, standing next
to an early prototype Land Rover.

AM STERDA M

1948

“ T H E E N G I N E W A S N U M B E R 6 A N D T H E
G E A R B OX A N D R A D I ATO R W E R E B OT H
N U M B E R E D 7. I T A L L T I E D T O G E T H E R ”
LAND ROVER ENTHUSIAST REG MASON, WHO REDISCOVERED THE CAR
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“ T H E C A R H A D B E E N
DESIGNED AND
“It’s really an amazing story,” Mason smiles as he walks slowly around
SNX 910, taking in every detail of its heavily worn body panels. “I had
a small workshop in Birmingham and a guy came in one day asking if
I’d be interested in buying two old Series 1 Land Rovers that had been
sitting in his back garden since 1988. If I wasn’t interested, he was
going to scrap them as he needed the space cleared. I didn’t really
think too much of it, so didn’t bother going over to look at them until
two months later,” he recalls, shaking his head in disbelief.
When Reg finally made it over to inspect the vehicles, he was
presented with a complete car and ‘a total rotbox’, both buried up to
their axles in 20 years of accumulated mud. After a price was agreed
with the vendor, Mason and his friend Dave Amphiett spent nearly four
months digging out both cars and getting them back to his workshop.
It was only when Reg showed a series of pictures he’d taken of the
cars to a friend – a keen Series 1 fan – that he realised that one of his
purchases was possibly something rather special. “He identified the
rotten car as a prototype from the steering column,” Mason explains.
“The normal production unit is a single one-piece pressed bracket,
whereas my car’s column was three brackets welded together.” Upon
further inspection Reg found that the chassis number 7 identified
the car as an early prototype. “The engine was number 6, and the
gearbox and radiator were both numbered 7. It all tied together.
It was then that I knew I was in possession of a rare beast.”

ENGINEERED FOR SUCCESS
Land Rover sent a team led by company expert and historian Mike
Bishop to go over L07, and its authenticity was confirmed. After
purchasing it from Mason, the Land Rover team discovered during
months of research that SNX 910 was an engine test vehicle, built
in the early stages of 1948 and one of the first ten pre-production
prototypes to be put through their paces by legendary Land Rover
engineer Arthur Goddard, test driver Johnny Cullen and Maurice Wilks
himself, Rover’s then technical chief, who came up with the whole idea
of the Land Rover in the first place.
Perhaps even more importantly, this was a launch vehicle at the
1948 Amsterdam Motor Show. “It’s safe to say that the Land Rover was
very well received at the show,” states Arthur Goddard, now 96 years
old, who was present at the launch. “It’s also important to remember
that the car had been designed and engineered in a matter of months,
and most of the testing was done by just three of us near Maurice
Wilk’s holiday home in Anglesey. Only ten of the prototype vehicles
were ready at the time of the show. I drove a prototype, number 3, to
Amsterdam myself. It was my first trip abroad,” he laughs. “Ultimately
though, the success of the Land Rover changed Rover’s fortunes.”
Indeed, 24,000 examples were produced in the first two years.
After its Amsterdam debut, number 7 was converted from its
original LHD specification to RHD in late 1948. It was then kept
by Land Rover until 1955 when it was sold to its first owner from
Solihull. According to the car’s original buff-coloured paper logbook,
which miraculously has also survived, the car then passed through a
number of Midlands-based owners until it reached its final guardian,
Alexander Maddison of Alderminster near Stratford-upon-Avon, who
had a dairy business, and also bought and sold cars. Mr Maddison
owned it from1967 to 1969, then the trail went cold, that was until
Reg Mason received the visitor to his workshop 48 years later.

ENGINEERED IN A
M AT T E R O F M O N T H S ,
AND MOST OF THE
TESTING WAS DONE
BY JUST THREE OF US”
ARTHUR GODDARD, 1948 LAND ROVER
DEVELOPMENT ENGINEER

Top left: June Maddison
sees SNX 910 again for
the first time since 1969
Bottom centre: The buffcoloured original paper
log book miraculously
survives, preserving its
owner history, including
Alexander Maddison who
purchased it in 1967
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HARD LABOUR

“A L L T H E S U C C E S S
T H AT WAS TO CO M E
FOR LAND ROVER
E S S E N T I A L LY C A M E
OFF THE BACK
OF THIS VERY CAR”
TIM HANNIG, DIRECTOR,
JAGUAR LAND ROVER CLASSIC

Below left: Tim Hannig,
Director of Jaguar Land
Rover Classic (left) with
Mike Bishop, the Land
Rover historian and Classic
Collection Curator who
authenticated L07.
Below right: The patina of
the car will be retained
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Its disappearance from records led Land Rover experts to assume
SNX 910 had been scrapped, while Reg Mason discovered from
the man he bought the ‘rotbox’ from that it had possibly been used
on a dairy farm for most of the following decade before coming to
rest in a field in Wales, where it spent another 20 years hard labour
being used as a static power source to drive a wood saw.
Whatever it was used for, a cursory look at the heavily marked,
battle-worn and multi-coloured bodywork of number 7 suggests
that it didn’t lead an easy life. Even June Maddison, Alexander
Maddison’s widow (who Onelife tracked down especially for this
piece), had no knowledge of her husband’s Series 1 beyond 1969.
It was an emotional reunion for her with the car, as she immediately
recognised her late husband’s handwriting on the log book from
entries in 1967 and 1968. “Alexander owned a lot of motorcycles
and cars around that time,” she says, “and this is one of several
Land Rovers he had.” He would most likely have had no knowledge
of how significant this one was while in his ownership.

PRESERVING AN ICON
Today, however, number 7’s huge significance means that it will
be brought back to life by Classic Works, Jaguar Land Rover’s
dedicated restoration and parts facility near Coventry.
“The plan is to undertake a ‘patina restore’ on the car, with a full
mechanical overhaul,” explains experienced engineer Susan Tonks,
the project manager for the car. “L07 will be brought up to current
MoT standards so will be perfectly safe to drive, but it will still look
like a 70-year-old car, just like it does now.”
Luckily for Tonks, most of the car’s body panels and bonnet are
salvageable, and even the original windscreen and surround has
somehow survived intact. She can thank the Series 1 prototype’s
galvanized chassis and extra thick Birmabright aluminium alloy
construction for that. Some other areas of the car, however, will need
more work. “The bulkhead is quite badly rusted. That’s the bit

Land Rover have launched a partnership with leading British
pushchair brand iCandy. With innovative design and styling
inspired by the new Discovery, we take a look at what goes
into creating such a unique product.

The first four-wheeled iCandy All-Terrain pushchair is a
tribute to Land Rover’s breadth of capability, combining
the design skills, technical innovations and build quality
of two highly successful British brands. It incorporates
the instantly recognisable styles and functionality
of both a Land Rover all-terrain vehicle and an
iCandy pushchair.

Every detail has been meticulously
executed - the iconic Land Rover
grille pattern features in the hood
fabric, creating an eye-catching
style statement, while the seat
unit stitching reflects that found
in Land Rover models.

Launched at the Frankfurt Motor Show and the
product of a collaboration between both iCandy and
Land Rover’s in-house design teams, this pushchair
incorporates design cues from the latest Discovery
in addition to ‘go-anywhere’ ability.

A one-of-a-kind backpack fits
perfectly into the generous
pushchair basket, offering extra
practicality for adventurous parents.

“ WITH SUCH STRONG
DESIGN DNA CONTAINED
WITHIN BOTH BRANDS,
IT WAS IMPORTANT
THAT WE WERE ABLE TO
ACHIEVE BOTH SYNERGY
AND VISUAL BALANCE ”
PAUL WALKER,
HEAD OF PRODUCT DESIGN

Paul Walker, who heads up Product Design at iCandy explains;
“With such strong design DNA contained within both brands,
it was important that we were able to achieve both synergy and
visual balance. Every aspect of the pushchair was carefully considered
to offer not just brilliant functionality and engineering, but also to
provide the iconic style both brands have become renowned for.”
Seeing the pushchair in the flesh reveals that the process has produced
something truly striking and distinctive whilst still remaining true to the
identity of each brand. For parents who want to go above and beyond,
iCandy for Land Rover now offers the perfect solution.
The iCandy for Land Rover pushchair will be available in stores and
online from Spring 2018.
Visit www.iCandywWorld.com/icandyforlandrover for more details.
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Top left: Pre-production
Land Rover number 7
as rediscovered in a
garden by Reg Mason
Below left: Classic Works’
expert team will breath
life into SNX 910 again

“ T H E P L A N I S T O
U N D E RTA K E A
‘ PAT I N A R E STO R E ’ O N
THE CAR, WITH A
FULL MECHANICAL
OVERHAUL”
SUSAN TONKS, SENIOR ENGINEER,
LAND ROVER CLASSIC

AUTHENTIC CARS, ORIGINAL SPECS
Jaguar Land Rover Classic Works, the division
restoring pre-production number 7, is able to build
you a factory-fresh Series 1 as part of its ‘Reborn’
programme.
Classic Works experts can source a car if required
before subjecting each one to an in-depth
examination. They then totally dismantle and rebuild
it to ‘as new’ specification, with an emphasis on
retaining original parts for authenticity.
Once complete, each Land Rover that’s been
‘Reborn’ comes with a 12-month or 12,000-mile
warranty. Cars are available in the five original
period colours, namely Light Green, Bronze Green,
Royal Air Force Blue, Dove Grey and Poppy Red.
Dedicated technicians at the purpose-built
14,000m2 new facility, the largest of its kind in the
world, also build early Range Rovers as part of the
‘Reborn’ programme. They can service your car too
to high factory standards.
On top of that, Land Rover Classic Works is a
source of original spare parts. You can also enjoy
classic vehicle driving experiences, tours of the
impressive facility and classic collection, as well
as browse and purchase a wide range of heritage
merchandise and branded goods.
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that was buried, so we’ll have to make a decision on what we do with
that. We also don’t know the full state of the chassis before we strip it
completely down, but the plan is to sympathetically repair any holes
to make it safe and then distress look the repairs back to blend in with
the rest of the car.”
The original 1.6 litre petrol engine and gearbox, meanwhile, will be
stripped and restored to their former glory, with a crack in the engine
block needing to be stitch-welded. Both will retain their patina as
much as possible to complement the exterior of the car. For safety’s
sake the braking system will be completely new, but period correct
in operation and appearance, and the correct wheels will be fitted
with new tyres. The interior will also benefit from new seats and a
fully operational instrument panel.
It looks like Tonks and her select team of craftspeople have their
work cut out, but the experienced engineer isn’t fazed in the
slightest. “We think the restoration will take between nine and
12 months to complete, depending on the car’s condition,” she
concludes. “We’ll start after the Land Rover 70th anniversary in April,
so number 7 should be up and running by the middle of 2019.”

HUGE SIGNIFICANCE
Tim Hannig, Director of Jaguar Land Rover Classic Works, who was
also at the Onelife photoshoot in the original Solihull factory, adds:
“This is the most important car that was lost. All the success that was
to come for Land Rover essentially came off the back of this very
car. In many respects this was the father of all Land Rovers, so that’s
what makes it extraordinarily special to us. Also, while the very first
pre-production car, registration HUE 166, is very much alive and well,
it is owned by the British Motor Museum. This means L07 will be the
earliest Land Rover in our own heritage collection. With Land Rover’s
70th anniversary this year it really couldn’t be more relevant.”
And what are the plans for this once long-lost pre-production car
once it has been restored to full running condition? “It will be kept
and cared for at our Classic Works facility,” says Hannig, smiling.
No more hard work, no more decay - after 70 years Land Rover
number 7 has returned home to be viewed and appreciated by
an admiring public again, just as it was at Amsterdam in 1948.

FIND OUT M ORE visit: landrover.com/classic

Coniston
BY APPOINTMENT TO
HRH THE PRINCE OF WALES
MANUFACTURER AND SUPPLIER OF FOOTWEAR
CROCKETT & JONES LIMITED, NORTHAMPTON

MADE IN ENGLAND | SINCE 1879

CROCKETTANDJONES.COM

Made on last 325, a mainstay for 20 years
Still made in Northampton, England
using our hardy, Rough-out Suede
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THE
LE GACY
O F T HE
FIR ST
OVERL AND
To successfully make it through
a challenging adventure, you
need a combination of the
right people and the best
equipment. Onelife speaks
with trailblazer Tim Slessor,
part of a team who, in 1955,
used Series I Land Rovers to
arguably set the benchmark
for vehicle-based expeditions
W O R D S

P A U L

P H O T O G R A P H Y

E N T W I S T L E
A L E X
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“A D V E N T U R E I S S T I L L E X T R A O R D I N A R Y. T O F I N D
I T, T R A V E L , P R E F E R A B LY O F F T H E B E AT E N T R A C K ,
A N D A W AY F R O M T H E P R E D I C TA B L E ”
TIM SLESSOR, FIRST OVERLAND EXPEDITION MEMBER
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“We had more opportunities than young people now,”
Slessor says. “Today most of the possible first time
adventures have been done.” Some things do not
change however. “Adventure is still extraordinary, it is
best done with friends and there has to be an element
of risk. To find it, travel, preferably off the beaten track,
and away from the predictable.”

T H E U LT I M AT E T E S T

Above: Series I Land
Rovers SNX 891 ’Oxford‘
and SNX 761 ‘Cambridge’
during the Far Eastern
Expedition in 1955
Right: Tim Slessor back
at the wheel of SNX 891
at Eastnor Castle after its
recovery from St Helena
and recent sympathetic
renovation by Land Rover
enthusiast Adam Bennett

The vehicles were fundamental to the project, a fact
the Rover Company immediately recognised along
with the chance to generate some very useful public
relations. As Tim recalls, “we thought the Rover people
were joking when they said you have an opportunity to
test the vehicles to destruction.” A year earlier in 1954,
undergraduates had ‘overlanded’ to Cape Town and
back in two Land Rovers. The lesson was obvious. “A
tough four-wheel drive vehicle with low-ratio gears was
essential. We concluded that the Land Rover was the
only car suitable. We needed two and they cost 600
pounds each, but we had 200 pounds between us.”
The team needed financial support and an aim of
conducting irrigation fieldwork provided justification
that sponsors (of which there were 83 including the
Rover Company and the BBC) required. Expedition
cameraman Antony Barrington-Brown (known as BB)
spoke to a young (now Sir) David Attenborough who
had just joined the BBC but would later become the
defining figure of the BBC’s world-renowned Natural
History Unit. BB persuaded Attenborough to support
the team with a camera and film, packing him on his

PHOTOGRAPHY: ANTONY BARRINGTON-BROWN (4)

In September 1955, just over eight years after the
launch of the first ever Land Rover, two Series I Station
Wagons left Hyde Park Corner in London heading
towards the Kent coast. It was the start of the now
legendary 32,300-mile Oxford and Cambridge
Far Eastern Expedition, a veritable first that would
change vehicle-based expeditions forever.
Their destination was the port of Singapore in
Malaya, the trade hub of south-east Asia and the
farthest point from London on the Eurasian land mass.
Six undergraduates from the two renowned British
universities, fired up by the fact that no land-based
expedition had ever made it beyond Calcutta, had
started making their plans twelve months previously
over a cup of coffee in a student hall of residence.
Former journalist and BBC documentary film maker
86-year-old Tim Slessor, was one of them. An original
member of the Oxford and Cambridge Far Eastern
Expedition and author of the best-selling book First
Overland, he is an intense but immediately likeable
man. His bright eyes and sprightly gait tell the tale
of an individual who has spent a lifetime pushing
boundaries. He is perhaps too an original adventurer.
The first of the 330,000 words he wrote in his
expedition diary from the trip paraphrased legendary
mountain climber and conqueror of Mount Everest
Sir Edmund Hillary, “The main object of our Far
Eastern Project is a jolly good adventure.” Intrigued,
by how an 86-year-old journalist defines adventure
today, there is also the more fundamental question
of whether there are any real adventures left?

RIG HT X X X X X X
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“ E XP EDI TI O N S H ELP ADDRESS PROB LE MS
IF THEY 'RE CO NSIDERED PL AT FOR MS
FOR B ROA DER PROJECTS, WHIC H IS
WHAT TH E RGS L AND ROV ER BURSARY
HAS A LWAYS B EEN AB OUT ”
TOM ALLEN, RGS LAND ROVER BURSARY WINNER

way with a few words of advice for the expedition team
before they left: “If you have nothing else to do, then
boil water.” The rest, as they say, is history.

LEGENDS REUNITED

01 Former Land Rover
principle designer Peter
Crowley was part of the
1998 Fifty 50 Challenge
that had support from a
military-spec Defender
nicknamed Goldilocks
02 2016 RGS Land Rover
Bursary winner Tom Allen
used a modified Defender
to explore a proposed
Transcaucasian Trail route
03 The Camel Trophy in
the Amazon during 1989
proved no problem for
brothers and farmers
Bob and Joe Ives
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63 years later, Onelife has organised a truly unique
gathering at Eastnor Castle, Ledbury, Herefordshire.
An unusually heavy fall of snow has transformed the
landscape into a stunning winter backdrop – and no
better location to talk adventure. Eastnor has been
home to generations of Land Rover development
engineers ever since owner Benjamin Hervey-Bathurst
invited the company to test the prototype Range Rover
in the late 1960s on its extensive number of varied and
gruelling off-road tracks.
Here today, a visibly moved Tim Slessor has been
reunited with one of the two Series I Land Rovers used
by the legendary expedition – SNX 891, otherwise
known as ‘Oxford’. The vehicles had been named
‘Oxford’ and ‘Cambridge’ by the team and painted
dark and light blue to match the universities respective
colours. Little of that original colour has survived the
ravages of time, but that the vehicle survives at all is
down to a bit of luck and the investigative efforts and
dedication of enthusiasts Peter Galilee and Adam
Bennett. They found the chassis of ‘Oxford’ buried and
the other parts scattered around the remote island of
St Helena in the South Atlantic. Sister car ‘Cambridge’,
registration SNX 761, remains undiscovered, believed
to have ended its days down a ravine in Iran.
First Overland has provided inspiration to countless
expeditions and adventures throughout the decades
involving Series Land Rovers and Defenders. In a nod

03

to this, Onelife’s select gathering at Eastnor also
featured the 1989 Camel Trophy winning 110 owned
and driven by brothers Bob and Joe Ives, as well as
a military-spec ‘Wolf’ Defender 110 that supported
the Fifty 50 Challenge in 1998. This raised money for
charity UNICEF while celebrating Land Rover’s 50th
anniversary by visiting 56 countries in 50 days.

MODERN LEGACY
An ongoing scientific legacy of First Overland is also
very much alive, as promoted by the London-based
Royal Geographical Society (RGS). Land Rover has
supported the Society’s work both in fieldwork and
expeditions for more than 25 years – the Land Rover
Bursary Award provides funding and a vehicle.
2016 bursary winner Tom Allen is currently using
a Defender 110 on the Transcaucasian Expedition to
explore and map a route for the Transcaucasian Trail,
a proposed long-distance trekking route that would
follow the Greater and Lesser Caucasus mountains.
Jaguar Land Rover Special Vehicle Operations adapted
the vehicle to suit the expedition team’s requirements,
providing it with 1,000W of usable power, three times
more than an average Defender, a plethora of selfrecovery aids and even a drone-landing platform.
In the field the expedition has mapped in detail
approximately 60% of a viable route the length of the
Lesser Caucasus, as well as gathering extensive data
that would support the implementation of that trail.
Asked about the changing nature of adventure,
Tom Allen says: “Defining adventure as a journey of
discovery is too narrow. The challenges faced by a
great proportion of people on Earth remain real and
immediate. Expeditions help address some of these
problems if they‘re considered platforms for broader
projects, which is what the RGS Land Rover Bursary
has always been about. Our project is niche – but it‘s
an example of the kind of issues that expeditions can
tackle today which might not be immediately obvious
on a global scale, but still matter on a local level.
“We should continue to encourage those armed
with the knowledge and determination to tackle issues
to leave their offices and seek them out on the ground
where they are real and tangible. To me, that‘s what
the future of expeditions is about.” Perhaps some
things don’t change after all.
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THE LAND ROVER EXPLORE:
OUTDOOR PHONE
The Land Rover Explore: Outdoor Phone has been made to help
you explore further, for longer and with added conﬁdence. Find
new routes, tracks, trails and paths, step out and embrace the
outdoors. Waterproof, drop tested, built to withstand temperatures
from the mountain to the surf, and a battery that won’t cut the day
short, the Explore will help you live your adventures to the fullest.
#ExploreMore landroverexplore.com

Unique Pack System:
Adventure / Battery / Bike

DISCOVER THE NEW
SUNGLASS COLLECTION

#LANDROVEREYEWEAR

MOD. SNOWDON TRT

shop.landrover.com

AN EYE ON
ADVENTURE
For those who want to enjoy life with visual precision, the
launch of Land Rover sunglasses will be a welcome discovery.
Unless you’re a celebrity who won’t be seen without them, the
likelihood is that your shades provide year-round protection
to your eyes from the blazing summer sun and wince-inducing
bright winter skies. Like your watch choice, your sunglasses
are an investment most definitely valued for their function,
but they also have to work with your style - and perhaps more
importantly, your lifestyle. As is expected from any product
that bears the Land Rover emblem, this brand new, awardnominated designer collection matches fashion and form
perfectly: the premium quality pieces subtly reflect Land
Rover’s signature design aesthetic whilst elevating the latest
eyewear trends, so whether you wear one pair of sunglasses
religiously or have a wardrobe of them to suit every occasion,
there’s a multitude of frame options to suit your taste while
naturally upping your style stakes.
Even to the untrained eye, these are no ordinary sunglasses.
Channelling the ‘Above and Beyond’ mantra and finesse that
Land Rover is revered for, the world-class design and technical
capabilities of this premium collection unquestionably
challenge convention. Whether you off-road, ride, sail or
simply want your sunglasses to complete your look, every
piece in the collection is injected with cutting-edge eyewear
components, technologies and materials including premium
polarised lenses on all models, which reduce visual glare
to ensure you never lose focus and also provide protection
from harmful UVA, UVB and UVC rays. If you wear your
sunglasses out on the water, the elevated design execution

of the fashion-mirror models maintain crystal-clear visibility
no matter the conditions, thanks to specialist treatments that
protect the lens from saltwater damage while simultaneously
repelling water and grease.
As Land Rover moves into its 70th year, celebrating and
injecting the brand’s British legacy was also imperative
to the launch brief. Designed and developed in the UK
in consultation with multi-award winning British eyewear
manufacturer, Eyespace, the collection is the culmination
of countless hours spent analysing, enhancing and
experimenting with every detail, from bespoke hinges
through to the product names themselves, with each piece
aptly titled after an iconic British landscape or landmark.
Signature model, Longnor - named after the legendary Peak
District location famed for its adventuring terrain - perhaps
demonstrates this best, with a nostalgic round-eye shape
favoured by home-grown icons including David Beckham,
Benedict Cumberbatch and Prince Harry, and offered in
earthy tones that reflect the rugged scenery of its namesake.
Finally, for the perfecting Britannic touch, cleverly placed on
the interior of the arm is a custom-built hinge, stamped with
“British Design”, which acts as a reminder of the extraordinary
design, enduring quality and unprecedented style that your
sunglasses provide.
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FIND OUT MORE
Land Rover sunglasses can be purchased from shop.landrover.com
and leading independent opticians.
All models can be customised for prescription lenses.
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RANGE ROVER,
R A N G E R O V E R S P O R T, E V O Q U E & V E L A R
PEERLESS: THE RANGE ROVER HOLDS THE DISTINCTION OF BEING THE
FIRST LUXURY SUV. FOUR GENERATIONS ON, IT CONTINUES TO BE
THE BEST, EVOLVING INTO A FAMILY OF CAPABLE SUVS THAT CONSTANTLY
PUSH THE BOUNDARIES OF REFINEMENT, DESIGN AND TECHNOLOGY

01 The clay model that started it all still stands proudly on display at the Range Rover Story Exhibition in Solihull 02 The very ﬁrst Range Rover
proved that comfort and capability go hand in hand 03 Concepts like the Range Rover Sport Stormer helped develop later models 04 Long
time fans: the British Royal Family are perhaps some of the most prominent Range Rover drivers in the world 05 The Range Rover Evoque joined
the family in 2010 and remains a favourite among fans and owners alike 06 One of the ﬁrst ads introducing the ﬁrst Range Rover to the world
36

07 The Range Rover Velar was added to the line-up in 2017, ushering in a brand new design language powered by state-of-the-art technologies

PHOTOGRAPHY: SAMIR HUSSEIN / GETT Y IMAGES
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LUX URY

1966

1967

|

|

|

Work begins on ‘100-inch

Construction starts on 26

Launched in UK on 17 June

Station Wagon’

Velar-badged prototypes

and priced at £1,998

1970

|

|

Safety features include

First car to be displayed

dual-circuit brakes

at the Louvre

The greatest and longest-lasting car designs are often associated with one
brilliant engineer with a simple, singular idea for an entirely new kind of vehicle.
That purity of vision and the freedom to implement it without dilution are
essential to create a car which is a turning point in motoring history.
Maurice Wilks, Rover’s Engineering Director had the vision for the original
Land Rover, and he was given the freedom to build what he’d envisioned by his
brother Spencer, the firm’s Managing Director. In 1966, less than twenty years
after the launch of the Land Rover, the company began work on what would
soon become its second ‘turning point’ design, and it was another visionary
engineer that would lead this project.
But Charles Spencer ‘Spen’ King shared more than just inspiration with
the Wilks brothers. He also shared one of their names, because he was their
nephew. This was no case of nepotism. Spen King not only correctly foresaw
the coming global boom in SUVs, but he knew exactly how to cater for it with
the world’s first luxury off-roader.

“ The idea was to
combine the comfort
and on-road ability of
a Rover saloon with
the off-road ability of
a Land Rover. Nobody
was doing it at the
time. It seemed worth
a try and Land Rover
needed a new
product”

A NEW BREED

His car had a few names before it was
revealed to the world as the Range Rover
in 1970. It was first known internally as the
‘100-inch Station Wagon’ while being
developed, and by the design department
as the ‘Road Rover’. The early road-going
prototypes were famously badged ‘Velar’,
meaning ‘to cover’ or ‘to veil’ in Spanish
and Italian to disguise the origins of this
distinctive new car. The Velar name would
recur later in the Range Rover’s history,
after it had become a family of vehicles.
But Spen’s vision didn’t change. It was
CHARLES SPENCER ‘SPEN’ KING
for a new breed of car that would use coilsprung suspension to deliver the comfort
and refinement of a luxury saloon while
matching or even exceeding the off-road ability of the Land Rover. With the
help of legendary chassis engineer Gordon Bashford, who had worked with
Spen’s uncles on the original Land Rover, he produced exactly that.

TECHNOLOGY WITH FINESSE AND ST YLE
It is a formula which has been deliberately retained, and is still as appealing.
And unlike the original, more utilitarian Land Rover, incorporating technology
advancements and distinctive design were part of that formula from the start.
The Range Rover was launched with safety advances such as four-wheel dualcircuit brakes and collapsible steering columns. A series of new technologies,
many of them world-firsts, would debut on later Range Rovers.
Spen King laid down the car’s basic proportions but legendary designer
David Bache finessed its form into something stylish, introducing design
features which remain to this day such as the ‘ﬂying’ roof and the castellated
38

M AJ ESTIC APPEAL
Unsurprisingly, the world’s first
luxury off-roader appealed to the
British Royal Family, who began
using the Range Rover Classic
from its launch in 1970.
The late Diana, Princess of
Wales, was famously pictured
sitting on the bonnet of one at
the Grand National. In 1999, the
Queen’s nephew Viscount Linley, a
bespoke furniture maker was
commissioned to create a very
limited edition Range Rover. Just
six ‘Linleys’ were made, and they
were the first Range Rovers to
sell for over £100,000.
In 2015, the Royal Mews
commissioned a unique, longwheelbase ‘landaulette’ for Her
Majesty with an open rear roof,
continuing a tradition of State
Review Land Rovers going back
to 1953, although the early ones
didn’t have a hybrid engine.
And Prince George, the future
King, made his first car journey
home from hospital in his fathers
Range Rover Vogue SE. This car
was later auctioned for charity.
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Trans-Americas expedition

Crosses the Sahara:

Wins class in 18,750-mile

Wins class in Paris-Dakar,

First participation in

traverses the Darien Gap

7,500 miles in 100 days

London-Sydney marathon

before overall win 1981

Camel Trophy in Sumatra

1981
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01

04
05

03
01 Charles Spencer ‘Spen’ King in his younger days
02 A model of the Range Rover Classic was exhibited at the
Musée du Louvre in the early 1970s 03 Designer David Bache,
the mastermind behind the Range Rover’s ‘ﬂoating roof’
04 The ﬁrst ‘Velar’ prototype 05 A Range Rover driven by
French team Alain Génestier, Joseph Terbiaut and Jean
Lemordant won its class in the 1979 Paris-Dakar Rally
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Four-door version makes
its debut

1982

1985

|

|

Vogue magazine feature

First automatic gearbox

Total Range Rover

Diesel-powered ‘Bullet’

leads to ‘Vogue’ editions

o�ered

production tops 100,000

breaks 27 speed records

|

01

03

01 The late Roger Moore inspecting an
early model Range Rover 02 At home o�or on-road, the Range Rover embodies
all-terrain ability and comfort 03 A ﬁrst
generation Range Rover was restored to
its original specs by Land Rover Classic
in 2017 04 From its early days, the Range
Rover was marketed as the vehicle that
would change the SUV market for good
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First diesel engine version

Range Rover goes on sale

First 4x4 to be ﬁtted with

Electronic traction control

Bespoke ‘Autobiography’

o�ered to customers

in the United States

anti-lock brakes

& air suspension added

editions o�ered

clamshell bonnet. The Range Rover’s appeal has always been as much about its
desirability as its breadth of ability. Bache’s achievement was acknowledged
when, soon after its launch, the Range Rover became the first ever car to be
displayed in the Louvre art gallery in Paris.
King and his colleagues made the same mistake as his uncles in the late
1940s in underestimating the demand for this new breed of car. Waiting lists
were long and new cars were being sold on for a premium to buyers who were
unwilling to wait.
In 1972, Range Rovers crossed Panama’s almost-impenetrable Darien Gap.
Then in 1974 one crossed the Sahara in 100 days. In 1979 it won its class in the
Paris-Dakar rally, and it won overall in 1981. Perhaps the Wilks brothers would
never have envisaged a Land Rover product winning a major global motorsport
event, but these exploits proved beyond doubt its off-road credentials.
Back in Solihull they were busy adding
luxurious refinements such as cloth seats,
“ I remember the
power steering and a carpeted boot.
first time I drove a
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prototype. It was
brilliant. I remember
doing 100mph on
the track. I thought:
This vehicle is
extraordinary comfortable, fast,
a brilliant and
spacious touring car”

ONGOING EVOLUTION

While the Range Rover has always carried
a premium price to match its peerless
image, it seems that there was no upper
limit on how much some were prepared
to spend on their cars.
Several early customers opted to send
their Range Rovers to coachbuilders for
expensive four-doors conversions. One,
by Swiss supercar maker Monteverdi,
caught the eye of Range Rover engineers.
ROGER CRATHORNE
A total of 200 were subsequently
RANGE ROVER ENGINEER AND LATER
commissioned to be sold through official
HEAD OF THE LAND ROVER
dealers. They proved hugely popular, so in
EXPERIENCE
1981 the factory four-door went into
production.
In the same year, Vogue magazine wanted to add the Range Rover’s allure to a
photoshoot in Biarritz. Its appearance attracted such attention that a ‘Vogue’
limited edition was produced, marking the first use of the Vogue
name for high-specification Range Rovers. Within a few years, 80 per cent
of Range Rover production would be four-door Vogues, which later saw the
three-door, which started it all, cease regular production in 1985.
The 100,000th Range Rover was built in 1982, an achievement made all
the more impressive by the fact that a diesel engine wasn’t offered until 1986,
and that the car wasn’t sold in the United States of America until 1987. More
technological advances followed: in 1989 the Range Rover became the
first 4x4 to be fitted with anti-lock brakes, and in 1992 it became the first
SUV in the world to be fitted with electronic traction control and automatic
electronic air suspension.

1993

EAR N IN G ITS STR IPE S
The Range Rover’s more luxurious
specification and higher price
means it isn’t as widely used by
the uniformed services as the
original Land Rover. But within a
year of launch, the original twodoor was wearing police stripes,
and both the first- and secondgeneration Range Rovers were
widely used as motorway patrol
cars and armed response vehicles.
Officers appreciated the Range
Rover’s speed and comfort, the
ability to tow stricken vehicles, its
excellent visibility and its ability to
continue a chase off the motorway
and through a field: almost the
same set of attributes that appeal
so strongly to regular customers.
Perhaps the ultimate accolade
came with the Range Rover’s
adoption in the 1970s by the UK’s
elite Special Air Service (SAS)
regiment. Several cars were subtly
modified with roll-cages, radios
and hidden blue lights to speed
SAS operatives to incidents where
their services were required. Some
others were less subtle, featuring
roof-mounted ladders for making
assaults on buildings through
upper-storey windows.
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2001
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Totally new Range Rover

‘Classic’ production ends,

Six limited edition Linley

New generation revealed

Range Stormer concept

P38A generation launched

with 317,615 vehicles made

models introduced

at London Design Museum

shown at Detroit

A relentless march upmarket continued and the first-generation Range Rover
(it would later acquire the ‘Classic’ soubriquet) reached its zenith with
the introduction of the ‘Autobiography’ version in 1993. The first cars to wear
that badge were wholly bespoke and could be specified with a fax machine
in the rear cabin.
The last Classic was built in 1996: it was the 317,615th. The original design
was so popular that it still continued in production for two years alongside its
replacement, the second-generation Range Rover, codenamed the P38A after
the building in which it was developed. That model continued until 2001, when
it was replaced by the third-generation Range Rover, codenamed the L322.
Launched at the Design Museum in London, the £1bn development budget
of the L322 was greater than any other British car before it. Its imposing design
and extraordinary off-road ability were
rapturously received by the motoring
press, and the following year the halfmillionth Range Rover was built.
“R ange Rover was the
Over its lifetime the L322 model would
first luxury SUV in the
introduce new technologies such as virtual
world in 1970 and 45
cockpit instruments and the dual-view
years on it continues
infotainment screens. One key Land Rover
to lead the way, mixing
technology was revealed on Range Rover’s
first-ever concept car. The Range Stormer
peerless comfort with
was revealed at the Detroit motor show in
cutting edge
2004 and featured Terrain Response, now
technology to provide
a signature technology for the brand. But
the ultimate luxury
Range Rover wouldn’t have made its first
SUV experience”
concept just to showcase a technology;
even one as important as Terrain
NICK ROGERS
Response. The Range Stormer’s
JAGUAR LAND ROVER DIRECTOR
GLOBAL ENGINEERING OPERATIONS
significance was far greater than that, as it
revealed both a new more dynamic design
language for the brand while introducing
the idea that Range Rover could be more
than just one vehicle. Range Stormer sparked an extraordinary wave of
creativity at Range Rover, with new cars and concepts from Solihull almost
every year since. Just a year after it was unveiled, Range Rover became a family
with the addition of the Range Rover Sport, which also introduced the Dynamic
Response system.

RADICAL NEW DESIGN
In 2008, Range Rover’s second concept car, the LRX was revealed. Like the
Range Stormer, it hinted at a forthcoming addition to the Range Rover family.
In 2011 the Evoque was launched, maintaining the radical design of the LRX
while simultaneously making Range Rover relevant to a new, younger, more
urban set. At 1,600kgs, it was also one of the lightest modern Land Rovers ever,
making it highly fuel efficient with carbon dioxide emissions under 130g/km.
42

2004

STR ETC HIN G OUT
David Bache’s original, acclaimed
design for the Range Rover was
soon stretched by a series of
bespoke conversions. Some
served a serious purpose.
The original Range Rover’s
unrivalled off-road ability and
comfort made it highly suitable as
an ambulance for patients injured
in remote spots. Equally, its roadholding and high performance
with full load made it the perfect
base vehicle for airport fire and
rescue tenders. Hundreds of these
were made, most with a stretched
chassis and second rear axle to
carry fire-fighting gear as well as
a large water tank.
Coachbuilders began offering
Range Rover convertibles long
before the Evoque version was
launched. Six-wheel and even
six-door stretch conversions
proved popular with wealthy
private clients too, particularly
in the Middle East.
A few customisers combined all
these elements to make stretched,
six-wheel, open Range Rovers for
falconry, in which the falconer
could stand and launch his bird.
Surrey-based Jankel Engineering
even made one with a throne-like
elevating central seat.
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Range Rover Sport debut,

Terrain Response system

LRX concept shown at

Millionth car donated to

The Range Rover Evoque

with Dynamic Response

ﬁtted to ﬂagship models

Detroit, heralds Evoque

Help for Heroes charity

starts production

2011

02

11
01
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03
04
01 As so many other Land Rover
vehicles, the Range Rover has
long ago found its place in popular
culture 02 In 2004, Land Rover
presented the Range Rover Sport
Stormer Edition concept vehicle
as a predecessor to the Range
Rover Sport, which followed that
same year 03 The ﬁrst Range
Rover Sport was built on semimonocoque chassis, adapted
from the Discovery 3 04 The
Land Rover LRX concept vehicle
was presented to the world at the
North American Auto Show in 2008.
It would later evolve into to the
Range Rover Evoque, Land Rover’s
ﬁrst ever compact SUV
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2012

2013
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Fourth-generation Range

Evoque Convertible

Daniel Craig launches new

SDV6 Hybrid travels 9,950

Prince George makes ﬁrst

Rover unveiled in Paris

concept shown at Geneva

Range Rover Sport

miles from UK to India

journey, in a Range Rover

01
01 Where design meets tech: the interior of the New Range Rover
Velar features a minimalist twin touch-screen infotainment
system 02 Full family line-up of the four ﬁrst Range Rover
incarnations 03 The new PHEV hybrid powertrains represent
a step towards a greener future 04 Full circle: the New Range
02

Rover Velar in action, some 50 years a�er construction began on
the very ﬁrst prototypes
03
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All-Terrain Progress

6 millionth Land Rover is a

World premiere of Velar at

Zero-tailpipe emission

Control (ATPC) debuts

Range Rover

Design Museum, London

PHEV versions launched

|

|

Range Rover Sport SVR is
fastest ever Land Rover

The following year the fourth-generation Range Rover debuted. It was the first
full-size SUV to use an all-aluminium monocoque, cutting 400kgs from its
weight: the equivalent of removing all five passengers. Also in 2012, the new
Evoque Convertible concept was first shown, and early in 2014 it was revealed
that the Evoque would get the world’s first nine-speed automatic gearbox. Just
a month later from that announcement, James Bond 007 actor Daniel Craig
brought part of Manhattan to a standstill driving an All-new Range Rover Sport
into its launch venue after a Bond-style
chase across the city.
Spen King and his uncles would have
“ Everything we’ve done
been immensely proud of the growing size
has been about
and variety of the Range Rover family. But
enhancing our flagship
even they couldn’t have guessed at the
technology and engineering advances that
SUV. The fourth
would come next. In 2013 Range Rover
generation Range
revealed the world’s first premium diesel
Rover is the finest yet,
hybrid SUV, and sent three prototypes on
ensuring the original
an arduous 9,950-mile trek along the Silk
luxury SUV remains
Route to India to prove this advanced new
the choice for
powertrain’s endurance.
The following year, the new Range
discerning customers
Rover Sport SVR became the fastest, most
the world over”
powerful Land Rover ever. It even set a
GERRY MCGOVERN,
new lap record for a production SUV at
CHIEF DESIGN OFFICER, LAND ROVER
Germany’s infamous Nürburgring circuit.
Also in 2014, the semi-autonomous AllTerrain Progress Control (ATPC) system
made its debut, meaning a Range Rover can now not only get you to some of
the world’s most inaccessible places in luxury, it can even share some of the
driving too. In 2017, Range Rover took another leap forward with the launch
of the Plug-in Hybrid Electric Vehicle (PHEV) version capable of operating in
a mode free of tailpipe emissions.
Despite this rush of new models and technologies, Range Rover hasn’t
forgotten its roots, as two events in 2017 proved. The first Range Rover Reborn
emerged, restored meticulously by Land Rover Classic Works to its original
condition, looking just as Spen would have seen it in the 1970s. And at the
Design Museum in London, Gerry McGovern pulled the covers from another
stunning new Range Rover design; the fourth addition to the family. Perhaps
Spen might not have envisioned its radical new twin touch-screen infotainment
system, but he would definitely have recognised the name: Velar. In many ways,
the latest exciting chapter in the ongoing Range Rover story brings us right
back to the start, and no doubt there is still much, much more to come.

N EW HOR IZON S
The Range Rover Evoque was a
radical departure for the brand
when it was first revealed in 2010.
As Range Rover’s first compact
luxury SUV, it might seem a world
away from the original Land Rover
of 1948. But it shares two core
qualities with that most utilitarian
of vehicles. The first is its global
appeal. Over 80 per cent of UKbuilt Evoques are today exported
to more than 130 countries, and
demand is so high that additional
manufacturing centres have been
established in China and Brazil.
Secondly, it has real staying
power. After seven years on sale
the Evoque posted yet another
year-on-year sales increase in
2017. The smallest Range Rover is
now the biggest seller. And with
over 200 international awards to
its name, its trophy cabinet is as
full as its order book. Pictured
above: British equestrian Zara
Tindall, daughter of Anne,
Princess Royal, in front of her
Evoque at the Land Rover
Burghley Horse Trials.
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WO R L D O F A D V E N T U R E : PA RT 2

HOME ON
T H E RA NG E

Capability is at the core of every Range Rover,
and the world’s first luxury SUV has undertaken
many expeditions. Onelife examines this pedigree
by bringing a well-travelled 1971 example
and its driver back to an old stomping ground
W O R D S
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E N T W I S T L E
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“I THOUGHT THIS WAS JUST THE MOST
FA N TA S T I C V E H I C L E ”
GAVIN THOMPSON

48

BEYOND ANY DOUBT

Above: The expedition's
pair of Range Rovers
acquitted themselves well
throughout the testing
19,000-mile journey, not
least in the Darien Gap
Right: 45 years later,
Gavin Thompson is at
home driving VXC 765K
once again at Eastnor
Castle, the same place
the prototype Range
Rovers were tested in
the late 1960s

Gavin’s networking saw him approached by the British
Trans-Americas Expedition Committee led by Army
Major John Blashford-Snell who asked him to put a
team together to drive from Alaska to Cape Horn. One
snag: The Darien Gap between Panama and Colombia.
Known locally as “El Tapón” or “The Stopper”, the
100-mile Darien Gap was (and is) a largely impassable
rain-forested jungle-rich wildlife. No bridges, roads or
even tracks – just endless, solid undergrowth. On
paper and as it turned out on the ground, the Range
Rover had everything it required to do the job.
Talking to the then head of British Leyland, Lord
Stokes, Gavin explained why he wanted Range Rovers
on the expedition, saying they offered “a powerful V8
petrol engine, class-leading long travel coil suspension,
unheard-of levels of driver and passenger comfort”,
and also that it was “pretty damn quick”. In the jungle,
it would also be tested like never before, crucial to
prove the new vehicle’s capabilities beyond any doubt.
For the expedition two Range Rovers received
heavy-duty towing eyes, custom-made bush bars and
a petrol tank guard. An engine-driven capstan winch
was also fitted to each vehicle. To increase load space,
the rear bench was reduced to a single chair. Being a
cavalryman, Gavin insisted the vehicles be painted in
the regimental blue and white.
In December 1971 the two vehicles were flown to
Anchorage and the expedition got underway.
Averaging 500 miles a day, the Range Rovers made
light work of the Alaskan Highway until one vehicle
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Eastnor Castle, Ledbury, UK in late December 2017
and an early 1971 Range Rover is reunited with its first
driver. This, however, is no ordinary Range Rover, and
Gavin Thompson is no ordinary driver.
VXC 765K was part of the British Trans-Americas
Expedition and one of the first two vehicles ever to
complete the 19,000-mile Pan-American Highway,
including crossing the notorious Darien Gap, between
1971 and 1972. Tall and steely-eyed, full of banter
and with a no-nonsense approach, Gavin Thompson
was one of the intrepid members.
In 1968 Gavin Thompson was serving with the
British Army in Germany. Known in his regiment as
”Wheels“ as he had learned to drive already at the age
of four, he was tasked with “sorting out“ the regiment‘s
motor transport (MT) section. This was to become the
start of a long-standing relationship with the Land
Rover, the vehicle of choice in the section. It was this
combination of his driving skills, access to a brand new
Land Rover and a born talent for networking that
would lead to a wildcard entry for the 1968 London to
Sydney Rally. Despite having its four-wheel drive
removed, (which the rally had deemed “unfair”) the
Land Rover in Gavin’s hands acquitted itself well.
Soon after, in the summer of 1970, the revolutionary
new Range Rover was launched to universal acclaim.
With a sales pitch worthy of a London west-end play,
“The Car for all Reasons” set new standards, and one
Gavin Thompson was immediately taken with this truly
revolutionary luxury SUV, enthusing: “I thought this was
just the most fantastic vehicle.”
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“ TO TAK E O N THIS PL ACE YOU NEE D COMP LE TE
CO NF I DEN C E I N YOUR V EHIC LE, A N D TH E
RA NGE ROVER SPORT SURE G AV E ME TH AT.
IT 'S FAST, RESPONSIV E AND AG ILE ”
PAUL DALLENBACH, PIKES PEAK RACING DRIVER

01

crashed into a stranded truck on the frozen asphalt.
Fortunately, no one was injured, but the vehicle
needed to be towed to Vancouver before it could
be repaired. By mid-January 1972 they had made huge
progress as far as Panama City. In a case of mild
understatement, Gavin called it “an uneventful drive”.

RUMBLES IN THE JUNGLE

01 The 156 corners and
4,300m rise of the Pikes
Peak hill climb proved
no problem for a Range
Rover Sport, which in
2013 set a record time
for production SUVs
02 This Range Rover won
the 1981 Paris-Dakar
Rally outright
03 Downhill capabilites
were tested to extremes
in 2016 when a Range
Rover Sport descended
an Alpine ski run with
60 per cent gradients
04 Land Rover Germany
supported teams with
Range Rover Evoques
in 2013 to successfully
travel the Silk Road

50

The essence of an expedition is thorough preparation.
Based on assumptions made about the terrain in the
Darien Gap, both cars were equipped with special
swamp tyres. The jungle had also been scouted
beforehand, but for some inexplicable reason the
information wasn’t passed on to Gavin and his team,
which on entering the jungle had swollen to sixty-four
including a party of Royal Engineers and scientists.
Heavy rain made conditions even more difficult,
and as the swamp tyres proved to be ineffective, the
crew was now facing trouble. To make sure the
expedition could keep moving, Land Rover engineer
Geof Miller was called upon. Miller flew out to help the
team and solved the problem by merely fitting normal
cross-country tyres.
100 days after entering the jungle the expedition
finally made it to the southern side. Gaunt and
exhausted, the expedition members had experienced
a living hell, with malaria and fever taking its toll.
At times, they had managed barely a mile a day.
However, confidence remained high and Gavin noted:
“Anything that broke, I took a polaroid, but even on
the days when the temperature in the car got up to
140 degrees, I knew we were not going to fail.”

03

04

A NEW GLOBAL LEGEND
Out of the jungle, Gavin’s team left the scientists and
the Royal Engineers behind them. Land Rover engineer
Roger Crathorne stayed on until they reached Bogotá.
Leaving the Colombian capital, the vehicles were
doing well over 60 miles an hour again – stark contrast
to what they had averaged in the jungle. On 9 June
1972 the Range Rovers reached Tierra del Fuego at
the southern tip of Argentina. A new legend was born,
and Range Rovers would go on to successfully tackle
many other expeditions and adventures the world over.
In 1979 a Range Rover won its class in the gruelling
Paris-Dakar Rally, before another won outright in 1981.
Three decades later, the 2013 Land Rover Experience
Tour Silk Road expedition served as the stage for the
first long-distance expedition undertaken by the bestselling Range Rover Evoque. The Silk Road expedition
followed one of the world’s oldest trade routes, from
Berlin to Mumbai, including 11 countries and no less
than 10,000 miles in 50 days. No walk in the park, but
for participants it was an adventure of a lifetime.
Finally, and more recently, Land Rover has
undertaken a number of extreme challenges with
Range Rover Sport models, from the Pikes Peak hill
climb in 2013, to a downhill ski run in 2016 and the
Dragon Challenge in 2017 (see page 80). Meanwhile,
back in the grounds of Eastnor where the prototype
Range Rovers were tested 50 years ago, a grinning
Gavin Thompson sits behind the wheel of the original
1971 expedition Range Rover again. With the V8
burbling away happily in front of him, his only
comment: “I can still smell the bloody jungle.”
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T HE NE W R A NGE ROV ER
R IDER . FOR L I T T L E
BIG A DV EN T UR ES.

W I T H A R A N GE RO V ER R IDER , A L I T T L E
ONE ’S IM AGIN AT ION GOES F U R T HER .
Featuring LED lights, low-noise tyres and a soft touch seat, it’s packed
with pint-size fun. Explore the range at shop.landrover.com
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D I S C O V E R Y, D I S C O V E R Y S P O R T
AND FREELANDER
AGE OF DISCOVERY: ORIGINALLY DEVELOPED AS A VERSATILE SUV TO
BRIDGE A GAP BETWEEN THE UTILITARIAN DEFENDER AND PREMIUM
RANGE ROVER, THE DISCOVERY’S SUCCESS HAS SEEN IT EVOLVE INTO
A FIFTH GENERATION AND EXPAND INTO ITS OWN FAMILY OF VEHICLES

01 A clay model dating from 1986 with design study options for ‘Project Jay’ that would go on to become the Discovery 02 Participation in the
Camel Trophy from 1990 cemented the Discovery’s capability credentials 03 Discovery Series 2 advertising reflected the SUV’s serious capability
in more familar surroundings 04 Launched in 2014, the Discovery Sport offered a compact, aerodynamic silhouette and new cutting-edge controls
05 Now in its fith generation, Discovery’s evolution continues with the unveiling of the Discovery SVX in 2017 – the most extreme Land Rover yet,
with go-anywhere capability including increased ground clearance, body and suspension lifts, more wheel articulation and large all-terrain tyres
52
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First clay models

Conran Design assists

12 Sept: 3-door Discovery

created for ‘Project Jay’

with distinctive interior

launched in Frankfurt

By the mid-1980s the Range Rover was moving further upmarket with its new
four-door body, automatic transmission, and ever-more luxurious versions like
the Vogue. A space began to open in the Land Rover line-up for a new model
which could bridge the gap between the more utilitarian Defender and the
premium Range Rover. The new vehicle would need to offer all the off-road
ability of both its siblings, but it would major on versatility, with fine on-road
manners and a flexible, seven-seat interior. It would help Land Rover grow,
and crucially it would further shift the balance of its portfolio from vehicles
customers needed, to those they desired.
Work on ‘Project Jay’, as it was initially codenamed, began in 1986 with the
first clay models being sculpted that year. To reduce cost and development
time and to produce the required refinement the new car used some of the
Range Rover‘s chassis and shared its 100-inch wheelbase. But Project Jay
would be different. Clever design would help differentiate it from the similarlysized Range Rover, and the visual
treatment arrived at in the Land Rover
“ The Land Rover
design studio was so successful that
Discovery was
elements of it, such as the instantly
developed in a time
recognisable assymmetric rear end,
are still there on the latest and fifth
short enough to break
generation version.
industry records.

It was an immediate
and massive success,
receiving critical
acclaim from expert
journalists worldwide
and claiming for Land
Rover the lion’s share
of a market in which
the company had not
been represented
previously”

STRONG DEMAND

The Discovery, as Project Jay was later
officially named, was first revealed to the
world at the Frankfurt Motor Show on
12 September 1989. That this was a true
Land Rover was immediately proven on
the car‘s media launch in Scotland when a
police-liveried 200TDi four-cylinder diesel
version hauled a 178-tonne train. The
following year the Discovery made its
Camel Trophy debut in Siberia, and it
became the vehicle most associated
with that famous ‘Sandglow’ paint.
Once again, Land Rover had underJAMES TAYLOR, AUTHOR,
‘LAND ROVER DISCOVERY’
estimated demand for a new vehicle, and
in 1993 it announced that a third shift
would be added at Solihull to cope with
demand for Discovery. The following year, it made its debut in the USA with a
V8 petrol engine. By 1998, an astonishing 348,621 Discoverys had found
homes around the world.

D I S C O -T E C H
Land Rover returned to the Frankfurt Motor Show nine years after the launch
of the original Discovery to reveal the second generation car. Although visually
similar to the original (the design didn‘t need to change much) the Discovery
Series II shared just one exterior panel with its predecessor and introduced a
series of new electronic driver aids to its dynamics, the most notable being the
Active Cornering Enhancement (ACE) system which endowed this tall offroader with car-like agility. Its off-road ability was further improved too, with
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|

200TDi police version
pulls a 178-tonne train

DISTIN CTIV E IN TER IOR
From the outset, Land Rover was
determined to give the Discovery
a strong identity of its own, very
different to the Range Rover with
which it shared its underpinnings.
So the Conran Group, led by
British design guru Sir Terence
Conran, was called in and asked to
produce a cabin unlike any other.
They more than met that brief
with a design which incorporated
novel ideas like a removable bag
instead of a central storage bin,
although the sunglasses holder
which they proposed for the
centre of the steering wheel
didn‘t make production. The
piercing Sonar Blue cabin colour
scheme might be a bit bright for
modern tastes but it looked great
in period and was good enough
to win a British Design Award.
The Discovery was launched
as a 3-door (the 5-door version
would follow a year later) to
further differentiate it from its
more premium stablemate. It
featured striking side-graphics
and basic pressed steel wheels,
which definitely wouldn’t have
suited a Range Rover. These were
later replaced with alloy wheels.
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1990
|
5-door version
launched

|

|

200TDi 3-door joins

‘Floating’ Discovery built

Camel Trophy in Siberia

for Cowes Week

1997
|
Air-sprung self-levelling
suspension introduced on
Discovery 2

01

01 Launched at the 1989 Frankfurt Motor Show, the
Discovery 1 (top) was followed by its successor, the
Discovery 2 (bottom), in autumn 1998 02 Showing its
pulling power by towing a train, the Discovery would
quickly beome a popular tow car 03 Sir Ranulph Fiennes
at the wheel of a Discovery during his expedition in
1991 to locate the fabled lost city of Ubar
02
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L E F T

1997

1998

|

|

|

Hill Descent Control

Second-gen Discovery

Freelander on sale in the

debuts on new Freelander

launch at Paris Motor Show

USA, Japan & Middle East

2001

|
Oct: 3 millionth Land Rover
is a Freelander V6

01

03

01

01 At home anywhere: The first Discovery in its right
element 02 Off-road with a difference! The ‘floating’
Discovery appeared at Cowes Week 1990 03 Discoverys
were part of the 2003 and 2006 Land Rover G4
Challenges, an achievement celebrated with Tangier
Orange special edition models
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AGE

2003
|

|

First G4 Challenge

‘G4’ special edition offered

uses Discovery V8s

in Tangiers Orange

2004

OF

D IS COVERY

2006

|

|

Discovery 3 launched

Freelander 2 launched

with Terrain Response

at British Motor Show

technology such as Hill Descent Control. This was proven by the V8-powered
Discoverys driven by competitors in the first Land Rover G4 Challenge in 2003,
that was supported by Discovery Commercials equipped as mobile workshops.
The Series II earned the praise of the motoring press and the continued
loyalty of the army of die-hard fans which the first Discovery had won. Spy
photographs of the third-generation Discovery, codenamed the L319, started
to appear in 2003 as 75 prototypes completed a gruelling test programme
around the globe, including honing their road performance at Germany's
tortuous Nordschleife circuit. News that the new version was coming caused
sales of the outgoing car to spike, perhaps in the belief that Land Rover
wouldn't be able to improve on it, and an extra 7,000 had to be made.

P H O T O G R A P H Y : B R I T I S H M O T O R M U S E U M H E R I TA G E T R U S T ( 1 ) , G E T T Y I M A G E S ( 1 )

E V O LV I N G G E N E R AT I O N S
Turns out it could. The Discovery 3, revealed in New York in 2004, immediately
won praise for its striking, modern exterior design by Geoff Upex, which gave
the Discovery shape its first thorough reinterpretation in 15 years but kept key
features like the stepped roofline and that hallmark rear end. The fresh new
design of the third generation reflected engineering and technology which
was totally new from its wheel up. Not a single part was carried over.
The Integrated Body Frame chassis was an entirely new concept and
together with the new, all-round independent double-wishbone suspension it
allowed an even broader range of on-road
handling and unstoppable off-road
“ Discovery 3 wasn’t a
progress. A much longer wheelbase
dramatic improvement
allowed for an even roomier cabin, with
for the Discovery so
more space in the third-row seats and
much as a galactic leap.
a new ‘stadium seating’ concept which
elevated passengers in the rear rows
The car grew to extraand gave them a clearer view of the
large proportions but
extraordinary landscapes the new
cast an even larger
Discovery could take them into.
shadow for its breadth
Like the second-generation car, the
of ability. It instantly went
fourth-generation Discovery launched in
2010 was another relatively subtle iteration
to the top of the big
of the previous car, but some can easily be
off-roader class, being
identified by their body-colour wheel
next to unstoppable
arches, in contrast to the Discovery 3‘s
in the rough, yet
more utilitarian black plastic. The big news
comfortable and
here was the new LR-TDV6 twin-turbo
relaxing on it”
diesel engine, which significantly cut the
emissions by an impressive ten per cent
AUTOCAR MAGAZINE
yet increased the torque so critical for
steady, unstoppable off-road progress by
an astonishing 36 per cent. It was a tribute to Land Rover's engineers and its
technology, and early proof that the drive to reduce emissions need not
compromise a Land Rover's abilities.
Discovery 4 proved just as popular as the three generations preceding it,
and on 29 February 2012 the one millionth Land Rover Discovery was driven
from the production line in Solihull. The third Land Rover ‘nameplate’ had
reached this milestone after just 23 years: five fewer than the original Defender.
To mark the millionth moment, the “Journey of Discovery” began; a convoy
of Discoverys driving from the factory in the United Kingdom, through often
wild and inhospitable terrain, all the way to Beijing in China, the capital of a

F R EE S PIR IT
Although not directly part of the
Discovery family, the Land Rover
Freelander brilliantly foresaw the
market for premium, compact
SUVs, a class of car which the new
Discovery Sport now defines.
Work began on the Freelander
in 1993 and it was launched in
1997 with a series of engineering
firsts for Land Rover which would
later be adopted by its other
models. It was the first Land Rover
with a monocoque, independent
suspension and a transverse
engine, and the first to feature
Land Rover‘s renowned Hill
Descent Control system.
Customers loved it, and it soon
became Land Rover‘s fastestselling vehicle at the time, the
best-selling SUV in Europe for five
years and the UK’s best-selling
SUV from its launch until 2005.
In 2006, the Freelander 2 was
revealed, which kept the original‘s
innovative mechanical layout but
made it a little bigger and moved
it upmarket. And despite its more
car-like engineering and compact
dimensions with family appeal, it
was still a capable Land Rover, as
involvement in the Camel Trophy
and the G4 Challenge proved.
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2009

2010

2012

|

|

|

2014
|

Freelander 2 TD4e is first

Discovery 4 makes

Feb: 1 millionth Discovery

Apr: Discovery Vision

SUV with smart stop/start

its debut

travels to Beĳing

concept revealed

country relatively new to mass car ownership but which has adopted
Land Rovers with huge enthusiasm. The expedition raised, appropriately,
£1 million for the Red Cross.

SPORTING A NEW LOOK
Two years later, a concept car appeared which hinted that the next million
milestone might be reached rather sooner. The Discovery Vision concept,
created under Land Rover‘s Chief Design Officer Gerry McGovern was as
significant for Discovery as the Range Stormer concept was for Range Rover
in 2004. Like that car, it hinted both at a new design language for Discovery,
and the fact that it would become its own distinctive family of vehicles.
The concept was first revealed at the 2014 New York motor show, and
the world didn‘t have to wait long for it to come to fruition. In September,
the new Discovery Sport was unveiled. As a premium compact SUV it‘s a
size smaller than the original, but it stays true to the Discovery formula.
It‘s versatile, still offering seven seats despite its more compact dimensions.
It is also exceptionally capable off-road, using Land Rover technology such
as All Terrain Progress Control to enhance the natural abilities endowed by
its optimised approach, departure and breakover angles. The Discovery Sport
has a few features which the original
engineers on Project Jay couldn‘t have
“Designed and engineered
guessed at, such as an Ingenium diesel
engine which returns in excess of 60mpg,
to be the world’s most
or the ability to access the library of tens
capable and versatile
of millions of songs on Spotify through
premium compact SUV,
the InControl Apps suite.
the Discovery Sport
The Discovery Sport acknowledged its
will appeal not only to
forebear in 2016 by hauling a 100-tonne
train over a spectacular railway bridge in
existing Land Rover
Switzerland, echoing the challenge the
customers but to a
original Discovery performed at its launch
whole new group of
in 1989. Later in 2016, the fifth generation
people who may
of Discovery was unveiled at the Frankfurt
never have considered
Motor Show, as the original had been.
Land Rover before”
The stepped roof and asymmetric rear
remain, but the faster windscreen angle
GERRY MCGOVERN,
and horizontal rear lamps lend a much
CHIEF DESIGN OFFICER, LAND ROVER
more dynamic look.
Under the skin, the fifth generation
Discovery makes an even more radical
engineering leap than any before it with an 85 per cent aluminium monocoque
chassis which cuts 480kgs from its mass. Every aspect of the car‘s performance
benefits, from on-road handling to fuel consumption and emissions. And of
course, there‘s world-first tech aboard. The first Discovery also offered seven
seats, but the idea of configuring them remotely via your phone with the
Intelligent Seat Fold system would have blown a few minds in 1989.
The idea behind Project Jay – for a versatile, capable off-roader – was good
at the time. But it was also brilliantly ahead of its time, and it has become more
relevant as the years have passed and the world has bought into the idea of
brilliantly conceived, responsible SUVs.
Proof? In 2017 the new Discovery Sport was Land Rover‘s best-selling car.
That second million won‘t take long to reach.
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AN ALL- N EW DIS COV ERY
Revealing the latest All-new fifth
generation Discovery in 2016,
Gerry McGovern, Chief Design
Officer of Land Rover said: “The
New Discovery redefines the large
SUV. Our design and engineering
teams have revolutionised the
Discovery DNA to create a highly
desirable, extremely versatile and
hugely capable premium SUV.
Design creates an emotional
connection between customers
and our vehicles. Our clear design
strategy means our vehicles are
instantly recognisable and
communicate the Land Rover
values that our customers love.
New Discovery’s flawless volume
and proportions, precise detailing
and sophisticated surfaces
beautifully combine with
engineering integrity to create
a premium SUV.”
Jeremy Hicks, Jaguar Land
Rover UK Managing Director
added: “The new vehicle takes
everything that’s great about
Discovery from design, versatility,
and go anywhere, do anything
credentials to build on them and
make it even better in every way.”
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|
Sept: Discovery Sport
model announced

2015

2016

|

|

Discovery Sport receives

Sept: All-new fifth-gen

new Ingenium engines

Discovery revealed

|
Discovery Sport hauls train
to recreate ’89 launch stunt

01

01 Adventurer and Land Rover ambassador Bear Grylls is a big fan of
the Discovery 02 The dynamic Discovery Sport has become a popular
extension of the range 03 On top of the extensive standard features,
numerous options and accessories are available to allow customers
to tailor their Discovery perfectly for their own active lifestyles

02
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WO R L D O F A D V E N T U R E : PA RT 3

N EW D ISCOV ERIES,
N EW HOR IZONS
Generations of the Land Rover Discovery are synonymous with the exciting exploits of
the Camel Trophy and Land Rover G4 Challenge. Onelife brought the Trophy’s
former Managing Director together with some of the G4 management team to discuss
how adventure became more accessible and why it’s still relevant today
W O R D S
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Scientific research may have inspired the earliest
expeditions, like those first undertaken by early Series
Land Rovers and Defenders. But over the decades, it has
been the spirit of adventure, courage and resilience –
setting out simply to prove that something can be done
– that has driven new generations of explorers to push
themselves and achieve the remarkable.
Standing around a campfire in the snowy grounds of
Eastnor Castle near Ledbury, it is the perfect opportunity
to talk to a select group that knows more than most
about this adventurous spirit: Iain Chapman, participant
and Managing Director of the Camel Trophy for a
decade, Simon Day and Niki Davies, who were the brains
behind its successor, G4, and Phil Jones, Senior Land
Rover Experience Instructor. They have come here to
Eastnor to be reunited with their work and, not least, the
vehicles that they came to know and love as trusted
partners throughout the years.
Iain Chapman is a tough, no-nonsense Scot, former
army man and enthusiastic diver, widely recognised as
one of the most experienced expedition leaders on the
planet. He is understandably proud that even today,
the Camel Trophy is viewed by many as the definitive
vehicle-based adventure event.
“I inherited a template of ‘1,000 Miles of
Adventure’, but before long we were undertaking
journeys of 1,600 miles,” he says, leaning out of the
window of the now iconic Sandglow Discovery 1, kept
in its original state with its yellow and black Camel
Trophy decals – a vehicle that, to many, has become
synonymous with the competition itself. “The cars were
up to it, competitors loved it and the press were
happy. Adventure became the norm.”
Launched in 1980 with three German teams driving
the notorious Transamazonica Highway, the Camel
Trophy would soon be known as the ‘Olympics of 4x4’.
As a competition, it rewarded teamwork and resilience
and took its participants across some of the worlds’
most inhospitable terrain. Its challenge was to push
both human and automotive capability to their limits.
No wonder Land Rover saw a shared ethos and signed
up to become a sponsor in 1981.
Chapman was asked to take on the management of
the competition in 1987 and would stay on to oversee
it for more than a decade. In almost every country he
visited to set up events, he made use of military
introductions, making his background very handy.
“Contacts were often made through diplomatic
channels, in a lot of cases at prime minister level,” he
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recalls. “And if we were not successful, the next contact
would be the military general in charge of the region in
question. Some of these guys were scary!”

VEHICLE OF CHOICE
In 1990, the Camel Trophy reached Siberia, a firstof-its-kind event made possible under Chapman’s
management, not least thanks to his military contacts.
But that wasn't the only thing that was new. That year
of Glasnost and Perestroika also saw the introduction
of a new vehicle: the Land Rover Discovery.
The Discovery utilised Range Rover underpinnings
and had the makings of a supremely capable off-road
vehicle. The Camel Trophy gave it the greatest world
stage possible to prove its credentials.
It would prove itself immediately. On arriving in the
remote Siberian town of Irkutsk after a journey of more
than 1,000 miles across the snowy wastelands of the
unforgiving Russian tundra, Chapman and his team sat
down to debrief before flying home. Land Rover
engineers reported back that only two per cent of the
vehicle spare parts had been required. The remaining
98 per cent was untouched, still in the plastic wrapping
in which it had first been delivered from the factory!
And so, from 1990 onwards, the Discoverys would
play the central role in every Camel Trophy, bar the last
vehicle event in 1998 that used the Freelander.

TOUGH ACT TO FOLLOW

Above: The Camel Trophy
showing why it earned
the reputation as the
definitive vehicle-based
adventure event.
Above right: G4 Event
Director Niki Davies, G4
Competitions & Logistics
Director Simon Day and
Senior Land Rover
Experience Instructor Phil
Jones were all heavily
involved in the Land
Rover G4 Challenge
events in 2003 and 2006

A decade later, the hugely successful Camel Trophy had
run its course. However, Land Rover was quick to fill the
space with the Land Rover G4 Challenge in 2003. The
first event was held with 16 different nation participants
across locations in the USA, South Africa and Australia
over 28 days. The winner, Belgian fighter pilot Rudi
Thoelen, famously negotiated swapping his prize of a
brand-new Range Rover for two new Defenders.
The Land Rover G4 Challenge was carefully
managed to include challenging off-road driving, but
also minimise environmental impact. There was just as
much focus on outdoor sports as off-road driving.
Standing in front of one of the original ‘Tangiers
Orange‘ G4 Discoverys in the Eastnor snow, former
Competitions and Logistics Director Simon Day
explains: “A single-owned brand adventure event had
to stand out against the multi-sponsored competitions.
It had to have a unique appeal and appearance, and it
had to be judged as a credible replacement for the
Camel. It had to be relevant.”
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WORLD

RIG HT X X X X X X

It also had to be self-sufficient and make money,
former Event Director Niki Davies reveals: “G4 had to
cover its costs while also underlining the breadth of
capability of a product range synonymous with
adventure, exploration and discovery. I’m pleased to
say it exceeded its targets.”
A second Challenge ran in 2006 across Thailand,
Laos, Brazil and Bolivia. South African adventure racer
Martin Dreyer won, saying: “The Land Rover G4
Challenge was the best experience of my life. Nothing
has come close to it in terms of the enormity of it.
The experience was out of this world.” Australian
competitor Alina McMaster adds: “I don’t know any
other event where you are doing all these sorts of
things. You get so many different fun things to do. It
was the perfect competition.”

THE SPIRIT ENDURES

“A D V E N T U R E
S TA R T S W I T H
A DREAM, AN
I N S P I R AT I O N O R
A T W I S T O F FAT E .
ADVENTURE
IS OUT THERE,
IT’S WAITING
FOR YOU AND
IT’S TIMELESS”
S I M O N D AY, D I R E C TO R ,
LAND ROVER G4 CHALLENGE

Today, Land Rover’s adventurous spirit remains alive
and well, as shown by Land Rover Experience‘s global
offerings. But is the time ripe for the return of a ‘pure’
adventure event? Iain, Simon and Niki believe so.
“I can see a future for an event like Camel Trophy,
but based on people, an understandable objective,
and aided by the use of a 4x4 vehicle. The future lies
with the people, supported by the car,” Iain says.
He is backed up by Niki, who today coordinates
brand activities across Jaguar Land Rover UK.
“Adventure is more relevant now than it ever was
before,” she says.
Simon, who now runs a successful events agency,
adds: “Adventure is not defined by the extreme. It
starts with a dream, an inspiration or a twist of fate.
Something happens, something is achieved and a
story is created. The final act is in the telling, the
sharing or keeping secret of those moments that
affect you, change you, and define you and your
mates. Adventure is out there, it’s waiting for you
and it is timeless.”
Today, as they stand next to the classic vehicles, it
is as if the competitions never ended and a hint of
nostalgia hits the air. The group looks as if they’d be
ready to jump back in behind the wheel and start all
over again. The adventure, it seems, still lives on.
D IS COVER MORE
about these extraordinary expeditions and the adventurers
behind them. Search “Legends Reunited - Land Rover 70th
Anniversary” on YouTube or visit http://bit.ly/LandRover70

C HAR ITABLE ADVE NT URE
Now celebrating its own 20th
anniversary, the Fifty 50 Challenge
was a voluntary event created in
1998 by Land Rover employees
to celebrate the 50th anniversary
of the marque. The ambitious aim
was to travel to 50 countries in
50 days and raise 50,000 British
pounds for UNICEF.
Two leading members – former
Land Rover principle vehicle
designer Peter Crowley and
engineer Stuart Martin – were
each reunited with two of the
Challenge’s four vehicles at
Eastnor as part of the exclusive
Onelife gathering: ‘Goldilocks’, a
Defender 110 (so named because
of the golden anniversary paint)
and ‘Baby Bear’, one of the three
early Freelanders that took part.
Stuart Martin explains: “31
colleagues had volunteered to
take part, and after months of
after-hours preparation we made
it happen. In the end we raised
over double the original target
for UNICEF and managed to visit
a total of 56 countries. It was a an
intensely human way to celebrate
Land Rover’s 50th birthday, and it
was a real adventure too!”
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It’s been said that travel is
the only thing you buy that
makes you richer, so it’s worth
considering spending your
time wisely by investing
in experiences of a lifetime
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As a Land Rover owner, you’re well equipped to
undertake extraordinary journeys off the beaten track
to broaden your horizons and create precious, everlasting memories. What if you could push yourself even
further on thrilling adventures exploring spectacular,
diverse settings around the world in the company of
likeminded travellers?
Opportunities to discover and sample very different
locations and cultures, while enjoying luxurious
hospitality, is something that Land Rover Experience
provides with the range of Adventure Travel packages.
These also feature dedicated professional instructors
who know how to get the best out of supremely
capable Land Rover vehicles on the most challenging
terrain. They’ll pass on their expertise and get the very
best out of you and your driving skills, from rugged
North American rocky canyons to vast African desert
dunes and breathtaking Arctic ice and snow.
U TA H
A five-day adventure near the city of Moab provides
a unique red rock landscape that’s best explored from
behind the wheel of the Discovery, Range Rover or
Range Rover Sport. The perfect destination for anyone
looking for the ultimate off-road challenge, with three full
days of driving, including an opportunity to relax in the
comfort of the boutique Red Cliffs Lodge.
NAMIBIA
The Discovery also provides the perfect platform to
venture into Africa across Namibia’s vast and mysterious
hidden landscapes, from coastal deserts to majestic
wildlife reserves. You have the choice of two amazing
experiences, both involving a mix of luxury lodges,
resorts and hotels.
A wildlife focus is offered by the Namibia North Tour,
with a visit to the Etosha National Park to see a host of
animals, including elephants, in their natural habitat. The
Namibia South Tour combines the best of wildlife along
with remarkable geological phenomena with drives in
the Namib and Kalahari deserts as well as the NamibNaukluft Park.
ICE ACADEMY
Based at the Silverhatten Hotel in Arjeplog, Sweden,
where you’ll enjoy warm hospitality and excellent
cuisine, the Ice Academy offers a choice of packages to
test and hone your driving skills. You’ll get behind the
wheel of a selection of vehicles, including the Range
Rover Sport and Range Rover Velar, on a frozen lake
and across snow-covered Scandinavian wilderness.
FIND OUT MORE
Discover more at landrover.com/ExperienceAdventureTravel
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“ W E S TA N D O N T H E B R I N K O F A M O B I L I T Y
REVOLUTION - AUTONOMOUS, CONNECTED
A N D E L E C T R I F I E D C A R S . T H E PA C E O F
C H A N G E I S E X H I L A R AT I N G A N D W E W A N T
TO GO ABOVE AND BEYOND FOR OUR
CUSTOMERS. FROM 2020 EVERY NEW
LAND ROVER VEHICLE WILL BE ELECTRIFIED.

FUTURE MOBILITY
WILL NOT BE BORING. OUR PRODUCTS WILL
H A V E PA S S I O N A N D E M O T I O N A S W E L L
AS BEING DISTINCTIVE, DESIRABLE AND
C A PA B L E A S T H E Y H A V E A LW AY S B E E N
A N D W I L L S TA N D O U T F R O M T H E C R O W D ”
DR RALF SPETH
CEO, JAGUAR LAND ROVER
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As Land Rover’s Chief Design Officer, Gerry McGovern is the mastermind
behind the brand’s boldest and most successful creations.
Dylan Jones, Editor in Chief of British GQ, sat down with McGovern to talk about
technology, inspirations and minimalist design in the age of modernism
W O R D S

D Y L A N

J O N E S

C H A R L I E

G R A Y
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Gerry McGovern is a law unto himself: as a hard
task-master, he is demanding in his expectations and
unrelenting in his ambitions. The rules, however, are
meant to be broken and he appears to spend as much
time questioning his own beliefs as those of the many
people who work with him.
Since re-joining Land Rover in 2004 – after various
stints at Chrysler, Peugeot, Rover and Ford –
McGovern has succeeded in reinventing Land Rover
as a brand, developing a product range
relevant to the 21st century: first, there
was the Evoque, then the All-New Range
“U LT I M AT E LY, W E
Rover, the Range Rover Sport, the new
Discovery and the compact Discovery
EMBRACE
Sport, and, of course, the Velar, his most
TECHNOLOGY TO
reductionist creation yet.
A next iteration of the Defender is
E L E VAT E T H E
around the corner, as is a conveyor belt
of new models waiting to be revealed,
DESIRABILITY OF
many of which will radically alter the way
we think of the brand.
T H E P R O D U CT:
In McGovern’s own words, the starting
TO MAKE IT SAFER,
point is a vision – and at the heart of that
vision is a fundamental understanding
FA S T E R A N D , I N
of the modern vehicle as an object of its
time in terms of both technology,
THE CASE OF
engineering and design. But, above all,
it has to be desired.
VELAR, MORE

MODERN”
GERRY MCGOVERN
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DJ: How did you first become
interested in technology?
GM: For me, technology is just another
tool. I’m interested in design-enabling
technology rather than tech for the sake of it. This is
because over-complexity of technology is an irritant.
When somebody engages with a product they look at
it in its totality and for me it’s about the emotional
connection this brings; if tech can elevate and amplify
it, then great. But tech should facilitate design. The
sweet spot is the acceleration of the design process.
Computers have allowed us to be even more creative
by getting things done quicker.
Ultimately, we embrace technology to elevate the
desirability of the product: to make it safer, faster and,
in our case, more modernist.

The Velar (right) is
Gerry McGovern’s most
reductionist creation
yet. The interior is
deliberately kept
free of non-essential
design elements
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“ W I T H A C A R , Y O U
ARE DESIGNING A
MODERN OBJECT
... WHY BE
PREOCCUPIED
WITH CAPTURING
AN AESTHETIC
F R O M T H E PA S T ? ”
GERRY MCGOVERN

You seem obsessed with modernism, with constantly
honing and refining your vision?
Modernism is a philosophy, a movement, a design
approach that embraces looking forward. Within this
philosophy is an inherent reductive approach, which, for
me, means getting rid of excess and the unnecessary.
That was very much the case with the Velar, particularly
the interior, where we deliberately eradicated extraneous
design features. In the automotive industry, I don’t
think anyone’s really harnessed modernism fully. For
example, when I look at some cars, it’s like Zorro’s been
at them, with a line here, a line there, creating total
visual confusion.
Good design fundamentally starts with optimum
volume of proportions. Once you’ve achieved that,
theoretically it’s like a suit – if you cut it really well and
the overall proportion is right, you should be fine. If
you suddenly include a lot of lines and detail, you’re
confusing the message.
I feel the same way about architecture. I’ve never
understood why some people seem content to live in a
house that feels like it was created 200 years ago. Why
not celebrate the future? What technology has done in
this respect is allow us to develop things that have a
genuine sense of looking forward, rather than back.
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You’re very precise and very demanding of your
team. Are you often disappointed by the limitations
of the manufacturing process?
In many respects, I think automotive design has always
played second fiddle to engineering. There was always
a realisation that design was a big contributor toward
product desirability, but I think the level of creative
intellect that’s gone into it in the past is maybe not as
sophisticated as it could have been. Ultimately, the
way a company is set up makes a massive difference
to the design sensibility. If you’ve got people running
the company that don’t recognise the value of design,
then invariably the company isn’t going to produce
good designs.
One of the benefits we have at Land Rover is that
there is a recognition of the relevance of design.
You’ve got to give designers the ability to optimise
their contribution and they have to be given a
responsibility in terms of structure, so they have equity
with the other disciplines, particularly engineering.
There has to be a starting point and that is creating
a vision. You have to create that vision, then at least
the engineers can see what you want and work towards
it. There will always be trade-offs, so it’s a case of
developing a good relationship with the engineers.
I can remember ten years ago we were never going
to have wheels that were bigger than 20 inches; it
wasn’t possible because the weight of the suspension
system wouldn’t carry it. Now, our average wheel is 22
inches, so you have to keep pushing – and bring
people with you.
How important is it to be reductive?
If you go into a store, or you want to buy a particular
watch or piece of clothing and there are 15 different
versions of it, you almost think, ‘Forget it, I can’t
choose.’ So, it’s about reducing choice. Make it simple,
make it understandable and don’t confuse people. The
SVAutobiography, for instance, is like a luxury hotel
inside and you don’t want to contradict that feeling.
The calm sanctuary is almost an extension of your
home and you don’t want to shatter that illusion. For
me, a vehicle should be an object of desire and if you
pare it back to its essence, you’ve got more chance of
seeing what that natural beauty is.

RANGE ROVER SVO DESIGN PACK

BEYOND SOPHISTICATION

Enhance your Range Rover’s iconic presence with the striking design details
of the SVO Design Pack.
Carefully crafted by our Special Vehicle Operations team, it perfectly complements
the distinctive design and effortless sophistication synonymous with your Range Rover.
An added touch of flair and even more assertiveness, the SVO Design Pack
makes a definitive style statement that speaks for itself.
It includes:
– Unique front bumper
– Rear bumper with integrated tailpipes
– Side vents
– Grille
– Side sill claddings
For more information visit gear.landrover.com
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How important is heritage and a sense of history in
automotive design?
If you take reductionism to the optimum point, you can
end up with something very clinical and sterile that
lacks artistry, so you have to be careful not to take the
reductive process too far. I am, for a modernist, quite
eclectic: I like the decorative arts of the Italian midcentury – Gio Ponti and all those who weren’t as
clinical as the likes of Mies van der Rohe. I think it’s
about mixing it up.
However, with a car, you are designing a modern
object that has to be relevant to the world it’s in and
that’s why I think it’s a bit of a nonsense when we talk
about recognising the past and these icons that have
gone before.
‘Icon’ itself is a word that is open to debate.
What is an icon?
With the Defender, there is a clear view that it has to
celebrate its past, but so much has changed since it
started and so much will affect the new one in terms of
the ability through technology, manufacturing,
legislation, aerodynamics, the way people operate now
and the lifestyles they lead that will massively influence
what that design will be, instantly propel it and polarise
it from the original. So, why be preoccupied with
capturing an aesthetic from the past?
I believe that the trick is to try and really capture
the essence of what that vehicle is for its time.
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We have to be cognisant of not being over-sensitive
to what has been.

Excessive choice can
create confusion, while
overcomplexity is an
irritant, believes
McGovern. Making
the SVAutobiography
(below) simple and
understandable has
resulted in a calm
sanctuary

Does the prospect of the electric car exponentially
increase the design possibilities?
Absolutely. It takes the engine away, so the traditional
three-box, two-box principle is thrown up in the air. I
suppose the thought at the moment is you either go
completely one-box or you go cab forward, which
doesn’t necessarily give you the most desirable
proportion in my view. It will be interesting to see how
that pans out.
However, people don’t buy propulsion or
electrification systems, they buy a product. To me, all
our products need to be desired. I’m absolutely
convinced when it comes to that emotional connection
with a product; whether it’s a watch, a car, whatever it
is, it’s that visceral reaction when I look at it. How does
it make me feel? Do I want it?
This feeling has to last long after you’ve bought it,
too. I’ve owned it, used it, spent time with it, but am I
getting the continuum of that? Do I still desire it? Does
it still do what it’s supposed to? Am I building that
long-lasting relationship with it?

Dylan Jones OBE is the Editor In Chief of GQ, GQ Style and GQ.com.
He is the Chairman of London Fashion Week Men’s, a Trustee of the Hay
Festival and the author of David Bowie: A Life, the Sunday Times bestseller
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We are on the brink of a technological revolution: during
the next two decades, our cars will not only become
increasingly electric-powered, they will be able to drive
themselves and carry out hundreds of daily tasks
W O R D S
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“FUTURE TECHNOLOGIES WILL
GIVE THE DRIVER MORE,
NOT LESS - THEY WILL ASSIST
A N D U LT I M AT E LY B E N E F I T T H E
OVERALL DRIVING EXPERIENCE”
TONY HARPER, DIRECTOR OF ENGINEERING RESEARCH,
JAGUAR LAND ROVER

gps
There has never been a more disruptive time on our roads.
Not due to roadworks or congestion, but due to the vast
leaps forward technology has afforded us.
“We all, at the moment, stand on the brink of a
technology revolution,” says Dr Ralf Speth, the Chief
Executive Officer of Jaguar Land Rover. And to the head
of Jaguar Land Rover, that revolution has a name already:
“Autonomous, connected electrified cars.”
The frontline of this revolution may not seem obvious at
first glance: a Range Rover Sport wending its way through
city centre traffic in Coventry in Central England.
The car is like many others on the city’s streets, except
for the fact that it’s not being driven by anyone. It represents
part of the first ever road tests in the UK for autonomous
and connected vehicles, and is helping test a varied range
of Jaguar Land Rover research technologies that may
soon see the light of day.
While still in its infancy, the autonomous car project
is indeed the future. By 2035, 3.7 million automated
vehicles a year will be sold in the UK, according to
forecasts carried out for the UK government’s Centre for
Connected and Autonomous Vehicles. One in every eight
vehicles sold around the world by the mid-2030s is likely
to be autonomous.
A good number of them will be electrified, too. By 2050,
90% of new cars in Britain will be electric, according to a
forecast by the UK’s National Grid. And just as in the race
to autonomy, Jaguar Land Rover is leading the electric
revolution. The first fully electric performance SUV, the
Jaguar I-PACE, goes on sale this year, and by 2020, “every
new Land Rover model line will be electrified, giving our
customers even more choice,” says Dr Speth.
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The push for electrification, however, is already happening.
Land Rover’s plug-in hybrid electric vehicles (PHEVs)
represent a first tangible step in this direction, combining
the powers and possibilities of a combustion engine paired
with an electric motor. The PHEV powertrain is to be
widely introduced across Land Rover vehicles in the years
to come, and is already available as an option in both the
Range Rover and Range Rover Sport.
The PHEV technology ensures both the power and
performance of traditional combustion powertrains is kept
– or even enhanced – while adding the environmental
benefits of green technology. In this way, it ensures
customers a whole new opportunity to go green, without
compromising on capability. The Range Rover PHEV and
Range Rover Sport PHEV’s electric motor, for example,
already offers an all-electric range of up to 51 kilometres,
and controls torque delivery more precisely than an
internal combustion engine to provide even more superior
‘pull-away’ ability on surfaces where grip is poor. Using
regenerative braking, both these first PHEV vehicles also
blend optimum road performance and efficiency. It’s all
part of the future of transport, with Jaguar Land Rover at
the vanguard.
Meanwhile, the autonomous road trials in Coventry are
going well, offering a glance of what comes next as the
first hybrid vehicles are already hitting the roads.
“There are a lot more dynamic elements for the car to
sense and react to, but we’ve been using all the trials’ data
to refine our systems to make sure they do deal with them
in the correct way,” explains Gemma Warton, Research
Engineer at Jaguar Land Rover.
That rich data, collected to help the automated systems
on board learn from experience, plays a crucial role in
meeting Jaguar Land Rover’s goal of reaching what is
referred to as “level four autonomy” – where a car can carry
out every aspect of driving in busy towns and cities without
driver intervention – in its vehicles within the next decade.
The drive to autonomous vehicles isn’t simply an attempt
to replace the driver though, explains Tony Harper, Director
of Engineering Research at Jaguar Land Rover. “Future
technologies will give the driver more, not less – they will
assist and ultimately enhance the overall driving experience.”
That vision includes an intelligent, AI-powered, voiceactivated steering wheel named Sayer after the designer
of the first Jaguar E-Type. Part of the Jaguar FUTURE-TYPE
concept car, a vision vehicle of the future, Sayer is a steering
wheel turned connected device that will travel with you
everywhere you go, carrying out hundreds of tasks, from
drawing up your shopping list to driving you to the
supermarket. It’s just one idea of what tomorrow’s drive
will look.
Technology is developing at a pace, and the race to
the future of transport is like a winding country road: full
of engaging twists and turns, but with the promise of a
magnificent sight just around the next corner.
F I N D O U T M O R E To learn more, please search Land Rover PHEV

M OBILIT Y

A RISING TIDE
LY F T S A L L
As the technology that drives our
cars adapts, the way in which we use
the roads is changing, too. Some
37.5 million vehicles now traverse
British roads, up 40% since 1996.
As roads around the world
become more congested, and as
drivers become more pro-active
when it comes to positive change for
environmental issues, we are starting
to redefine how we use our vehicles.
Lyft, the fastest-growing rideshare
company in the United States, is at
the forefront of promoting that
change. Founded in 2012, the firm
connects drivers and passengers via
an app, allowing them to share rides
in exchange for payment. Lyft
operates in 350 American cities and
recently expanded into Canada.
In June 2017, Jaguar Land Rover
announced it had invested US$25
million in the innovative service
through InMotion Ventures, its tech
arm, to support Lyft’s plans for
expansion and to help it develop
new technology.
Commenting on the significant
development, Sebastian Peck,
InMotion’s Managing Director, said:
“Personal mobility and smart
transportation is evolving, and this
new collaborative venture will
provide a real-world platform to
help us develop our connected and
autonomous services.”
Jaguar Land Rover and Lyft are
collaborating on a number of
projects – including testing
autonomous vehicles. Lyft drivers
and riders benefit from a fleet of
reliable and comfortable Jaguar
and Land Rover vehicles.
For more, see lyft.com
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DRAGO N

CHA LLENG E

“If your driver crashes here, he will die,”
says Mr Wang, Chief Park Engineer at
the Tianmen National Park in China.
But that didn’t deter Land Rover from
going one step beyond previous extreme
challenges to prove the capabilities
of the new Range Rover Sport plug-in
hybrid electric vehicle (PHEV)
W O R D S G E O F F
P H O T O G R A P H Y

P O U L T O N
D O M R O M N E Y

A damp mist hangs like a curtain in the early morning air around
the Tianmen Mountain in Hunan Province, China. Jaguar Racing’s
Ho-Pin Tung, a Le Mans 24 Hours winner, and former F1 reserve
driver, settles behind the wheel of a Range Rover Sport P400e
(PHEV). Adrenaline pumping, he gives the thumbs up to the support
team next to his vehicle, takes a deep breath and prepares himself
for the biggest test of his racing career – a life or death 20 minutes.
“The Dragon Challenge is by far the riskiest thing that anyone at
Land Rover has ever done,” says Phil Jones, Land Rover Experience
Expert with Jaguar Land Rover Experience, who led the extensive
preparation work. Rising just over 1,500 metres, the limestone
peak of Tianmen Mountain is home to Heaven’s Gate: a 55- by
130-metre archway that looks directly up at the sky. It’s an iconic
site and a popular tourist attraction reached by climbing 999 steps
– nine is a lucky number in Chinese numerology, representing good
fortune and eternity. Visitors have two ways to reach the steps – a
spectacular 30-minute cable car ride, or by bus along the 99 turns
of a winding 6.8-mile road that clings precariously to the side of
the mountain. Officially called Tongtian Avenue, most simply call
it ‘The Dragon’.
Normally open only to the tour buses ferrying visitors up the
mountain, an elite group of cars has been permitted to race up the
Dragon before. What nobody has ever attempted, however, is to
continue that drive – up the 999 steps to Heaven’s Gate. And so the
Dragon Challenge was born. “When I first heard about it, I could
barely believe it. I knew the site and just didn’t think it was possible,”
recalls Ho-Pin Tung, who was born in the Netherlands to Chinese
parents. “Some of the steps are at a 45-degree angle – that’s
incredibly steep.”
Closed course. Professional driver. Do not attempt. Optional off-road tyres used.
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Ho-Pin Tung was born in the
Netherlands to Chinese parents. In
2017 he became the first Chinese driver
to claim victory at the 24 Hours of Le
Mans. He is also a Jaguar Racing driver
in the Formula E championship

THE CHALLENGE: DRIVE THE

99 TURNS

‘DRAGON ROAD’

OF THE

U P T I A N M E N M O U N TA I N . . .

STEPPING IT UP
The steps themselves are a relatively new construction, rather than
an ancient monument, which meant that Phil Jones and his team
thought it could be done.
“We first sent a local colleague to the site to measure the angles
and send us the data. Based on this and a selection of satellite
images, we built a section of the steps at our Gaydon testing site in
the UK to see how the vehicle performed on a 45-degree hill.”
The team deliberately chose the P400e, which combines an
85kW electric motor and 2.0 litre engine, switching intelligently
between the two modes. The electric power for example gives
instant torque, which would be handy for accelerating out of the
Dragon’s hairpin turns and vital for providing the necessary thrust to
scale the full 999 steps.
After the initial testing at Gaydon, and a period of several
months to obtain the needed permissions from the local authorities
to carry out the challenge, Jones flew to China to see the site first
hand. “And that’s when I started to have doubts,“ he says. “When
I first stood at the bottom and looked up at Heaven’s Gate, my first
thought was, ‘What have I let myself in for here?’”
However, Jones stuck with it and after further calculations, he
returned to England, “not 100% confident of success, but sure
enough to proceed.”
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T H E R E S U LT:

TALL ORDER
Before committing to the challenge, Ho-Pin asked for assurance
that no damage would be caused to the site. “It’s an iconic location
with strong cultural links – being Chinese, that was a very important
aspect for me. Once it was cleared, we got down to practicing.”
With more than a decade’s racing experience, Ho-Pin was
confident he could handle the 99 turns of the Dragon. The 999
steps, on the other hand, were a different matter entirely.
“The first time I attempted the 45-degree gradient at Gaydon,
my heart was racing faster than a qualifying lap at Le Mans. It feels
like you are going up a vertical slope – all you can see ahead is sky.”
Based on initial test experience, Phil Jones felt it prudent
that, with more than 400 steps at a 45-degree angle, a method
of securing the vehicle in case of a problem was imperative. The
answer: two safety cables would be attached at the top and the
bottom of the steps with a one-way clutch, which would only
kick in if the car were to start rolling backwards.
With UK testing done, the team headed to China to complete
its final practices on site. Despite extensive examination in Gaydon,
the safety cables still had to prove themselves on the 999 steps up
to Heaven’s Gate, where any issues could prove disastrous. The
responsibility fell on Phil Jones to take the Range Rover Sport up a
section of the steep incline for the first time. “On the first attempt, I
didn’t have enough speed, but the safety lines held me perfectly.”
A reassuring thought for Ho-Pin Tung as he sets off up the Dragon
road on the morning of the challenge. Locals are wary of the Dragon
– normally, the veteran tour bus drivers are the only ones allowed
to navigate its blind turns, bordered by sheer limestone on one side
and sheer drops on the other.
But now, before the park opens,
the road is empty and Ho-Pin is
in his element. “For me, this part
... BEFORE
is like a street circuit. The car has
a sporty feel to it and handles
TAC K L I N G T H E
the corners excellently.”

999 STEPS
LEADING TO

CHA LLENG E

KNOCKING ON
H E AV E N ’ S D O O R

After 6.8 miles, he arrives at
the bottom of the 999 steps
up to Heaven’s Gate. Now, the
real test begins. Manoeuvring
the car up the first few steps
is no easy task and requires precise handling. “The instant power
delivery of the electric motor is perfect for this section,” Ho-Pin
explains. Then, it’s a straight shot up to the top. “But there’s a lot of
steering control required. The car is constantly bumping around on
the steps.” At one point, all four wheels leave the ground as Ho-Pin
races upward.
After 22 minutes and 41 seconds, Ho-Pin reaches the top. The
Range Rover Sport comes to a halt and he steps out:
“I‘m overcome by a mixture of excitement and relief. The
tension had been building on this challenge for several months
– nobody could be 100% sure how it would turn out. I’ve never
experienced 20 minutes of adrenaline like it.”

‘ H E AV E N ’ S G AT E ’

FIND OUT MORE
To see the video, please search Land Rover Dragon Challenge

CHALLENGE COMPLETED IN

22 MINUTES
41 SECS

P400e: ASTONISHING
C A P A B I L I T Y, L O W E R E M I S S I O N S
Land Rover’s new plug-in hybrid technology
(PHEV) combines a conventional engine with an
electric motor and a high voltage battery, reducing
emissions without compromising performance.
This ensures a dynamic drive, ideal for breaking
records like the Dragon Challenge. The P400e
powertrain’s everyday benefits, however, go far
beyond this. By offering an electric range of up to
51 kilometres, both the Range Rover Sport P400e
and the larger Range Rover P400e can handle
most daily commutes in full electric mode. And
a full charge takes as little as 7.5 hours using a
domestic plug. This can even be cut to just 2.75
hours when using a public charging point. With
numerous cities around the world working towards
cutting emissions, this makes both vehicles ideal
for everyday urban life. This applies to Amsterdam
in Ho-Pin Tung’s native Netherlands, too. Here
city planners and politicians are working towards
making the Dutch metropole the first city in
Europe to become completely emissions free by
2025. With PHEV technology already available for
those seeking a greener way of getting around,
that goal now seems closer than ever before.

OFFICIAL EU FUEL CONSUMPTION FIGURES FOR THE
RANGE ROVER SPORT P400e in mpg (l/100km): Combined
101 (2.8); CO2 emissions (combined) g/km: 64; Official EU
Test Figures. For comparison purposes only. Real world figures
may differ. EV range figures are based upon production
vehicle over a standardised route. Range achieved will vary
dependent on vehicle and battery condition, actual route
and environment and driving style.
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What does ‘special’ truly mean? For Jaguar Land Rover’s Special Vehicles Operations
team, it’s as much about building relationships as the vehicles themselves
W O R D S
P H O T O G R A P H Y
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The interior of the new
SVAutobiography blends
luxurious refinement together
with individuality through a
range of bespoke options
and skilled craftsmanship

IN 2014, SVO
E N G I N E E R I N G STA F F
“We often say the clue’s in the
NUMBERED NO MO
word ‘special’,” Jaguar Land Rover
THAN 100, NOW
Special Operations’ Managing
Director John Edwards says with a
IT‘S NEARER 450
smile. He’s referring to the division
set up in 2014 – abbreviated to SVO
for short – which creates the
company’s most luxurious (SVAutobiography),
high-performance (SVR) and capable (SVX) models.
Since then, very special Land Rovers, Range Rovers
and Jaguars have been made for clients as diverse as
the James Bond film franchise, the Austrian Red Cross,
fashion designer Paul Smith, sports stars, celebrities
and thousands of private customers too.
“Our brief is to produce halo vehicles that not only
help build our brands but also our business,” Edwards
continues. “Everything we do is designed to reinforce
86
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the great products in our core range.
We do that in one of two ways,“ he
explains. “Either through a model like
the Range Rover Sport SVR, which once
we’ve introduced it, normally a year
or so after the main launch, becomes
a permanent fixture at the top of its
range. Or, through special collector’s editions, limited
in volume, more exclusive and probably hand built
away from the core factory.”
The division can trace its roots back to 1990s’
Autobiography versions of the Range Rover – a service
for discerning customers who wanted additional features
beyond the regular models’ specifications – plus varied
bespoke commercial adaptations (of mainly Defenders)
for working fleets like the Forestry Commission and Fire
Brigades, plus a few armoured vehicles too.

Part of the SVO team‘s challenge is
to work with a wide variety of
global customers, spanning from
the International Red Cross and Red
Crescent (top), to fashion designers
like Paul Smith (middle) and sports
stars like world heavyweight boxing
champion Anthony Joshua

But this was small-scale, and not
approached with the same level of focus
as the modern Special Vehicle
Operations unit. “I give our CEO Dr
Ralf Speth credit for Special Vehicle
Operations,” Edwards recalls. “When
he spoke to me four years ago he saw
the potential. We look at our business
as having three core brand values –
luxury, performance and capability –
and Special Vehicle Operations is about
producing products that really dial up
the volume on those three values.”
To realise this potential new facilities
were needed. Fleet conversions used to
be undertaken in a small, unassuming
workshop in Solihull. Edwards wanted
somewhere new, larger and much more
in keeping with the special vehicles
planned. The location chosen for this
was Oxford Road in Ryton, just east of
Coventry, England.
The 20,000-square-metre new site
has 12,000 sq m dedicated to a fullyautomated paint facility – which gives
Special Vehicle Operations the
opportunity to paint almost any
colour in any finish – plus an 8,000 sq m
workshop where Special Vehicle
Operations models are either built or
converted into finished vehicles.
Edwards gets audibly excited just
thinking about the place. “It’s the best
facility within Jaguar Land Rover,” he
enthuses. “When customers visit, their jaws quite literally
drop at the quality of investment, attention to detail and
customer service. We’ve got our own Michelin-starred chef
to cater for customers in a manner in which they would
expect and a commissioning suite to welcome customers
wanting bespoke vehicles, or see their own cars
being built or converted.”
The pre-2014 department handled about 200 vehicles
annually, but in 2017 alone, the new SVO department
completed 5,000 cars – the majority Land Rovers – and is
looking to significantly surpass that figure in 2018. Indeed, a
raft of new SV-badged products is planned over the next 12
months, including the SV Coupé, the ultra-luxurious Range
Rover Coupé (see page 90), plus other new models for Land
Rover and Jaguar too. In 2014, SVO engineering staff
numbered no more than 100, now it’s nearer 450. To give
an example of the sort of enhancements that
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The SVO team have built
many vehicles for feature
films, not least the series
of James Bond movies,
most recently Spectre

an SVO badge brings, Edwards cites the new longwheelbase Range Rover SVAutobiography. “A lot of
money is spent on the interior and the vast majority of
that is focused on the second row. We talk about first
class travel and in many ways this effectively makes it
the best chauffeur car you can get because of the
physics and geometry of the vehicle. The enhanced
seats and deployable tables are all about comfort,
luxury and refinement.”
SVO’s highlights so far, are numerous, but include the
bona fide sub-brand’s best-seller, the Range Rover Sport
SVR, first introduced in the summer of 2014. “It’s an
outstanding car that makes you smile every time you
drive it,” says Edwards. The work Special Vehicle
Operations has undertaken for the James Bond franchise
is another high point, in particular for the recent film
Spectre. “We spent a lot of time finding out what the
film’s stunt drivers needed. What sets our employees
apart is that they dream about cars and have a ‘can-do’
attitude. They understand the brief and do whatever
they can to respond to it, however crazy it might seem.
We ended up providing the film with several ‘Bigfoot’
Defenders, the Range Rover Sport SVR and the Jaguar

The highly luxurious and capable
Range Rover Sentinel boasts
the highest levels of protection
an SUV can offer, including
the ability to withstand armourpiercing and incendiary bullets
as well as grenade blasts
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C-X75 as well. Developing
“O U R E M P L O Y E E S
these vehicles is always fun and
U N D E R STA N D T H E
attracts an awful lot of attention
to our brands.”
BRIEF AND DO
Back to the real world,
W H AT E V E R T H EY CA N
Special Vehicle Operations
plays an important personal
TO R E S P O N D TO I T,
security role too. The division
continues to create ultra-secure
H O W E V E R C R AZ Y
vehicles, such as the impressive
IT MIGHT SEEM”
Range Rover Sentinel, a heavily
armoured circa four-tonne SUV
JOHN EDWARDS,
that’s still exceptionally capable.
MANAGING DIRECTOR OF JAGUAR LAND
John Edwards, Managing Director of
“The great thing about the
Jaguar Land Rover Special Vehicle Operations
ROVER SPECIAL VEHICLE OPERATIONS
Range Rover Sentinel is that not
only will it protect you if you get
customers – before any journalists or dealers – is an
into trouble but it will also allow you to get out of trouble
additional stand-out moment for Edwards, and
too through its drivability,” says Edwards. “Some
something he wants to nurture in the future.
customers have some great stories on how effective it
“We described it to our retailers without showing it
has been for them, but for obvious reasons we can’t
and asked them to pick one customer each. After signing
share them or talk about those customers I’m afraid!”
a non-disclosure agreement the customers were invited
The team has also recently built a specially-adapted
via a discreet rear entrance of a prestigious London hotel
Land Rover Discovery for disaster relief, currently being
to see the car. They loved being on the inside track.
trialled by the Austrian Red Cross. Among its many
They’re discerning and demanding, but if you build a
clever features, the ‘Project Hero’ concept features a
strong relationship they keep coming back. We strive to
roof-mounted drone that can take off and land on the
ensure that relationship with our customers is special, as
vehicle in motion, allowing rescuers to reach more
we’re building very special products.” There’s that word
remote areas, capture photos and even record audio
‘special’ again. Maybe there’s something in it?
messages to send back. “It literally becomes the eyes
and ears of the advance party,” adds Edwards.
The relationship-building that went into the secret
FIND OUT MORE Discover more at landrover.com/SVO
pre-launch reveal of the Range Rover Coupé to select
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Compelling contemporary design, with
bespoke exclusivity, peerless refinement and
uncompromised sophistication – meet the
new Range Rover SV Coupé
P H O T O G R A P H Y

G A R Y

B R Y A N

The new Range Rover SV Coupé brings together the very best in
premium design, unbeatable capabilities and supreme customisable
finishing. It's exceptionally exclusive too; only 999 vehicles of this
landmark Range Rover will ever be created

Born from a modernist design philosophy and hand-built
with precision, the landmark two-door Range Rover SV Coupé is
both the world’s first full-size luxury SUV coupé and the most
exclusive Range Rover available today – limited to only 999 vehicles.
Featuring seductive lines with clean frameless doors, the
beautifully-proportioned SV Coupé’s silhouette alludes to its heritage
while oozing refinement. With its two-tone 23" wheels, it offers a
powerful, poised stance, and a distinguished road presence.
“The SV concept is a celebration of the Range Rover bloodline,”
says Land Rover Chief Design Officer Gerry McGovern. “With its
breathtaking proportions, the four-seat coupé speaks volumes to our
commitment to design excellence.”
Built by Land Rover Special Vehicles (SV), the SV Coupé, currently
in its pre-production phase, is also superbly engineered. The 565PS
V8 Supercharged engine delivers a dynamic drive with exceptional
performance on and off road. Advanced air suspension ensures
comfort is always paramount, handling is confident and passengers
can enter and exit with ease.
With meticulous attention to detail, the exquisite interior
combines traditional craft skills and up-to-the-minute technologies.
Each vehicle is entirely bespoke and both the interior and exterior
can be tailored to individual requirements, as highlighted by John
Edwards, Managing Director of Jaguar Land Rover Special Vehicles:
“Owners have the opportunity to indulge their desire to commission
a truly unique vehicle to their exact taste. Our dedicated Bespoke by
SV team have decades of design expertise and offer a portfolio of
exclusive colours, gloss and satin finishes and interior materials to
enable owners to express their utmost individuality on our most
exclusive vehicle.”
FIND OUT M ORE at landrover.com
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CAKE

ICING
ON
THE
CAKE

This visual feast is no ordinary cake – it’s edible
art specially commissioned from Dinara Kasko,
a qualified architect turned passionate pâtissier.
Explaining her unconventional switch from
designing contemporary buildings and furniture
to baking, the 29-year-old Ukranian says:
“I started off baking at home, but I enjoyed
this so much that I became more and more
interested in it. For me, appearance is as
important as taste, so I drew upon my
architecture and 3D visualisation background
to add something new. I particularly like
working with sharp straight lines as well as
simple plain geometric shapes like cubes,
triangles and spheres, so I started designing
and making my own moulds with a 3D printer.”
Kasko’s recent collaborations with Miamibased artist José Margulis, who works with
geometric abstractionism and kinetic art to
change viewer
perspectives, inspired this
particular commission.
This 70th anniversary
“After I saw José’s
creations and installations,
edition of Onelife
made of materials
demanded something
including plastic,
aluminium and acrylic, I
rather special for the
sought to transform them
cover, and what better
into something edible,”
she explains.
way to celebrate
Her eyecatching
Land Rover’s birthday
creation for the 70th
than with some cake
anniversary edition of
Onelife has gone above
W O R D S N E A L A N D E R S O N
and beyond to create 70
P H O T O G R A P H Y O L E G K A S K O
gradient colour chocolate
profiles designed by the
magazine team to each
represent a year as well as the evolution of
Land Rover from the first Series I in 1948
through to the new Range Rover Velar.
These profiles top a light whipped
cheese mousse merging into a crémeux of
strawberry, cherry and raspberry above a
confit that rests on an almond sponge with
lemon peel resting on a crunchy base of
caramelised pecans and dried cherries.
“I worked to develop a unique recipe for
this special commission as I wanted to create
something individual, modern and cutting
edge,” says Dinara. “It’s been a real honour
for me to prepare this cake for Land Rover‘s
anniversary, as I like complicated projects
and different challenges.”
FOR MORE TAST Y T REATS see dinarakasko.com

The cake was a month
in planning and a week
in the making. First a 3D
computer model was
created before digital
drawings were prepared
for a milling machine.
This cut the 70 car
profiles from coloured
chocolate plates. These
were then individually
mounted together and
carefully placed by
Dinara on top of the
layered cheesecake
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We all celebrate – but why and how? As Land Rover celebrates 70 years of groundbreaking achievements, we
look at how our celebrations speak volumes about our lives, communities, religions and even nations
W O R D S

A M I T A I

E T Z I O N I

Flick through the calendar and it seems like every day that
passes marks a different holiday or celebration. From the
private – loved ones’ birthdays or wedding anniversaries,
the year since we put down the cigarettes – to the public,
the different occasions and ways we celebrate speak
volumes about our personal lives, our communities,
our religious beliefs and even our nation.
In the United States, the sky is lit up with
fireworks on the 4th of July to celebrate
independence; in India, the Hindu faith
marks the beginning of spring by dancing,
singing, eating and smearing each other with
colour; Germans celebrate Prince Ludwig’s wedding
(and beer) at the annual Oktoberfest; and many
countries even celebrate Halloween by dressing up.
Sociologists view holidays as occasions when
people rededicate themselves to the values
they hold dear, whether that’s helping a charity
at Christmas or saying (again) you’ll hit the gym
more often in the New Year. To celebrate the
life of Buddha, the Vesak festival involves candle
ceremonies, temple rituals, gifts to charity and
a general sense of austerity – all to remind
Buddhists to live a life of both nobility and
moderation, as the Dharma instructs.
As our world has become increasingly
connected and globalised, the list of
holidays we all seem to celebrate
has increased. Migration and
open borders mean that the lines
between communities,
religion and tradition
increasingly overlap
and today, someone
living in the Middle
East or in England
are equally likely
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to celebrate Eid or Christmas – or indeed both. Each movement
adds to the checklist of holidays we all celebrate. In the United
States, a Mexican holiday, Cinco de Mayo, has been embraced
wholeheartedly by the populace as another day to celebrate. The
ways each society deals with holiday diversity tells us a great
deal about how they approach the treatment of immigrants
and minorities. It is just one of the ways that national
celebrations of all stripes compel us, for better or
worse, to see who we are. Ultimately, there is
more that unites us than divides us. Whether
we’re spending a holiday at a place of worship or
an afternoon in a shopping mall, there is one thing
that unites them all: a sense of community.
Finally, celebrations are used to mark important
achievements. Birthdays remind us of the passing of
time, and allow us to ponder how far we’ve travelled.
These are the occasions where we look both back and
forward, casting our eyes over what we have learned,
while still looking over the horizon to an exciting future.
Whatever, whenever and wherever we celebrate
allows us to come together with like-minded people to
share the moment. And – if we’re really lucky – there
may even be some cake involved.
A MITA I ET ZIONI is a University Professor at the
George Washington University. We Are What We
Celebrate (Amitai Etzioni and Jared Bloom, eds.),
published by New York University Press

CASTROL EDGE PROFESSIONAL

JOINT ADVENTURE

CO-ENGINEERED WITH LAND ROVER
16 years ago, two major players in automotive set out on an adventure – to
develop a range of engine oils, that live up to Land Rover’s legendary off-road
capabilities. Boosted with TITANIUM FST™, Castrol EDGE Professional is
designed to optimise fuel efﬁciency, response time and protect your engine
even under the most challenging conditions. Our partnership with Castrol has
never been stronger. So the joint adventure continues …
Castrol EDGE Professional is available from your local Land Rover Retailer

ZENITH, THE FUTURE OF SWISS WATCHMAKING
DEFY I El Primero 21
1/100 of a second chronograph
th

www.zenith-watches.com

