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SE E THE EVOLU TION
of a unique British icon with the new Range
Rover exhibition and manufacturing tour; it’s a
Landmark for the Range Rover Evoque; enjoy
faster refuelling with the Fill Up & Go app
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THE WORLD AT YOUR FINGERTIPS:
DIRECT ACCESS TO 7000+ PRIVATE JETS

Fast track code:

ONEUK
F LY V I C T O R . C O M

Download the Victor app for iOS and start your
free membership today. Enter the special fast
track code ONEUK to join, request a quote and
compare jets before you book.
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DRIVEN TO DESIRE

The Range Rover will always have the distinction of
being the world’s first luxury sports utility vehicle.
Nothing can change that. When it was unveiled in 1970,
there had simply never been anything like it. Having
made the first, our designers and engineers immediately
switched to ensuring that we continue to evolve and
make the very best.
The team has been doing that for 47 years. That
restless desire to innovate and improve is celebrated
in this issue of Onelife as we turn the spotlight on our
peerless Range Rover, the direct descendant of that first luxury
off-roader, and the dynamic Range Rover Sport.
Our flagship vehicles now offer a series of refinements to make
the best even better and maintain their class-leading status. Among
these, the most important is unquestionably the arrival of a Plug-in
Hybrid Electric Vehicle (PHEV) powertrain for the first time. Both
the Range Rover and Range Rover Sport will be offered with PHEV
technology, which delivers a step change in efficiency and can
power them ‘whisper quiet’ for up to 51km: more than enough for
most customers’ daily use. We bring you an exclusive look at these
milestone new Range Rovers and their emission figures on p. 32 and 54.
We believe that cities will take a leading role in sustainability in
the future, and our new PHEVs fit perfectly with this vision of future
urban centres, which Oslo typifies (see p. 22). Staying in Norway,
we also take a first drive in the new Range Rover Velar (see p. 70).
While our innovators might be largely based in the UK, the
brand’s influences have always been global. From our earliest days,
Land Rover has exported vehicles to the remotest parts of the
world, and imported ideas and inspiration. That outlook is more
important now than ever. It’s not just about ensuring our cars cope
with extreme conditions from the heat of the Sahara to the cold of
the Arctic, it’s also about being ready to meet our customers’ needs
every day, perhaps before they know they need them.
The designers and engineers who created the first Range Rover
would perhaps be astounded by the recent refinements we’ve
made to the latest incarnations of the model, but they would
certainly closely relate to the ethos that inspires them.

Simon Pick
Jaguar Land Rover Global Direct Marketing Manager
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Simon Pick, Land Rover’s Global Direct Marketing Manager,
considers how the latest Range Rover refinements
stay true to the brand’s constant desire to innovate and enable our
customers to make more of their worlds.
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M U LT I -TA S K I N G H E R O
Slip this credit card-sized steel multitool in the shape of the
iconic Defender into your wallet and you’ll never be caught out.
A cutter, spanner and screwdriver mean you can fix anything
as easily as you can open a bottle of your favourite drink – handy,
as a bottle opener is included on the multitool, too.
FIND OUT MORE
To see the full range of products, visit landrover.com/shop
or your local Land Rover retailer
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M AN’S

BE ST

FR IEND…

BEAR

N EC ES S IT Y

...deserves the best in ceramic bowls on the market.
Tastefully decorated with the renowned HUE 166 registration plate,
the dog bowl can live in the Land Rover or the kitchen and
will help make your average canine cuisine worthy of a Michelin star.

While you might like the model of the first ever Land Rover for your
collection, your offspring might heartily disagree. Not only
is Hue the teddy bear wearing a classic heritage Grasmere Green
overall, he also leaves a Land Rover footprint wherever he goes.

landrover.com/shop

landrover.com/shop
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N A V I G A T O R

MO NTAGUE

PAR ATR OOPER
FOLDABLE
M OUN TAIN BIKE

ELITE

The thrill of driving a Land Rover through the world’s most rugged
terrain can barely be matched, but those who want a different
type of challenge can try traversing the same territory on a mountain bike.
The Paratrooper Elite is a 30-speed, 27.5-inch wheel model
with Shimano XT – and folds up for ease of transport making it
suitable for the urban jungle too.
montaguebikes.com
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L AND ROVE R
DOWN JACKE T

BR AV EN BR V- X X L
OUTD OOR S PEAKER

Need to stay warm, dry and in the game?
The Land Rover Down Jacket,
available for men and women, does all three.
The mixed down filling keeps you cosy.
Equipped with a high neck and adjustable
cuffs, this quilted jacket is a wind- and
rainstopper rolled into one. Zip pockets are an
added feature which will keep
your belongings safe and secure.

Birdsong and the rustling of trees as the wind
whips through their branches can be
incredibly tranquil, but there are moments
when the right musical accompaniment is a
must. The Braven BRV-XXL is a punchy,
powerful Bluetooth speaker, specifically
designed for the outdoors. Personalise the
treble and base settings on your favourite
songs, and have a soundtrack for the sunsets.

landrover.com/shop

braven.com

L AND R OVE R
RE-CHAR GEABL E TORC H

L AN D R OV ER WIR ELES S PH O NE
C HAR G IN G C UPHOLD ER

This navy Land Rover
re-chargeable torch
features a power beam, three
pre-set modes and a
knurled handle for extra grip.
It comes with a
USB charging cable too.

Cupholders have come on a long way:
this optional add-on to Land Rover
vehicles allows you to wirelessly charge
your mobile phone within the centre console
cupholder. The charger’s LED light
will let you know when it’s charging, and
once complete, switches itself off.

landrover.com/shop

gear.landrover.com
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ROLL OUT
THE BARREL

N E W S

A 15.3 metre barrel roll sounds worthy of a new Guinness
World Record? And so it was. This breathtaking leap into the air
performed by the professional stunt driver Terry Grant represented
the culmination of the launch of Land Rovers sister brand Jaguar's
new E-PACE compact performance SUV in London this summer.
At a packed presentation, Jaguar Design Director Ian Callum
summed up the qualities of Jaguar’s latest addition to the PACE
stable, “Established Jaguar design principles ensure the E-PACE
is the sports car of its class. Our new compact performance
SUV combines the interior space, connectivity and security that
families expect with the kind of proportions, purity of design and
performance not usually associated with such a practical vehicle.”
Featuring lightweight suspension architecture, all-wheel drive,
Active Driveline and torque vectoring technologies, the multitalented SUV takes its inspiration from the Jaguar sports car range.
While Jaguar’s sporting tradition is a lofty enough benchmark,
simply ticking those boxes was never going to be enough for
Jaguar’s Chief Engineer of Vehicle Integrity Mike Cross, “E-PACE
delivers exceptional drive dynamics, yet is refined and comfortable,
and this was achieved with the compact Integral Link rear
suspension and the semi-solid mounted front subframe. Here is
an all-wheel drive compact performance SUV that has the
precision and body control that is as rewarding for the driver as
it is comfortable for the passengers.”
Configurable Dynamics give the driver more control than
ever before with individual settings for the throttle, automatic
transmission, steering and, where fitted, the Adaptive Dynamics
suspension system. Married to the new range of Ingenium petrol
and diesel engines, Jaguar’s new E-PACE is a true driver’s car.
Mobility is more than just getting from A to B. Today's mantra is
digital connectivity, and the E-PACE is one of the most connected
and intelligent vehicles in its class, perfectly equipped to deal with
any situation you, the environment and your family can throw at it.
(For the barrel roll we'd still recommend hiring Terry Grant.)

Benefiting from the athletic DNA of Jaguar's
sports car range, the new E-PACE resets
the benchmarks in agility, performance and
connectivity in the compact SUV class

FIND O U T M O R E
To discover more about the new E-PACE, visit jaguar.com
OFFICIAL FUEL CONSUMPTION FIGURES FOR THE E-PACE: in mpg (l/100km): urban 50.4 (5.6) - 29.1 (9.7); extra urban 67.3 (4.2) - 40.4 (7.0);
combined 60.1 (4.7) - 35.3 (8.0); CO2 emissions g/km: 124 - 181. For comparison purposes only. Real world figures may differ.
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T HE 2018 L A ND ROV ER
COLL EC T ION IS HERE .
shop.landrover.com

Discover a new collection of apparel and accessories online at shop.landrover.com, or visit your local Land Rover retailer.

N A V I G A T O R

NEWS

SAUNDERS HONOURS
PIONEER SHACKLETON
Sir Ernest Shackleton led three British expeditions
to the Antarctic against all the odds, bringing his
men back safely and pushing the boundaries of
exploration. No stranger to adversity, Land Rover
Adventure Ambassador Ben Saunders has written
an enlightening book celebrating the achievements
of this incredible pioneering explorer, detailing the
expeditions and revealing his leadership qualities.
Saunders, a polar explorer who has navigated
treacherous conditions to make it to the ends of
the Earth, brings to life both Shackleton’s great
strides forward – and the setbacks – on his groundbreaking Endurance expedition. It's a unique
perspective on perhaps the most extraordinary
survival story of all time.
FIND OUT MORE
Explore the new book at penguin.co.uk
Discover more on bensaunders.com
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T R AV E L

OPEN YOUR MIND

Bhutan, a magical kingdom of mountains and imposing
valleys nestling to the east of the Himalayas between Tibet,
Assam, West Bengal and Sikkim is a relative newcomer to
global travel only welcoming its first tourists as recently as 1974.
Translated literally, Bhutan means “the end of Tibet” but is
known more popularly as Druk Yul or the “Land of the Thunder
Dragons”. Rich in monasteries, clinging tenaciously to almost
sheer mountain faces, this remote nation clearly has a unique
sense of humour measuring itself in terms of Gross National
Happiness instead of the more usual GDP.
Globalisation has not thus far left its footprint in this fairy tale
location. That said, the renaissance in bespoke travel in the style
of the great journeys of the past has finally discovered Bhutan.
From 2018, five new satellite resorts in various locations across
the kingdom, each dedicated to one of the five senses can be
booked as one package. The first in the capital Thimphu focuses

on the rich cultural design heritage, with clean modern interiors
featuring rich wood panelling and natural stone. The second
location in Punakha is a traditional farmhouse amid fertile
terraces, with traditional Bhutan décor. The third resort in
Gangtey features more weathered timbers and warm leather
furniture and a unique bird watching bridge. Bumthang in the
middle of a forest, features enormous windows and is a
celebration of outdoor life. The final resort in Paro is adjacent
to an old stone dwelling and has been designed to encourage
travellers to talk about what they have seen and experienced.
Much more than just an unusual holiday destination a trip to
Bhutan is perhaps best described as a journey within a journey.
Could this be the happiest place on Earth?

Gnarled wood panels
abound in Gangtey.
Below: mystic mountains
and fertile terraces
are the perfect canvas

FIND OUT M ORE
To discover the magic of Bhutan see: www.sixsenses.com/about-us/new-openings
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N A V I G A T O R

DESIGN
MUSEUM
PARTNERSHIP

05
D E S I G N

In the early 1970s, the original Range Rover was put on
display at the Louvre Museum in Paris, an example of
“exemplary industrial design”. To this day, this artistic discipline
remains central to the genetic make-up of the motor vehicle.
A new partnership announced this year between London’s
Design Museum and Jaguar Land Rover - and the first ever
with an automotive manufacturer - not only highlights the
integral importance of design but seeks to explain how it
achieves its goals.
In March, the Range Rover Velar – a car designed, engineered
and manufactured in the UK – was premiered at the museum, the
first time a vehicle has been exhibited in this thought-provoking
venue in the middle of central London. The unveiling was the first

06

T E C HN O LO G Y

of a series of collaborations, exhibitions and events being planned
by the two partners over the coming three years. The innovative
partnership also reveals the way in which designers and their work
have been able to captivate society.
“This relationship speaks volumes about our passion for
design as it is central to everything we do,” says Gerry
McGovern, Chief Design Officer at Land Rover.“Design must
always have equality with engineering integrity. Bringing a
vehicle from concept to production is a truly multi-disciplined
activity, and design is the glue that pulls it all together.”
FI ND O UT M O R E
Delve into the world of design excellence at designmuseum.org

POWERING
INNOVATION
This isn't Mars. This is one of the UK's largest solar arrays
located on the roof of Jaguar Land Rover’s advanced Engine
Manufacturing Centre in Wolverhampton. Equipped with more
than 22,600 photovoltaic panels, with a peak of 6.3MW, it is
estimated that the solar array could generate up to 30% of the
Engine Manufacturing Centre's energy requirements. This is
the equivalent to the energy powering over 1,600 homes. The
photovoltaic panels will avoid over 2,400 tonnes of CO2 that
would have been generated via grid electricity. Jaguar Land
Rover has recently announced to buy all its UK electricity from
renewable sources up to March 2020. “Our future is lowcarbon, clean and efficient,” says Jaguar Land Rover’s Head
of Purchasing and HR, Ian Harnett.
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LAND ROVER SERVICING

BECAUSE YOU GO FAR
WE GO FURTHER

Whenever your Land Rover comes in for servicing, we go out of our way to make
the experience as stress-free as possible. No one knows your vehicle quite like
Land Rover; you’ll find expert technicians, Genuine Parts and even complimentary
refreshments are all part of the service.
To book your service, go to landrover.com

N A V I G A T O R

THE RANGE ROVER STORY

07
I N S I G H T

The Range Rover has been a mainstay on our roads ever
since the first pre-production vehicles were built in 1967,
and there's now an exhibition at Jaguar Land Rover’s Solihull
manufacturing plant – where Range Rovers have been
manufactured since 1970 – that charts the inexorable rise
of a uniquely British icon.
‘The Range Rover Story’ exhibition uncovers previously
unseen artefacts and materials that track the five decades of
the Range Rover from the pioneering car for all reasons to the
definitive luxury SUV it is today. From the earliest sketches and
a full-sized prototype replica crafted out of clay, to the modern
day, cutting-edge Range Rover Velar (the first all-new Range
Rover to be revealed since the Evoque in 2010), the exhibition
illustrates the evolution of a one-of-a-kind vehicle.
Visitors who want something more can also take a threehour manufacturing tour through the Solihull factory where the

18

iconic cars are made. The tour further documents the mix of
highly-skilled manufacturing workers and state-of-the-art robots
that is required to build a 2017 Range Rover, right down to the
last nut and bolt. Accompanied by your own expert guide the
tour takes guests around the aluminium-intensive architecture
body shop and final assembly sectors where the latest model
in the Range Rover family comes together.
The exhibition and manufacturing tour – which has been
curated with the help of long-serving staff members at the
Solihull plant, some of whom have worked on Range Rovers
since the first prototype – documents the extensive, rich
heritage of the brand with the cutting-edge technology that
makes its manufacture possible and exciting today.
F I ND O UT M O R E
Why not book your place now, visit landrover.com/experiencesolihull

A clay replica with the
iconic floating roof and
grille variations. Below:
the original driving
chassis from the launch

N A V I G A T O R

08

FASTER
FUELLING

T E C H N O LO G Y

A new cashless payment app, developed in collaboration
with Shell has now been integrated into the touchscreen of
the Land Rover family of vehicles and will be soon available
around the world.
The Fill Up & Go app will revoutionise the way we refuel
at the fuel station. Drivers will be able to make their payment
directly from their vehicle, saving time and freeing them up
from the worry of leaving car and passengers unattended on
a station forecourt. The app is already available to owners
whose vehicles are equipped with InControl Apps.
Simply open the Shell app on the dashboard touchscreen
to pay for petrol via PayPal or Apple Pay - this offers a seamless
payment system that removes the headaches from refuelling.
Like the sound of that? Why not head to your app store to join
the payment revolution?
F I ND O UT M O R E
Visit your app store or search InControl Apps for more information

EVOQUE LANDMARK

09
N E W S

Six years after first going on sale and enjoying record sales, Land
Rover has marked the occasion by releasing a special Landmark
edition of the Range Rover Evoque. The luxury compact SUV which
established a new niche within this popular segment achieved 18,000
sales across the world in March, underlying the immense popularity
of the model. “The Evoque has been an indisputable success and
continues to thrive,” says Jaguar Land Rover CEO Dr. Ralf Speth.
The celebratory Landmark edition has new dynamic detailing and
a distinctive aesthetic, highlighted by the option of a new Moraine
Blue colour, inspired by the turquoise lakes of the Canadian Rocky

Mountains. The Evoque Landmark edition boasts a fixed panoramic
roof in Carpathian Grey, 19-inch Gloss Dark Grey alloy wheels and
Graphite Atlas grille, bonnet, fender vent and tailgate lettering, as
well as Keyless Entry and Powered Gesture Tailgate convenience
features as standard.
FIND OUT M ORE For more information about the Range Rover
Evoque visit landrover.com/evoque
OFFICIAL FUEL CONSUMPTION FIGURES FOR EVOQUE LANDMARK: in mpg (l/100km):
urban 27.4 (10.3) - 51.4 (5.5); extra urban 40.9 (6.9) - 65.7 (4.3); combined 35.4 (8.2) - 58.9
(4.8); CO2 emissions g/km: 125 - 185. For comparison only. Real world figures may differ.
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Not only is Oslo extremely environmentally conscious,
when it comes to zero-emission transport the Norwegian capital
is leading the charge internationally
W O R D S
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C L E M E N S

B O M S D O R F

P H O T O G R A P H Y

E I N A R

A S L A K S E N

OSLO

GREEN

CA PITA L

Oslo is a city dominated
by water, here Sørenga‘s
fjord pool, a new
neighbourhood located
at the new harbour. Left:
zero-emission vehicles
accounted for 40% of all
newly-registered cars in
Norway in 2016
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OSLO

G R E E N

CAP ITAL

“ C L I M AT E - R E L AT E D
CHALLENGES FORCE US TO
MAKE DRASTIC DECISIONS”

Tuesday morning, 9am, in Grünerløkka, Oslo’s hippest district
where most of the apartment buildings are only a couple of stories
high and have been carefully renovated without looking too clean.
It seems like every other person has either a café latte or a pushchair. In the midst of them all, Dagmar Kollstrøm is just parking her
electric car. As she gets out of the vehicle, she reaches for a cable
and connects her car to the charging station. “It’s free to park and
‘refuel’ my car – because it runs on electricity!” says Kollstrøm
before heading around the corner to the advertising agency where
she works as a writer.
Oslo has become the electric car centre of the world. There is no
other capital city with as many electric cars as here. This is primarily
because the politicians give citizens so many benefits if they opt for
zero-emission vehicles. “When I needed a new car three years
back, I decided to go for an electric one for environmental reasons,
but also because this offered good value,” says Kollstrøm before
explaining that her car purchase was tax free, which made a huge
difference in Norway where taxes are extremely high.
“Other countries are pouring money into public awareness
campaigns. In Norway, people can easily calculate that electric
cars make financial sense,” says Christina Bu, Managing Director
of Elbil, the Norwegian Electric Vehicle Association. “Through tax
exemption a medium-sized electric car ends up costing slightly
less that the equivalent model with a combustion engine,” says Bu.
Last year, electric and hybrid vehicles accounted for a rather
impressive 40% of all newly registered cars in Norway. The number
of these is particularly high in and around Oslo, and in 2016 the
number of hybrid cars exceeded that of electric ones nationwide
for the first time. According to Marius Holm, resource economist
and Managing Director of the environmental foundation Zero,
which is working for a fossil-fuel-free future, this will only be a
temporary shift until a broader range of larger electric cars is
available. “Our goal is to have electric cars to make up 100% of
all new cars as quickly as possible. I believe that within the next
four years, at least eight out of ten newly registered cars will run
on electricity,” says Holm.
The question is often asked why Norway has three times as
many alternatively-powered, environmentally friendly vehicles as
Germany, despite the latter having 15 times the population.
The answer can be found by simply heading out of the city to
one of Norway’s most popular tourist attractions and observing
the traffic en route.
24
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CO N T R ASTS
Oslo, with its mix of modern architecture and classic Scandinavian style, benefits
from the large number of public parks. Resource economist Marius Holm (left),
the Secretary General of the Norwegian EV Association Christina Bu (below) and
the Nielsen family (above) wouldn’t want it any other way.
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OSLO

G R E E N

CAP ITAL

P OW E R A D VA N TAG E
Mayor Raymond Johansen (l.) has set Oslo some
ambitious targets. “Because politicians themselves
have to take action accordingly.” Charging point
density is already impressive. Finding one is easy. EVs
have one other point in their favour: their own lane on
major arterial roads. That saves time.

It is the afternoon as we head along the E18 towards the Henie
Onstad Museum in the west, where you will also find several of
the most in demand residential areas. On the left is the fjord.
On the right, residential and commercial areas. Like in most major
cities at this time of day, the traffic moves at a crawl – except in
the bus lane. In Oslo, however, it is not just buses and taxis that
overtake the slow-moving traffic in the other lanes, but also private
cars – all of which are electric vehicles (EVs).
The permission to use the bus lane and exemption from toll
charges when crossing the city limits are just two of the incentives
that Norway has created to encourage more citizens to switch to
electromobility. There are now so many EVs in Oslo that they can
only use bus lanes at rush hour if they have at least two occupants.
Norway’s heavy subsidisation of electromobility is a particularly
easy way of reducing greenhouse gas emissions. “Norway and
Oslo have ambitious climate targets. Most of our electricity is
generated by hydropower, so it’s not an option for us to simply
close another coal-fired power station to reduce our CO2
emissions. Instead, we have to make the savings in the vehicle
sector,” says Bu. Every electric car, especially when powered by
green zero-emission hydropower, that replaces a conventional
car greatly helps to reduce Norway's CO2 emissions.
“Climate-related challenges force us to make drastic decisions,”
says Oslo’s Governing Mayor Raymond Johansen. The Norwegian
capital has committed to reducing the city’s greenhouse gas
emissions by 50% by 2020 compared to 1990, going above and
beyond the stipulations of the Paris Climate Agreement. By 2030,
this figure should even reach 95%. “Setting yourself demanding
targets is one of the most important aspects of a progressive
environmental policy. This is because politicians force themselves
26

to take action accordingly,” says Holm. Anyone who dismisses this
kind of thinking as naïve is mistaken in Norway. There, politicians
are great at self-discipline, as they have demonstrated on a
national level for decades with the oil fund. This is used to make
foreign investments with the profits from the raw material business.
As a result, Norway has become one of Europe’s richest and most
economically stable countries.
Oslo’s ambitious environmental policies have already attracted
international attention and led to it being named ‘European
Green Capital 2019’ in June. The applicable EU Commission
report notes: “Oslo proves itself an excellent performer with
consistent strength demonstrated across the majority of the
indicators including climate change, local transport, nature and
biodiversity, air quality, quality of the acoustic environment, waste
management, eco innovation and sustainable employment and
energy performance.”
“The administration itself only causes 4% of the climate
emissions. Our most important tool is therefore that of everyday
business, be it urban planning, transport policies or our
purchasing power,” says Mayor Johansen. When developing new
city districts like the Pilestredet Park, environmental friendliness is
considered from the outset. For example, lots of recycled building
materials were used and green roofs created. The new opera
house, located by the fjord yet still in the heart of the city,
generates some of the energy it requires using the solar panels
integrated into its glazed façade.
In Oslo, as throughout Norway, almost all of the electricity is
generated using hydropower. As a cheap and green resource,
electricity, together with oil and gas, has traditionally been used
for heating purposes. Oslo bucks this trend and is committed to
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“OSLO’S FOOD WASTE IS
U S E D T O G E N E R AT E B I O G A S
FOR THE LOCAL BUSES”

district heating generated using waste incineration plants like the
one in Klemetsrud in the south-east of the country.
The building there looks like many other factories and
represents both opportunities and difficulties for environmental
policy. Starting with the positives, Holm praises the generation of
energy through waste incineration as efficient. For this to be as
environmentally friendly as possible, lots of waste has to be used
elsewhere. The Norwegians therefore sort it first.
A light-ﬂooded apartment to the north of Oslo’s centre.
A whole array of waste bins are concealed under the sink in the
kitchen-diner. Trine Otte Bak Nielsen, who lives in the apartment
with her partner and two children says: “We separate everything.
But it really isn’t a chore; it’s simply a habit.”
Technology in the sorting plants helps to alleviate some of the
workload for the couple. At home, both food waste and plastics
have to be sealed up in different bags, but these can go into the
same waste bin. Simple colour coding using blue and green bags
enables the contents to be automatically sorted and separated at
a later stage in the recycling plant.

Some food waste from Oslo is used to generate biogas for the
local public buses. What cannot be recycled, is burned. This
naturally generates CO2 but the Klemetsrud plant has already
trialed storing the climate-damaging gas underground rather
than releasing it into the atmosphere. Only if this succeeds with
ﬂying colours will the Paris climate targets be achievable.
However, this is not without its challenges. Safely storing CO2
is complicated and expensive, so not commercially viable at
present. As a result, the city still has work to do to meet its own
demanding climate targets for 2020. Some critics point out that
the greenest solution of all is waste avoidance.
Like growing numbers of Norwegians, the Nielsens are good at
preventing emissions. You can still do so even if you have a petrol
or diesel car – by simply using it a little bit less. For daily journeys
to the shops and work, they cycle. The couple’s newest bike is
stored in their garage and almost as big as a small car: the electric
bike has quite a long wheelbase and a structure between the
handlebars and front wheel that can hold the two young children
and a couple of bags. “Since buying this bike, my nursery drop-off
time has fallen from 20 minutes to just five,” she says.
However, Nielsen is not particularly happy with the bike paths
in her home city. She says that they are too few in number and too
narrow. The experts agree. Whereas Copenhagen was this year
once again named the world’s most bike-friendly city, Oslo made
it into the top 20 for the first time. In 19th place, it still has a lot of
catching up to do though. “This is far from a bad result,” says
the politician Johansen. Fortunately, the Danish capital is not far
away: the ferry to Copenhagen sets sail from next to the opera
house. If things go according to Holm’s plans, the huge ship will
soon run with zero emissions too.
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Introducing the innovative new Range
Rover Plug-in Hybrid Electric Vehicle,
delivering the potential for whisperquiet zero tailpipe emissions without
compromising class-leading capability
or iconic design
W O R D S
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‘Less haste more speed’ is a saying that resonates
well with Land Rover’s engineers. It’s certainly been
their approach to Plug-in Hybrid Electric Vehicles or
PHEVs: Closely watch how the market and technology
develops, and then learn from those early forays before
launching their own best of breed offering when the
time, and technology, is right.
And that time is now. The 2018 model year Range
Rover and Range Rover Sport offer PHEV versions for
the first time, offering uncompromised performance
both on- and off-road, while promising incredible
economy, CO2 and tax benefits (plus free access to
most low-emission zones around the world).
The heart of the new system is a 300PS 2.0 litre
Ingenium petrol engine especially designed by Jaguar
Land Rover, which is supported by a 85kW electric
motor. When combined, these two power sources
create 404PS, enabling a 0-62mph (0-100km/h) sprint
in less than 6.9 seconds and on to a top speed of
137mph (220km/h). Add to this ability an official CO2
emissions figure of just 64g/km and up to 31 miles
(51km) of electric-only, zero tailpipe emissions range,

In electric mode,
the PHEV versions
of the new Range
Rover offer zeroemissions up to a
range of 51km

and the stage is set fair for the new Range Rover and
Range Rover Sport to deliver power with a conscience.
The innovative new petrol-electric powertrain also
enhances Land Rover’s legendary all-terrain skills in
ways rivals just can’t match. That’s because the new
Range Rover and Range Rover Sport PHEVs offer their
electric power in both high and now low-range gears
– the first SUV EVs to do so. Also, the PHEV’s electric
motor controls the delivery of its torque better than
an internal combustion engine to provide superior
‘pull-away’ ability on surfaces where grip is poor.
Meanwhile, class-leading ground clearance makes
rough terrain easier to negotiate and the smooth
underfloor ensures the EV system is well-protected.
The Range Rover’s class-leading 900mm wading depth
is unaffected (850mm for the Range Rover Sport).
Electric vehicle refinement is another area where
Range Rover’s engineers have worked especially hard.
“A lot of electric vehicles are not silent while under
load,” explains Vehicle Line Director Nick Collins, “but
our Range Rover PHEV really is whisper-quiet in EV
mode, which brings a new level of serenity to the

cabin, particularly around town. The ability to drive
up to 51km in EV mode is fantastic, the transition to
combined power seamless and the performance
boost at the top end addictive.”
Charging the Range Rover and Range Rover Sport
PHEVs can be done in a variety of ways. Plugging into
a standard domestic electricity supply, for example in
the United Kingdom, can take as little as 7.5 hours to
fully re-charge, which is perfect for an overnight stay,
while a more rapid charge can be achieved in as little
as 2.75 hours from a dedicated wall box, a 32 amp
industrial-type socket, or by connecting up to one
of the expanding number of public charging stations.
The charging port is seamlessly integrated into the
front grille to provide an easy connection while still
keeping the cleanliness of Range Rover’s iconic design.
When extreme weather is a factor, the Range Rover
and Range Rover Sport PHEVs are designed to cope
admirably. Both have a supplementary electric heater
and air compressor powered by the high voltage
battery that enables either vehicle pre-cooling or
pre-warming, in temperatures as low as -40º C or as
high as +60º C, without needing to start the engine.
Controlling these PHEVs’ power and conserving their
energy couldn’t be easier from a driver perspective. In
normal driving the car will automatically decide which
blend of petrol and electric power is required, using a
belt-driven starter motor and dual-clutch gearbox for
refined smoothness. It can even utilise satnav data from
pre-programmed routes to optimise energy use.
In addition to Predictive Energy Optimisation, the
driver can manually select a SAVE function to maintain
the battery charge at the level it is when the button is
pressed. This is useful when the driver wants to reserve
battery charge for EV motoring later in the journey.
The normal operating mode for the vehicle is as a
parallel hybrid, with the vehicle automatically selecting
the most efficient blend of energy from the electric
motor and combustion engine. Alternatively the driver
can manually select EV mode, which allows the vehicle
to be driven under electric-only power using energy
stored in the battery. This is perfect for near-silent
progress, and will be overridden if the driver uses
significant accelerator pedal travel, which will cause
the combustion engine to start enabling full combined
power. It will also over-ride if the battery charge drops
to an insufficient level to maintain progress.
All in all then, Land Rover’s new PHEVs look set to
enable their drivers to go further, with confidence and
conscience intact. There’s never been a better time to
check out plugging in.
OFFICIAL EU FUEL CONSUMPTION FIGURES FOR THE RANGE
ROVER PHEV AND RANGE ROVER SPORT PHEV in l/100km:
Combined 2.8; CO2 emissions g/km: 64. For comparison
purposes only. Real world figures may differ. For full figures
see landrover.com/phev
TAKE CHARGE To find out more on the innovative new PHEV options
and how easy it is to make the switch, visit landrover.com/phev
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AN IMMERSIVE EXPERIENCE
WHEREVER YOU ARE

Installation by Home Theater of Long Island

At Meridian, we craft tailored audio systems that deliver
unparalleled emotional experiences in the home and beyond.
That’s why we’re the sole audio partner for Jaguar Land Rover.
It is also why we’ve been awarded the accolade of ‘Best In-Car
Audio System’ by AUTOMOBILE magazine.
If you’re looking for audio perfection, then look no further.
meridian-audio.com
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Hailed by the media as ‘the ﬁnest way to cross the face of the earth’,
Land Rover‘s ﬂagship Range Rover arguably didn’t need to change.
Nevertheless, the model has been updated to showcase the latest innovations
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Optional Pixel-Laser
LED lighting reduces
dazzle and intelligently
maximises illumination
for the driver for added
safety and conﬁdence

Design and technology move fast at Land Rover,
and for the 2018 model year the Range Rover enjoys
a comprehensive update. We spoke with Finbar
McFall, Jaguar Land Rover Product Marketing
Director, to get the inside track on the innovative
attitude and obsessive attention to considered
detail involved in evolving this truly iconic car.
“When I think of Range Rover, I see an unbroken
lineage all the way back to the original,” says Finbar.
“There's something very special about that, and we
have always got that in the back of our minds when
considering any revisions.
“The Range Rover has been so relevant for so
long. It is loved by loyal customers, as well as an
increasing number of new customers too. Part of that
success is because it has stayed authentic, yet at the
same time increased its relevance and appeal. We're
not trying to reinvent it, but to constantly reﬁne it –
it's the same recipe, but with even better ingredients.
“For the latest model we sought to increase levels
of comfort, incorporate innovative new technologies
and enhance further the car’s versatility. This had to
be done in a very restrained, reﬁned way – for us,
luxury is a consequence of reﬁnement.
“Once you've got a critical mass of change you
want to visually signal that's it’s the ‘new’ Range
Rover. The advanced optional Pixel-Laser LED lights

help to do that – people already love the Range
Rover’s commanding driving position, and now
you can see further ahead for added conﬁdence
in all conditions.
“On the inside, a major reﬁnement is our Touch
Pro Duo, which is not only functionally better, it's
also aesthetically more pleasing while ﬁtting in with
our reductionist approach. You open the door and
you know instantly see that something has changed,
making you want to discover more.
“Many of our customers will take their Range
Rover instead of ﬂying to their destination, so it’s
incredibly important for us to optimise their longrange comfort. These customers travel ﬁrst class,
so they expect that same level of reﬁnement and
luxury when they step into their car. As such we’ve
worked to make the seats more comfortable and
more compliant with greater functionality, such as
the hot stone massage feature,” adds Finbar.
As well as the new Plug-in Hybrid Electric Vehicle
(PHEV) drivetrain option (see p.28) that combines the
potential of zero tailpipe emissions with Land Rover's
world renowned all-terrain capability, all of these
considered improvements come together to make
the best even better, seemlessly giving you more
luxurious experiences in discerning design with
enhanced visual appeal. Read on for a closer look.
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The Range Rover now features the
revolutionary Touch Pro Duo system
(above) for added functionality
and a cleaner look, while the seats
offer even greater levels of luxury,
comfort, support and functionality
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“ W E ' R E N O T T R Y I N G T O R E I N V E N T I T ,
B U T T O C O N S TA N T LY R E F I N E I T –
IT'S THE SAME RECIPE, BUT WITH
EVEN BETTER INGREDIENTS”
FINBAR MCFALL,
JAGUAR LAND ROVER PRODUCT MARKETING DIRECTOR

EX TERIOR DESIGN

COMFORT

PIXEL-L ASER LED LIGHTING

New ideas subtly reflect the changes under
the skin. The hallmark clamshell bonnet is now
formed from a single piece of aluminium
together with a new grille and all-new front
and rear bumper designs. There are now four
of the famous ‘gills’ rather than three for a
finer look, as well as integrated exhaust pipes
in the rear bumper. A distinctive range of
colours and finishes are available, including
optional specifically formulated ultra metallic
and special effects pallette colours. You can
choose from two new colours: Rossello Red
and Byron Blue (as shown), as well as from
six new wheel designs.

Open the door and you’ll notice that the front
seats are bigger and plusher, inspired by the
first-class seats on aircraft. Beneath the premium
leather upholstery, Range Rover’s seating experts
have developed new ‘comfort interlayers’:
sections of cushioning of different densities,
cleverly built up so that the seats are both soft
and supportive. For the first time, the Terrain
Response system has a default ‘comfort’ mode,
optimising every aspect of the car’s chassis and
powertrain for silken progress. New wellness
features include optional Cabin Air Ionisation to
ensure optimum cabin air quality. There's also
improved stowage for your important articles.

TOUCH PRO DUO

S E AT F U N C T I O N A L I T Y

All-round intelligent LED lighting is now standard.
Energy saving LED light is closer to the daylight
and marks a major advance in safety while also
reducing the strain of driving at night. The new
Pixel-Laser system is the ultimate option and
makes its Range Rover family debut here. This
sophisticated system divides the light beam into
a grid, both vertically and horizontally. It even
recognises vehicles ahead and deactivates
individual segments of the main beam to avoid
dazzling others, while maintaining maximum
illumination for the driver. The lights ‘bend’ into
corners, and illuminate kerbs at low speeds to
aid night-time manoeuvring. And over 80km/h
the lasers activate, producing over 0.5km of
near-daylight brightness.

The revised Range Rover now benefits from
the innovative new Touch Pro Duo system,
which made its debut on Range Rover Velar.
Two beautifully radiused, gloss-black capacitive
touch-screens control almost all the car’s major
functions, minimising switchgear and bringing
both simplicity and elegance to the cabin.
Behind those minimalist screens and floating
rotary controllers lies the refined work of Land
Rover’s 600 infotainment system engineers.

The Rear Executive Seating option now offers an
extraordinary range of luxury features including
heated arm, calf and foot rest area, and a hotstone massage system with a class-leading choice
of 25 different programmes. There’s even an app
which allows rear-seat passengers to control all
this from their smartphones or other devices while
reclined. With a touch of a button, that wide rear
central console retreats, revealing a fifth seat.
The rear seats can also be folded forwards to
maximise versatility and capacity.

OFFICIAL EU FUEL CONSUMPTION FIGURES
FOR THE NEW RANGE ROVER in l/100km:
Urban 7.8-19.8; Extra urban 6.4-10; Combined
6.9-13.6; CO2 emissions (combined) g/km: 182-310;
See p.28 for PHEV emission figures. For comparison
purposes only. Real world figures may differ.
FIND OUT M ORE
To see all of the enhancements on the latest model
Range Rover, visit landrover.com/rangerover
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N E W L E A S E O F
L I F E Creating an icon is a complicated art, improving

on it even more so. We look at two projects
that are taking very different approaches to making
world-famous global buildings even better
W O R D S
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MAKI NG

“ W E H AV E
A DUT Y TO
ENSURE
T H AT I T I S
SAFEGUARDED
FOR FUTURE
G E N E R AT I O N S T O
A P P R E C I AT E ”

When Westminster Palace
was rebuilt following a
devastating fire in 1834,
there was no tower
included in the original
plans. The architect only
added this retrospectively
– thereby creating the
world’s most famous clock
tower and a true icon of
the British capital. This became known globally as Big
Ben after its largest, 13.5-tonne bell, before being
renamed the Elizabeth Tower in 2012 to mark Queen
Elizabeth’s Diamond Jubilee.
The deep ‘bong’ of Big Ben rings out hour after
hour and is often regarded as the ‘voice of Great
Britain’. Soon though, this bell will cease to peal for
several months and the clock hands will remain still
as restorers and engineers work to modernise the bell
tower and its clock in line with the latest technology.
Commenting on the planned Elizabeth Tower
works, a spokesman for the House of Commons
Commission told the BBC: “We have a duty to ensure
that it is safeguarded for future generations to
appreciate, just as we owe it to our predecessors to
restore their masterpiece to its former glory.” Instead
of light bulbs, energyefﬁcient LEDs will in future
illuminate the clock’s dials,
each of which comprises 312
panes of opal glass. What’s
more, they will do so in
different colours depending
on the occasion. Experts are
analysing several colour
schemes for the re-painting
of the hands to give them an
even more striking effect.
The improvements will
also include a lift, although
this will solely be for use by
less able visitors. Keeping
with tradition, most people
who want to scale the clock
tower will still have to climb
the steps – all 334 of them.
Across ‘the pond’ in New
York, the rebirth of another
icon is also afoot: behind its
red-brick façade with its
black, ﬂower-ornamented
iron balconies, the Chelsea

Shaping the future while
not losing sight of the past
demands courage and
care. Whether modernising
Big Ben in London or New
York's Chelsea Hotel

Hotel’s interior is receiving a new lease of life to reconnect
it with the days in which actors, musicians and artists
like Frida Kahlo, Leonard Cohen, Bob Dylan, Dennis
Hopper and Andy Warhol’s clique frequented the hotel
and created its legendary, perhaps infamous, reputation.
The developers are paying great heed to retaining
the building’s charm and original DNA, which inspired
so many creative minds. ‘The Chelsea’ has always been
a hotel and apartment building in one, with a ﬁfth of
the residents having lived there for decades.
The new owner, Dr Richard Born, who purchased
the Chelsea in 2016, loves boutique hotels as they are
hard to replicate. “By building unique products, our
customers want to stay with us … and they’re not
going to be lured away because another hotel is just
$5 less,” says Born, who has a clear philosophy: “I like
renovation. New construction is too clean.”
The bar is set high. When the Chelsea ﬁrst opened in
1905, it was regarded as so impressive that the entire
Manhattan district was named after it. With a total of 250
rooms on twelve ﬂoors, it was New York’s tallest building.
For ﬁfty years, the hotel was managed by Stanley Bard,
a true one of a kind who used to accept paintings as
payment in lieu of hard cash and attracted many creative
types. These artworks then decorated the lobby for
many years until the hotel’s closure in 2011.
Despite the construction
work, many of the building's
longer-term residents have
remained, keeping the
building alive. They're now
eagerly looking forward
to the planned reopening
in 2018 and welcoming
new guests. After all, it
was inspirational chats
with guests that gave
the building its magical
allure for many.
“Everyone was an artist
of some sort. When we
moved in, we lived next to
a punk rocker, a blues guy
and a violinist,”comments
a couple who have lived
happily in a 20 sq metre
room for over 20 years.
”The Chelsea has allowed
us to live the bohemian life.”
If we want things to stay
as they are, they have to
change ﬁrst.
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A desire to innovate and change the way we live unites members of BORN, a diverse global
collective of likeminded designers and creative entrepreneurs. In the first of a series of
interviews with members of the network, Onelife caught up with equestrian fashion designer
Mia Suki to explore what connects beautiful products and the people who love them
W O R D S

C H R I S

S T O K E L - W A L K E R

Like many creative entrepreneurs, dissatisfaction drove Mia Suki
to start up her own business. “I was frustrated with existing
products on the market as I couldn’t really solve the problems that
I was facing at the time,” she explains from her home in Austria,
where she, her Range Rover-obsessed husband and two children
spend half their year.
A keen horse rider, Suki (who spends the other half of her year
in Hong Kong) had become fed up that some of her equestrian
clothes would wear out after only a few washes. The silicon on the
knees and seat of her riding breeches – supposedly a modern,
technologically advanced replacement for the traditional, costly
leather that had been used for years – would fade and tear after a
small amount of use. “With new technology, a different application
can become a problem,” she points out.
It wasn’t the first time that Mia Suki had endured this sense
of exasperation, as she’d had the same experience when she first
became a mother. Wandering the aisles of mother and baby
departments in various shops, she recalls being bombarded with
products, clothes, books and gadgets that were meant to make
her transition into new motherhood easier. Instead, she felt like
they made it worse. “I almost couldn’t handle how much I had to
understand,” she says.
But then she took time out to think about it, concluding that the
more innovations were rushed to market, seemingly the more
problems they created. “Women have been mothers since day one,
and never needed all this stuff,” she explains. “I think we are now
in a situation where everybody can launch a product. Unfortunately
when the craftsmanship and manufacturing are not good enough,
it’s not a long-term solution.”
Right: Mia Suki is a keen horsewoman
who understands the demands of the
sport. Above: The simple elegance
of Mia Suki’s designs is not just
restricted to her equestrian clothing
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B O R N O F F R U S T R AT I O N
Suki became obsessed with equestrianism after attending schools
in the United Kingdom. This passion for horse riding drove her to
channel her frustrations to address what she saw as sub-standard
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“ F U N C T I O N I S N O T I N F E R I O R T O E L E G A N C E ,
AND ELEGANCE IS NOT INFERIOR TO FUNCTION”
MIA SUKI, CREATIVE DESIGN ENTREPRENEUR AND BORN AWARD WINNER

Mia Suki’s designs
marry timeless aesthetic
appeal with a high
degree of functionality
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clothing, so she used her own experiences of
wearing equestrian clothes to create something
better and more closely in tune with today’s riders.
Her determination to achieve this and make a
difference ultimately led to her taking the bold
step of launching her own brand, MIASUKI.
Harnessing the technological advances of fast
fashion while maintaining high levels of quality,
she set about creating simple, elegant and durable
equestrian clothes able to cope with the wear
and tear of horse riding. Explaining her outlook,
Suki says: “When people think about horse riding,
they consider the look of the clothes. In the past
it often represented status, but now with technical
fabrics, function has become very important
too. I felt that there wasn’t an offering that really
encapsulated the function together with the
aesthetics and the poetic drama in this sport.”
MIASUKI products combine the heritage of
equestrian clothing, in particular the skilled craft
of manufacturing luxury pieces, with the latest
technological innovations. “I’m trying to make
clothing where you don’t feel any element is
inferior. Function is not inferior to elegance,
and elegance isn’t inferior to function.”
She sources her materials from Italy, where the
clothes are also manufactured to her exacting high
standards. Delivering style while dealing with the
rigours of everyday riding, Suki’s designs are now sold
through stockists around the globe, including Harrods.
Keen to share her experiences and encourage other creative
entrepreneurs to change the world through design, Mia Suki is now
working with BORN, a collective of individuals who have conceived,
designed and manufactured products that help society in some way.

P H O T O G R A P H Y : J O C E LY N TA M ( 1 )

C E L E B R AT I N G C R E AT I V I T Y
BORN is the brainchild of the collective’s founder and CEO
Jean-Christophe Chopin, who was inspired to foster creativity in
a spirit of collaboration. “Creativity and design must be satisfying,
meeting a need, pleasing to behold, and enriching to use,” he
explains. “But creativity can only achieve its aims with an audience.
My question was: how can we bridge the gap between consumers’
appetite for new products and designers’ need to finance them?
This was why I created BORN.”
Land Rover has partnered with BORN to present the annual
Land Rover BORN Awards, which recognise exceptional creative
achievements in design-led lifestyle. These awards seek to honour
creative individuals like Mia Suki who dive into the unknown,
following their passion and desire to redress a frustration with the
way things are. Previous winners include architect Jean-Michel
Wilmotte, film director Danny Boyle, entrepreneur Tom Evans,
designer Ramesh Nair, composer Jean-Michel Jarre and emerging
artist Annina Roescheisen.
“We all share a common passion for creativity in all its different
manifestations,” says Gerry McGovern, Land Rover Chief Design
Officer.“ Design has the power to enrich people’s lives and raise their
spirits. The most compelling designs are the ones that differentiate
themselves from the ordinary and make an emotional connection.”
Those same goals are what motivated Mia Suki to be involved in
the BORN movement. “It’s a celebration of creativity,” she says,“ and
new creative ideas and leaders who are coming into the world.”

NET WORK

LAND ROVER
BORN AWARDS
Launched in 2010, the 2017 Land Rover BORN
Awards were held in July at Alesund, Norway,
recognising work in architecture, fashion and
accessories, home and design, sport and leisure,
beauty and cosmetics, and social impact.
From more than 5,000 registered candidates,
a shortlist of 20 nominees was chosen by an
esteemed international panel of design experts
and entrepreneurs. The ten winners have now
been inducted into the BORN network, gaining a
lifetime membership of the collective. Each 2017
winner also received a triangular-shaped BORN
award, created by the Land Rover Design Team
under the direction of Gerry McGovern. This year,
the awards are made of marble – significant, as
this was used as the background material for the
launch of the New Range Rover Velar.
As well as being cut from a single piece of
marble, the form of the award itself echoes the
ethos of BORN: individually each talent – and
each award – stands on its own, but when
placed together as a collective, they combine
to create a larger, more powerful whole. It’s an
ideal that underpins Land Rover’s support of
the awards, and the wider BORN movement.
Look out for more on the 2017 Land Rover
BORN awards next issue, or visit born.com
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Having made it through to the Louis Vuitton America’s Cup semi-finals in Bermuda,
Sir Ben Ainslie and his crew on the Land Rover BAR catamaran put up a spirited
fight, but were outgunned. Undeterred, the team’s strength of character is evident as
they reflect, dig deep and plan to come back stronger in the next race
W O R D S
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Even during the America’s Cup
itself, technological developments
and innovation continued at pace,
with no respite for Sir Ben Ainslie
and his crew. This will resume
immediately the type of boat to
be sailed in the 36th America’s Cup
in New Zealand is announced
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A M ERICA’S

In the final analysis, Land Rover BAR fell to a worthy
opponent: Emirates Team New Zealand is the oldest
team in the present America’s Cup, pioneering flying
catamaran design prior to the 2013 event. In Bermuda
the New Zealanders ticked all the boxes, enabling them
to win the America’s Cup for a third time in 22 years.
Nonetheless, losing was a bitter disappointment to Sir
Ben Ainslie, the most successful Olympic sailor ever.
His goal had been not only to win back the America’s
Cup for the first time in 166 years, when the cream of
British racing yachts lost it to a lone American competitor
in a race around the Isle of Wight witnessed by Queen
Victoria, but to do so on their first attempt. Such was
the drive and ambition of Ben and the team.

LONGER TERM APPROACH
According to Ainslie their campaign fell short for several
reasons: “As well as trying to build a winning America’s
Cup team, we were also trying to build a sustainable
long term business.” In addition
to building the sailing and design
teams, they set up the official Land
Rover BAR charity, the 1851 Trust,
“ I T W A S R E A L L Y
constructed their carbon neutral
team base in Portsmouth and
A TOUGH
established the Land Rover BAR
Academy to nurture next generation
PERIOD. THE
America’s Cup sailors. This quickly
TEAM REACTED
paid dividends, with the youth crew
beating New Zealand’s team to win
B R I L L I A N T LY ”
the Red Bull Youth America’s Cup.
SIR BEN AINSLIE
Ainslie doesn’t regret any of these
decisions: “I stand by them. They’ve
put us on a strong long term footing.
It was challenging, but everyone is
very proud of what we’ve created.”

PHOTOGRAPHY: GETT Y IMAGES

TESTING TIMES
America’s Cup history has repeatedly shown the fastest
boat wins. Even though boats this time were partially
‘one design’ with identical hulls, crossbeams and wings,
there was plenty left to develop. This was especially true
of the daggerboards and rudders, the foils enabling the
catamarans to ‘fly’ and their complex hydraulic control
systems – all cutting edge technology.
The new British team’s research and development,
vital to the speed game, if they were to match teams
with previous experience of flying catamaran design,
suffered a major blow last summer when several test foils
failed. “That was an absolutely critical phase for making
design decisions,” Ainslie explains. “Those issues took
us off the water and raised concerns about how we
were designing boards, both in terms of their structural
strength and their optimum shape. That led us to create
appendages which in most cases were too conservative
compared to those of the competition, which was
perhaps our biggest setback.”

CUP

When Land Rover BAR first lined up against their
opponents in spring 2017, their speed deficit became
apparent. In previous America’s Cup races it had been
possible to carry out major redressive surgery to boats
relatively quickly. By the time June arrived and the teams
were in Bermuda for the 35th event, there was little time
left for major changes. The ultra-complex foils require at
least three months to construct, and the team’s light air
foils only arrived a week before the start of their races,
with the rudders only fitted on the day of the first race.
A tall order even for the world’s most decorated skipper.

INNER STRENGTH
This was an excruciating, yet valuable, experience for
Ainslie and his entire team: “It was really a tough period,
seeing how far behind we were and knowing time was
running out. It was important to keep motivating people
that we could turn it around. I’m very proud of how they
responded, knowing the huge level of work needed to
change the boat’s set-up. The team reacted brilliantly.”
Giving insight into the team’s inner strength and how
he kept them together Ainslie said: “There was no sugar
coating - we were very honest about the issues we had,
where we needed to get to, and how we were going to
get there. Team leaders like myself and Jono Macbeth
in particular pushed that and showed our support, and
we could see the incremental improvements. The shore
team, who were working intense 16-18-hour days, were
motivated as they could see the guys on the boat
getting faster daily. You’ve got to show the path and
you’ve got to show the gains. We focussed on that.”

PA S S I O N AT E PA R T N E R S
Land Rover has been a stalwart supporter, both as title
sponsor and exclusive Innovation Partner. This included
developing the catamaran’s complex steering wheels
with a built-in twist grip that Ainslie designed with Land
Rover engineers to control flying height. The engineers
also optimised the ‘human-machine interface’ for the
crew members. This partnership has proved to be
a fantastic learning and development journey for
everyone, and there will be more to come.
“Without Land Rover’s support our performance
would have been significantly lower,” says Ainslie.
Mark Cameron, Land Rover’s Experiental Marketing
Director, adds: “We’re united with Sir Ben and his team
in our quest to win the 36th America’s Cup, building on
the first two years and supporting the mission to bring
the oldest international trophy in sport back to Britain.”
Well known for his repeated ability to come back
and win, Ainslie will no doubt be again reflecting on
one of his favourite quotes by Sir Winston Churchill as
he looks to the next race: “Success is not final, failure
is not fatal: it is the courage to continue that counts.”
FIND OUT MORE
For more information visit LandRoverBAR.com
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EyeEm is a social network of photographers working both to improve
the skills of their craft and harnessing the power of artificial
intelligence to market the images produced by its members. Here is
a selection of their most thought-provoking photographs
W O R D S
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S T O K E L - W A L K E R

B Y V I TA L W I L S H

The smartphone has revolutionised how we document
our world: Near professional quality camera technology
is now carried by millions of people in their pockets
changing the way we interact with society, allowing us
to preserve the beauty and the drama of everyday life
– moments which otherwise would have gone unnoticed
or at best under-appreciated.
Helping lead this democratisation of photography
is EyeEm, a social network of amateur and professional
photographers with an app that is both photographic
teaching aid and marketing instrument in one, cleverly
using artificial intelligence to source the best images
to license to companies.
Digi-tech lifestyle magazine WIRED described EyeEm
as one of the hottest startups in 2015, after it won a
bunch of other awards from technology publications and
tastemakers. Encouraging users to re-evaluate their
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THE WINNING PHOTO BY MARK B.
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“WE SEE A HUGE AMOUNT
OF LIFESTYLE AND
T R AV E L P H OTO G R A P H Y
WITHIN OUR COMMUNITY”

surroundings, and
capture unique moments
in themed missions,
EyeEm is collaborating
with Land Rover on the
metamorphosis of city
life. “We were attracted
to working with EyeEm
because of the creative
potential of the community,” explains Land
Rover Social Media Marketing Manager
Nicola Summers.
This community of 20 million photographers
was tasked with investigating their urban
surroundings and providing the best imagery
to support the overarching theme of The City
Light. “It was about capturing the lifestyle and
urbanity of mobility,” explains EyeEm’s Michael
Jones. “We see a huge amount of lifestyle and
travel photography within our community.”
EyeEm’s second venture in collaboration with
Land Rover follows a highly successful contest
depicting how humans adapt to the challenges
of life in the city. This time saw EyeEm’s
photographers capturing those elements that
make cities magical – the light glinting off a
high-rise building at noon, casting shadows from
streetlamps on the tarmac; or the purple glow
of the fading sun over a steep hill cutting through
the maze of concrete.“ People captured those
sharp angles and perspectives you see when
light hits buildings and the shadows created by
our urban architecture,” says Jones.
Over 140,000 photographs were submitted
globally, taking in all aspects of the modern
city thanks to the international network of EyeEm
photographers. More than 22,500 participants
submitted snapshots of their cities – or places
they were visiting – generating more than
4.5 million likes on the platform.
The inspiring theme clearly galvanised the
community into action. Finalists included realist
streetscapes, bronzed reﬂections of the sun’s
rays from labyrinthine office blocks, and
long-exposure images of tail-lights winding
their way through city streets. The smartphone
has clearly made its mark as the tool of
photographic choice. In the final analysis
however, it is the photographer that makes
the difference.
ARE YOU THE BEST PHOTOGRAPHER AROUND?
Missions are community-wide photo competitions.
They provide a brief of what EyeEm is looking for
and you submit photos to match. The best ones get
published, exhibited, or win special prizes. For more
information visit eyeem.com

BY JAN BAUFFOLD

BY MARCIN SIEMIENIAGO
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Land Rover Adventure
Ambassador Ed Stafford
and his wife Laura Bingham
are arguably the most
daring couple on Earth.
Recently joined by
new-born son Ranulph,
their circumstances
have changed, but, as
Onelife discovered, their
attitude hasn’t
W O R D S
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S A M
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E D S TA F F O R D
The ex-army captain, Land Rover
Ambassador and star of
Discovery Channel’s Marooned
and upcoming Left For Dead
series is the first and only
person to walk the entire

“Let’s face it, dropping yourself on an uninhabited
island with no clothes or food is artificial.” Ed
Stafford – star of the Discovery Channel’s Naked &
Marooned and upcoming Left For Dead series – should
know. “But just because it’s a construct doesn’t make
the experience unreal. It’s an artificial situation, but
you’re tapping into very real instincts.” Ed is talking
with his wife and fellow adventurer Laura Bingham
about why – in a transparent world – they both still
feel the need to go out and seek adventure.
“This isn’t planting flags,” says Ed. “It’s more about
exploring the human mind in a way that makes you
vulnerable. Everyone struggles a little, so if we put
ourselves in situations where we really struggle, then
people can engage with it.” Laura adds: “In our
society, no one is pushed to survive. You’re never
forced to run away from a predator or hunt for food.
Doing so reminds me how much I want to survive.
Just getting food and making yourself safe becomes
an intense experience.”
It’s an experience Laura gained in an over 7,000km
cross-continental cycling trip she completed in South
America – with no money. It’s just another way in
which paring back their survival kit to the minimum
has helped both Laura and her husband Ed discover
what they’re really made of.
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What keeps most people on the sofa? Part of the
answer is that we often aren’t sure what we want to
achieve. Ed and Laura have found the most effective
tools are often the simplest. “We have a ‘dream wall’
at home full of mind maps and ideas that are a visual
statement: this is how we want our lives to be,” says
Ed. Laura combines this with a written bucket list of
things (currently 87) she wants to do. “It’s hard to
ignore it,” she says, “and every time I show someone
my list, they nearly always know someone who can
help with achieving one of them. Just by having that
list, it puts it out there.”
“Pick something and just say you’re doing it,” says
Ed. “For me, the key thing is saying it. It’s not just
wishful thinking. When you truly believe you’re going
to do something, you can make it happen. It is where,
not how, that is important.” Laura adds: “Achievement
is about making it through lesson one. I learnt that
doing bikram yoga. To begin with, I could barely stay
in the room, but if you keep at it, persevere enough,
stay in the race, you’ll become one of the best.”
At only 24 years old, Laura has already shown the
determination to stay the course, whether cycling over
the Andes, in a yacht crossing the Atlantic, or even this
interview. While she talks to Onelife, Laura is having
contractions as their first child is due.

P H O T O G R A P H Y : D I S C O V E R Y C H A N N E L , B R A N D O N G I E S B R E C H T, X I S C O F U S T E R

length of the Amazon.
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LAURA BINGHAM
The young adventurer has
crossed the Atlantic by trimaran
and cycled over 7,000km across
South America without any
money to raise awareness for
the Operation South America
charity in Paraguay.

“ W H E N Y O U T R U L Y
BELIEVE YOU’RE GOING
TO DO SOMETHING, YOU
CAN MAKE IT HAPPEN”
ED STAFFORD

“Nerves or fear shouldn't stop you living your life,”
she says. Indeed, those moments can be the ones
that really matter. Ed recalls: “I’ve been held at
arrowpoint by indigenous Indians, at gunpoint by
drugs barons and watched a lightning bolt hit a
lamp post beside me in the Amazon. At those
moments, you have to trust your gut.”
Ed goes on to reveal: “As we become a family, our
circumstances might have changed, but our attitude
hasn’t.” Indeed, Ed and Laura’s first family adventure
with their newborn son will be a road trip in their new
Land Rover. “We’ll sleep in the back of the car,” says
Ed. Given the family profession, the new Discovery
will feel like a hotel. “We call it as we see it,” says a
pragmatic Laura. “Try something, and if it doesn’t
work, we‘ll just try something else.”

NEW ADVENTURES IN STORE
Rather appropriately, Ed Stafford took delivery of his new
Discovery the same day he embarked on another adventure
with the birth of his new baby son Ranulph.
The award winning Discovery’s unique blend of practicality,
versatility, refinement and all-terrain credentials is perfect for
this young family and their two large Newfoundland dogs.
Available with a multitude of engines, it can be tailored to
your requirements through a host of accessories and options.
EM BA RK ON YOUR OW N A D VENT URE Configure your
new Discovery at www.landrover.com/discovery
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Restless in their desire to evolve and refine the
ultimate package of luxury, performance and capability,
Land Rover’s Special Vehicle Operations division has
unleashed a lighter, more powerful Range Rover Sport SVR
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L E F T

THE RANGE
ROVER SPORT
SVR IS IN A
CLASS OF ITS
O W N , E X P E R T LY
BLENDING
EXCEPTIONAL
DYNAMIC
PERFORMANCE
WITH UNRIVALLED
BREADTH OF
CA PA B I L I T Y
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You don’t have to be in Austria, France, Germany,
Italy, Monaco, Slovenia or Switzerland to relish a thrilling
Alpine drive, particularly when you want to add extra
capability to the mix. Onelife ventured to St Austell,
Cornwall, in the south west of the UK to take on the
‘Cornish Alps’ – white-topped mountainous spoil heaps
and deep moon-like pits created by over 200 years
mining some of the best china clay in the world.
It’s a fitting environment to put the new Range Rover
Sport SVR through its paces, as the high grade ‘white
gold’ extracted from the region is in constant demand
for specialist premium applications, from superior paper
finishes and quality materials production to castings
for precision engineering. Indeed, excellence in design
and engineering is at the heart of the world’s most
dynamic and capable luxury SUV.
As you’d expect, the team at Land Rover Special
Vehicle Operations (SVO) has gone above and beyond
simply scrutinising a few elements – their latest labour
of love is a true progression where everything on the
car has been evaluated and improved where possible.

CONNECTED CONFIDENCE
To fully explore these enhancements, Onelife needed
someone with extensive experience of the previous
Range Rover Sport SVR, as well as the seasoned skills
to get to grips with the challenging location. Enter
Ian Kitching, Global Lead Instructor for Land Rover
Experience with over 32 years demonstrating Land
Rover vehicles in all conditions on every conceivable
terrain and surface.
It’s the first time Ian’s been acquainted with the new
SVR, so he’s understandably eager to jump in. As soon
as he settles in the cockpit and gets hands on with
the unique leather-rimmed steering wheel, his initial
impression is that it’s a driver’s vehicle through and
through. “I instantly get a commanding sense of
connection and control. Just sitting in the race-look
seat gives me confidence that makes me want to
explore the SVR’s dynamic handling potential,” he says.
In fact, the front seats are a key difference of the new
model. Fully adjustable, these sculpted, figure hugging,
weight-saving and solid-backed performance seats also
set new levels of comfort, with heating and a new
optional cooling function built in.
Looking around the luxurious interior, there’s a raft
of meticulous SVR-only details, such as satin brushed
aluminium trim and, if you open the new additional
glovebox, you'll find the handbook with its exclusive
embossed leather cover.
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L A N D R O V E R S V O H A S W O R K E D FA S T I D I O U S LY T O R E F I N E
T H E M O D E L TA K I N G I T TO A N OT H E R L E V E L W I T H M O R E P OW E R ,
I N N OVAT I V E T E C H N O LO GY A N D EX C LU S I V E SV R D E TA I LS

OFFICIAL EU FUEL CONSUMPTION FIGURES FOR THE NEW RANGE ROVER SPORT SVR in l/100km: Urban 18; Extra Urban 9.9; Combined 12.6;
CO2 emissions g/km: 226-411. For comparison purposes only. Real world figures may differ. For full figures see landrover.com/svo
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Top: Refined details set
the new Range Rover
Sport SVR apart.
Bottom left: Exuding
confidence, this most
dynamic and capable
of SUVs has a striking
presence when finished
in the unique Velocity
paintwork with optional
carbon kit and
22" alloy wheels

Most apparent though is the stylish, uncluttered dash
with Land Rover’s revolutionary new Touch Pro Duo
technology. First seen in the Range Rover Velar, this will
be available across the Range Rover Sport range from
2018. It features twin 10" touchscreens running the
comprehensive range of InControl applications, as well
as further innovations to enhance driver functionality.
This includes Terrain Response 2 with Dynamic Program
that’s been optimised for the SVR to deliver a
stimulating drive, whatever the surface or conditions exactly what we’re about to test sitting on a gravelstrewn path in a huge pit on a wet day.

On top of that, the SVR’s Torque Vectoring system
constantly balances the distribution of engine torque
between all four wheels when cornering for responsive,
controlled, confident handling. When off-road, Ian
explains that this system also offers even more precise
low speed descents.
Ian’s a hard man to impress, yet he clearly is with the
SVR, summing up the whole package saying: “It’s just
so composed. People buy a vehicle amazed at what it
can do, not what it can't. There’s virtually nothing the
new Range Rover Sport SVR can’t do – it satisfies,
surprises and delights in equal measure.”

P O W E R F U L LY C O M P O S E D

FORMIDABLE EXCLUSIVIT Y

As soon as the exclusive SVR instruments spring to life,
Ian fires up the lightweight all-aluminium 5.0 litre V8
petrol engine, which includes a sixth generation Twin
Vortex System (TVS) supercharger. Yet another unique
aspect of the new SVR, this uprated engine boasts a
recalibrated management system to significantly boost
power from 550PS to 575PS (with 680Nm of torque at
3,500-4,000rpm). Even at idle the combined sound of
the engine and tuned exhaust is special, heralding
impressive power about to be let loose.
Ian squeezes the throttle and the response is instant.
We're effortlessly accelerating with seamless precision
through the gears going uphill on a rough surface.
“Now that’s planted,” says Ian with a smile. You just
don’t expect something of this size, and luxury, to lay
down the power so quickly, cleanly and smoothly
without bogging down or scrabbling for grip.
This sure-footed, exceptionally smooth ride is aided
by a further fine tune of the Range Rover SVR’s chassis
and suspension, including enhanced dynamic damping
and adaptive stability control. As well as being able to
choose automatic or manual gear shifts, you can set
your individual driving preferences by adjusting throttle
mapping, gearbox shift points, steering and suspension
settings via the Configurable Dynamics function.

The adrenalin-charged drive of the SVR is matched
by the muscular, distinctive styling. This new model’s
formidable presence is now even more impactful thanks
to a cleaner athletic design with a lower stance. At
higher road cruising speeds, you can engage Speed
Lowering to give an even sleeker 15mm lower profile.
Everywhere you look there’s both exclusivity and
contemporary details, not least the SVR’s lighter and
more pronounced carbon fibre bonnet with twin vents.
Other standout features include unique SVR front and
rear badging, large red Land Rover-branded brake
callipers, an exclusive black grille and a purposeful front
bumper with deeper, wider cooling ducts. The SVR-only
rear bumper features integrated tailpipes and a revised
diffuser, and there’s a choice of wheels - either standard
21 inch, or new lightweight design optional 22 inch.
Delivering a step change, this latest incarnation of
the Range Rover Sport SVR re-affirms its position as the
undisputed class leader, combining refined design and
luxury with high performance, an exhilarating driver
experience and breadth of capability. It truly is the
most dynamic Land Rover yet.
FIND OUT M ORE
See the new Range Rover Sport SVR at landrover.com/svo
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It’s easier than ever to
access and enjoy a
whole range of luxury
experiences and
adventures at sea the
world over. No longer
do you have to own
a yacht – thanks to new
digital platforms,
all you have to do is go
online before
stepping aboard
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LUXURY YACHTS

61

LUXURY YACH TS

From royalty and heads of state to highly successful
business tycoons, superyacht ownership has always
been regarded a symbol of wealth, privilege and luxury.
There is no denying that if you love the water and value
privacy and freedom getting away from it all on a yacht
is an alluring proposition.
However, in an increasingly time poor society, a new
generation now has different priorities, and the market
is changing to fulfill those needs where experience and
adventure is key. The charterer is now king and enjoying
no strings premium life at sea is more accessible, and in
demand, than ever before.
The growing need for easy access to this exclusive
lifestyle has led to an influx of new digital technologies
designed to make getting on board even easier. One of
these new platforms is Boatsters.com, which offers an
Airbnb / Booking.com-style service for yachts and boats.
Founder Nick Gelevert was inspired to set up the
service after seeing so many boats lying unused during
peak periods. “Clients can book a boat just as easily as
a hotel. People often don’t know that the price for say
eight persons in a luxury hotel for a week is often the
same price as renting a boat for that trip, which is much
more spectacular and fun,” he says. “The market is
growing, especially now you can choose from more than
10,000 boats in 63 countries.”
Gelevert also thinks that the firm has benefitted from
a shift of mentality surrounding ownership of high-end
cars and yachts. “I believe access is the new ownership,
especially for global clients,” he adds. “The ability to
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grasp what you want immediately has become a luxury in
itself. People don’t feel like they have to own something
providing that they can still have the experience.”
Nick Heming, charter and sales broker for Y.CO,
has seen a similar pattern in the superyacht charter
industry. “The charter market has grown considerably
in recent years as more
and more people are
recognising that a
“M O R E P E O P L E A R E
superyacht is by far
R E CO G N I S I N G T H AT
the best way to have a
truly exclusive holiday,”
A S U P E RYA C H T I S B Y
he says. “Chartering
FA R T H E B E S T WAY
offers clients the ability
to feel like an owner,
T O H AV E A T R U LY
have all of the enjoyable
trappings of ownership
E X C L U S I V E H O L I D AY ”
without any of the hassle
NICK HEMING, CHARTER & SALES
and cost that this can
B R O K E R , Y. C O
involve. All of our clients
by virtue of the fact that
they are considering yachts for charter, have the means
to do most things in life, but the one thing they’re short
of is time. Chartering cuts out unnecessary admin. A
good charter agent will navigate you through the myriad
of yachts available in various destinations worldwide,
getting you quickly to your desired utopia.”
With more clients seeking these kind of experiences,
premium hotels have been quick to follow the trend with
more adding boats to their armoury. The Bequia Beach

PHOTOGRAPHY: BENNE OCHS, GETT Y IMAGES, PR

From luxury cruisers
like the new Sunseeker
Manhattan 66 (left) to
adventure superyachts
(top middle), sailing
yachts and classic
speedboats, new digital
platforms allow you to
easily view, book and
then enjoy an extensive
range of vessels of
all types and sizes,
anywhere in the world

Hotel in the Caribbean is one such property, offering
guests the chance to book on a per cabin basis onboard
the 34 metre Benetti Star of the Sea. “From the hotel’s
perspective it gives our guests the chance to experience
a real taste of the superyacht lifestyle, and for only a
little bit more than the cost of a hotel room,” says owner
Bengt Mortstedt. “Guests might only do three days
for their first trip, but then I hope that they might get
hooked and next time want to stay longer.”
An increased focus on experience over ownership
has also seen a shift in the type of charter that people
are looking for. Forget sitting in Saint Tropez with your
chilled glass of champagne in hand, the en vogue
destinations of 2017 include Papua New Guinea, the
Northwest Passage, the Arctic and Antarctica.
EYOS expeditions, who organise bespoke superyacht
trips in remote locations, believe this change is being
driven by a “new generation” of charterers.
“Luxury for these charterers is defined differently, it
is about having an experience and visiting places that
others can’t,” says chief executive officer Ben Lyons.
“It is completely experienced-based; from watching a
huge humpback whale breach right next to your yacht
in Antarctica to witnessing a polar bear hunting and
tracking a seal in the Arctic.”
Australia is another destination to have benefitted
from this movement with areas such as the cascading
waterfalls and rugged ranges of the Kimberley seeing
unprecedented interest. “I believe the drivers of our
global clients are shifting towards destinations that

provide more meaningful travel experiences which
connect with a real interest for an activity or region,”
says Joachim Howard, the managing director of
Australia-based Ocean Alliance.
This combination of educational travel has proved
to be particularly popular with some families. “Clients
are recognising that travel is an education, not just for
themselves but also for their children or grandchildren,”
says Heming. “What better way to educate your children
about different cultures, marine life, extraordinary
geographic structures, the underwater world etc. than
being physically there. In some instances, when the
charter was during school term time, we even arranged
for personal tutors to be onboard with them. This helps
ensure children benefit from the experience without any
negative impact on their normal schooling.”
The construction side of the industry has also been
affected by this trend with Boat International Media’s
reference publication Global Order Book 2016 indicating
that more than 50 explorer superyachts, notable for
their extreme ranges, ice-class hulls and autonomous
capabilities, are under construction.
While some of these go-anywhere superyachts will
remain for private use, a number will become available
for charter, once again expanding the options available.
It has never been easier to explore the world by
boat. Now you can just pick your yacht, choose your
destination and your own personal adventure awaits.
Sophia Wilson is Travel Editor of Boat International magazine
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Command, control and coordination are key to effective disaster
management. Onelife went to the Alps to join a major training exercise
and find out how ‘Project Hero‘, a bespoke Land Rover Discovery being
built for the Austrian Red Cross, could revolutionise disaster response
W O R D S
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Cool in a crisis: volunteer
paramedic 25-year-old
Sebastian Pohl relays
casualty information
back to the operational
command post
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Bird’s eye view:
innovative drone
technology provides
first responders with
the bigger picture.
Below: multi-tasking
paramedic Sebastian
Pohl attending to a
landslide victim
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PROJECT

HERO

communications package give the vehicle an additional
capability that in this combination was a first for
emergency services.
Glanzer highlights two factors causing emergency
services to rethink how they deal with disaster, saying:
“Climate change is already disrupting infrastructure
and people’s lives.” Additionally, an increasingly
outdoor sports and technology-oriented society is
taking more risks. Both factors are causing disquiet
within the international emergency and disaster
management community and confirm the need to be
prepared for the worst.

Working together with Land Rover, the Red Cross
identified the need for an off-road capable, mobile
command post. Equipped with advanced analogue
and digital communications and able to monitor
events utilising a full suite of high resolution and infrared cameras mounted on an advanced drone, the idea
behind ‘Project Hero’ came about after a snowstorm
had paralysed traffic in Hungary, trapping 20,000
people in their cars for six hours.
E N A B L I N G FA S T E R R E S P O N S E S
As well as managing ‘Project Hero’ for the Austrian Red
Cross, Markus Glanzer is primarily responsible for
national crisis and disaster relief programmes. He
understands intimately the requirement for a fast,
coordinated response to crisis.
Building on the long-standing relationship between
Land Rover and the Red Cross which currently extends
to 18 projects in 25 countries on four continents, the
All-New Discovery was selected as the base vehicle for
‘Project Hero’ as it offered huge ability both on- and
off-road and a highly versatile interior. The drone and

H I G H LY R E A L I S T I C T R A I N I N G
The Bregenz forest region in Vorarlberg mixes dramatic
mountain panoramas with forest and alpine pastures
and is interspersed with picturesque villages and towns.
At 5am, the half-light slowly reveals a range of peaks
jutting threateningly over an uncannily still quarry.
A landslide has caught a scout troop out camping
unawares. Thirty terrified youngsters, some only lightly
injured, others lucky to be alive, are scattered across
the unreal, rocky landscape. With almost military-like
precision, the emergency services move into position,
dog teams are on hand, the volunteer fire fighters
jump into action. Coordination is in the hands of the
Austrian Red Cross. Speed is the
key as some of the teenagers
have been buried by earth and
“S P E E D I S T H E
rubble, while others lying out in
the open require urgent medical
KEY AS SOME OF
attention. To the observer, it is
THE TEENAGERS
surprising how calm and
collected the first responders are
HAVE BEEN BURIED
as they arrive on scene.
Over three days, 14 very different
BY EARTH
scenarios ranging from the
AND RUBBLE”
landslide outlined previously to
a collision between a minibus and
a passenger train were staged
by the Austrian Red Cross as part of a major exercise
designed to measure the effectiveness and response
times at all levels, from management down to the
volunteer paramedic. Along with their emergency
service partners, 450 Red Cross members were
put to the test. As the exercise revealed, disaster
management is a complex business.
EYES AND EARS
Dealing with complexity is a speciality of Land Rover’s
Special Vehicles Operations (SVO) division. SVO
engineers Matt Furlong, Ben Brett and Donal Phair
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Paramedic Leander Vögel
waiting to board an
Army Search and Rescue
Alouette helicopter.
Below: check and check
again. Once you‘re
in the air it is too late

attended the exercise confirming: “We learned most
about the headquarters role envisaged for the vehicle
and the need for an integrated yet flexible solution,
sharing information and enhancing communications
from a single source.” They believe the greatest impact
will be on the time required to set up a forward
command post and the benefits from having the drone
provide live aerial feed of the disaster/emergency zone.
Aeronautical engineer Phair was on hand to observe
the scenarios from the perspective of unmanned aerial
vehicle (UAV) operations: "The concept of a supremely
capable off-road vehicle supporting its own UAV is how
the Austrian Red Cross and Land Rover see drones
making a real difference in emergency response and
management. We need to integrate the concept into
their current standard operating procedures." Those
lessons learnt in Austria will be cascaded across 190
Red Cross national societies and will influence the use
of drones in the humanitarian sector.
HERO DEFINED
One first responder who will ultimately benefit from the
new technology is 25-year-old volunteer paramedic
Sebastian Pohl from Lower Austria. Attending his first
major exercise with the Austrian Red Cross, the biology
student wanted to “help people,” and the paramedic
training was the best way to
achieve that. In the quarry
scenario Pohl and his team were
“ Y O U D O N ’ T T H I N K A B O U T
the first to arrive and had to work
THE STRESS. THE TRAINING
fast. For first responders,
accessing difficult terrain quickly
KICKS IN AND YOU FOCUS
and assessing the situation
before the larger emergency
O N H E L P I N G YO U R PAT I E N T ”
vehicles turn up is crucial. The
interplay between different
communications channels and
the UAV will save time and ultimately lives.
As Sebastian adds, “seeing the big picture, at the
outset of the crisis, is key to gaining control of a
situation.” Training reveals other considerations too,
“had we been dealing with genuine casualties,
psychological support teams would be on hand.” It is
easy to forget that rescuers are human beings and not
machines, but “you don’t think about the stress or the
gravity of it all, you just get on with it. The training kicks
in and you focus on the well-being of your patient.”
For this volunteer and many thousands like him in
the Red Cross and the other emergency services,
helping those in need is self-explanatory. Not everyone
can display leadership skills and stay cool in a crisis.
When asked to define heroic, Pohl’s response is “that’s
not for me to judge, but I do think that everyone else
here who has given up their spare time to train for this
is a hero.”
FIND OUT M ORE
For more information search for ‘Project Hero’ on YouTube
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A global partnership saving lives since 1954
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N O R T H E R N
D E L I G H T S
For Onelife’s first drive of the New Range Rover Velar,
we head to Norway to take on a route that combines
the natural splendour of spectacular remote
roads with the equally famous Norse hospitality
W O R D S

R I C H A R D

P H O T O G R A P H Y

S T R E E T O N

N I C K

D I M B L E B Y
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The final destination for
the day’s drive is to enjoy
some traditional nordic
hospitality at the
impressive Storfjord
Hotel. Right: the route
took in the stunning
hairpins of the Trollstigen

“Bak skyene er himmelen alltid blå,” I’m told with
a smile as I wait in Molde airport. Informing the
speaker that my Norwegian is a little rusty, he ably
informs me “behind the clouds the sky is always
blue.” At this exact moment in time it’s extremely
apt as the heavens are open and the tiny airport is
getting a thorough drenching.
After a short wait, the car, an R-Dynamic HSE
specification, is brought into sight. This particular
grey day in Molde is more akin to a scene from a
Scandi noir drama, yet the car shines in the ﬂat
Norwegian light. I keep spotting new lines, new
ways size is hidden or accentuated, and above all,
the removal of unnecessary adornments.
The day is scheduled to cover 176 miles, and
will take in some of the most spectacular sights
and roads Norway has to offer. Driving around the
seemingly endless sweeping Nordic B roads, my
central navigation screen informs me that the first
waypoint is off-road at Jordalsgrenda, 40 miles away.
The central touchscreens of the Range Rover
Velar’s innovative Touch Pro Duo system are not only
highly practical, they’re elegant and intuitive. The
lower screen is a joy to read and lets you configure
the car for off-road programmes, as well as music
and climate control. The upper screen displayed
navigation and a myriad of other options.
As I made good progress to the waypoint, the
high resolution optional Head-up Display informed
me of the speed limit, as 30 or 50mph are generally
the limits on most roads, regardless of straightness or
lack of people. As I started to settle into the first hour
road section of the drive, it became more and more
apparent that this car is supremely comfortable with
an ability to devour miles with effortless ease.
Crisscrossing bridges and skirting fjords, I really
got a sense of the way of things here in Norway.
They use a term, ‘hyggelig’. It doesn’t have a direct
translation in English but it roughly means cosiness,
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THE CAR
PULLED ITSELF
UP THE
OFF-ROAD
AREA WITH
EASE AND
COMPOSURE

relaxation and the feeling
of contentment. Norway
is a wonderfully egalitarian
country where people value
time, nature and conviviality,
so why drive quickly when I
could experience some prime
‘hyggelig’ on the journey?
Arriving at the first off-road
section, the helpful Land Rover Experience team gave
me a session on how to set the car up for this part.
This was a mere matter of selecting ‘Mud and Ruts’ on
the lower touch screen, raising the air suspension and
engaging optional All Terrain Progress Control (ATPC).
Akin to off-road cruise control, ATPC works in both
forward and reverse gears and is operational from
1.2mph (1.8km/h) to 18mph (30km/h). It’s particularly
beneficial in off-road environments where a constant
crawl speed is desirable. Basically, you just steer!
With ATPC engaged, the car pulled itself up the
off-road area with ease and composure. Loose stones,
steep inclines and deep ruts were all traversed with
minimal drama. This is no faux off-roader - it still holds
its own with its bigger siblings and I wasn’t able to find
an area of the off-road section that it couldn’t traverse.
After this section, it was another short drive south
to the lunch stop at Meringdal. The house chosen
for lunch is called Utsyn, which means ‘view in front
of you’. I spoke to owner Frode Meringdal, who told
me: “I decided to restore the farm five years ago.
Progress here is made by challenging people. This is
design with a purpose.”

OFFICIAL EU FUEL CONSUMPTION FIGURES FOR THE RANGE ROVER VELAR in l/100km (mpg): Urban 6.2-12.7 (45.6-22.2); Extra urban 4.9-7.5
(57.7-37.7); Combined 5.4-9.4 (52.5-30.1); CO2 emissions (combined) g/km: 142-214. For comparison purposes only. Real world figures may differ.
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Top left: The clean lines of the new
Velar shine in the Norse light.
Bottom left: superb fish dishes are
synonomous with Norwegian hospitality.
Bottom right: legend says fighting
trolls cause the region's rock falls

After lunch there’s a slight urgency in my driving to
get to the next waypoint. It’s somewhere I’ve always
wanted to drive – the Troll’s Ladder or the Trollstigen
as it’s more commonly known. This is one of the
world’s most celebrated roads. Its name reﬂects the
mythology in which the surrounding area is steeped,
as well as the 11 hairpin bends that carry the road
more than 2,790ft up the mountainside. The road is
open after the annual spring rock fall, which, legend
has it, results from trolls fighting on the nearby
Trollveggen cliff causing the earth to shake.
With the mud still wet on the doors of the Velar,
a quick adjustment of the driving mode to change
from ’Comfort‘ to ’Dynamic‘ turns the gauges red
and brings a newfound tautness to the car. Dampers,
throttle reaction and gear changes are all honed to
faciliate a more responsive drive.
Scything through the hairpins and feeling as if
I'm out-running a hoard of angry trolls, my smile gets
broader. Thanks to Adaptive Dynamics (standard on all
models) wheel movement is monitored 500 times per
second, and body movements 100 times per second.
The system continuously varies the damping forces at
all four corners, ensuring that suspension stiffness is
optimised for the driving conditions. However, it’s the
steering that really impresses.
The Velar’s Electric Power-Assisted Steering (EPAS)
system has a lovely weight to it. Clever algorithms
ensure completely intuitive steering responses. This
all makes for a highly mechanical feel with variable
weighting depending on the scenario. It’s a fantastic
system that communicates constantly with you.
As the day closes, I head for the Storfjord Hotel.
The route to the hotel contains a number of deep
tunnels and it’s here where I come to love the optional
Matrix-LED headlights with Intelligent High Beam
Assist (IHBA) and Adaptive Front Lighting (AFL).
For a start the full-beam lasers provide visibility at
night to the tune of 550 metres – that’s half a kilometre
of light! The clever Matrix technology selectively dims
individual LEDs to adjust the light pattern allowing full
beam to be maintained without dazzling oncoming
drivers. As soon as I arrive via an off-road section at
the magnificent hotel I’m keen to tell the receptionist
about these fantastic headlights as he hands me my
key and points to my room.

I T ' S A FA N TA S T I C
PIECE OF DESIGN
WORTHY OF
FOLLOWING IN
THE FOOTSTEPS
OF THE ORIGINAL
RANGE ROVER

The Storfjord Hotel is a
beautiful woodland boutique
hotel, built in the centuriesold Norwegian loft style
using solid beams and cosy
wool insulation. Living grass
rooftops are characteristic
of traditional and some more
modern Norwegian homes.
It’s here that Norway’s charm
hits home. It’s an incredibly forward looking country
that lives by the mantra, if there’s a better way to do
something then it’s best to get on and do it. But they
won’t unpick old traditions if they can’t be bettered.
For me that plays in beautifully to the Velar’s
biggest attraction. In 1970 Land Rover listened to their
customers and delivered the world the Range Rover a product that had both capability and comfort at its
heart. Each new addition to the Range Rover family
has improved and bettered the range, but not at any
cost. Some things are wonderfully familiar - design,
capability, the serenity of the interior. These Range
Rover absolutes are also core to the Velar.
This car is the perfect union of form and function.
It’s a fantastic piece of design worthy of following in
the footsteps of the original Range Rover – one of
the only vehicles to ever have been displayed in the
Louvre gallery in Paris, highlighting the very pinnacle
of industrial design.
Having the chance to sample the New Range
Rover Velar in Norway has been an inspirational
experience. Aside from the jaw-dropping scenery and
abundance of ‘hyggelig’, both Norway and the Velar
share one unshakeable premise - they are both highly
respectful of the past, but never shackled by it.
BOOK YOUR OW N T EST D RIVE
Experience the New Range Rover Velar for yourself. Visit your local
retailer, or book a test drive now at landrover.com/velar
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For the second time, two legendary luxury brands have
joined forces to create an exciting new watch:
meet the Chronomaster El Primero Range Rover Velar

W O R D S
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L U C K W A L D T

Ceramised aluminium case, perforated strap: Chronomaster
El Primero Range Rover Velar Special Edition 2017.
Below: Rear view of the of the El Primero 400 B timepiece
which has 326 separate components

“ T H E L E V E L S O F
PRECISION
ACHIEVED IN
S W I S S WAT C H
MAKING IS
T R U LY
I N S P I R AT I O N A L”

“Our partnership with Zenith
is a true collaboration
between two brands with a
rich heritage of innovation,”
says Gerry McGovern, Chief
Design Officer at Land Rover.
“We make it our aim to work
together on all design aspects
in order to maintain the
GERRY MCGOVERN,
LAND ROVER
complete integrity of these
CHIEF DESIGN OFFICER
two iconic brands.”
A logical attitude. Firstly
because fans of unique cars
tend to appreciate the ability
to read the time from the dial of an automatic
chronograph and secondly because Land Rover and
the Swiss watch manufacturer Zenith share the luxury
sector’s most important values: “The desire to create
a highly coveted product that works with absolute
perfection, i.e. that lives up to what it promises –
and constantly excites,” says Gerry McGovern. The
‘Chronomaster El Primero Range Rover Velar Special
Edition 2017’ brings together the aesthetics of the
watch and automotive worlds.
The ceramised aluminium case with a diameter of
42 millimetres adopts the colour and design of the
luxury SUV, while coppertoned body details are
reflected in the dark-grey, brushed dial. The strap pays
further tribute to both innovation and technology.
Made of rubber with a calfskin coating, this is

perforated with the same diamond pattern as the seats
of the Range Rover Velar. “This makes the strap more
breathable and also more comfortable,” says McGovern.
It is not just their meticulous craftsmanship and
uncompromising commitment to quality that Land
Rover and Zenith have in common. 1969 was a
landmark year for both brands.
In Switzerland, it was the year in which the master
watchmakers developed the automatic chronograph
‘El Primero’. Even today, many watch aficionados still
regard this as the most precise automatic movement
ever. At the same time, Land Rover presented the first
Range Rover prototypes. Jean-Claude Biver also
regards Land Rover as an ideal partner: “We both
nurture our history and our brand DNA. By joining
forces, we aim to preserve traditions while also finding
the best way to take them forward into the future – all
without losing sight of the importance of our iconic
products.” Land Rover fans have also been known to
get excited about exquisite timepieces.
Gerry McGovern, himself is a passionate watch
collector: “We very much want to build and maintain
our long-term partnership with Zenith and learn from
one another. The level of precision achieved in Swiss
watch making is truly inspirational; Land Rover
designers are currently visiting the Zenith Research and
Development centre in Le Locle, Switzerland, to share
creative ideas about material innovation opportunities.”
It will be fascinating indeed to observe the fruits of this
collaboration over the years to come.
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The extreme nature and stunning beauty of the Swedish Arctic Circle takes your breath away
in more ways than one. This is where Jaguar Land Rover conducts its extreme cold
climate testing, but you too can venture here to enjoy unforgettable driving experiences
W O R D S

P A U L

E N T W I S T L E

Arjeplog, population 1,800 on the shores of Lake
Hornavan, was once home to the local silver mining
industry, a fact reflected in the names of streets and
perhaps most prominently in the Silverhatten hotel that
overlooks the small town with its distinctive church
dating back to 1642.
Boasting a single cinema, but a plethora of fuel
stations, Arjeplog is a place with a vista worthy of any
epic feature film. The demise of the mining industry
could have meant the end for a region rather short on
infrastructure, were it not for one very useful resource
in abundance – freezing cold weather.
During harsh winter months this picturesque, quiet
little town comes alive as vehicle calibration specialists
take advantage of the sub-zero temperatures. On the
frozen lake, huge, shaped circuits are perfect for vehicle
testing, hidden from the prying eyes of journalists keen
to scoop the stars of next season’s auto shows.
It is here too, that Jaguar Land Rover Ice Academy
experts will teach you how to put some of the world’s
finest and most capable vehicles through their paces.
For decades, the auto industry regularly made the
trek to Kiruna on the Arctic Circle, that was until some
engineers discovered a landing strip on the frozen Lake

Hornavan in 1973. They realised that Arjeplog ticked all
the testers’ boxes. Other manufacturers soon followed
as the town rapidly developed a rapport with the teams
of engineers who regularly spend up to six months
working in the region.
On any given winter’s day or night, you are arguably
more likely to encounter a camouflaged prototype
vehicle on the roads than a local inhabitant. Perhaps
this goes some way to explaining why the Laplanders
are highly protective of their ’winter guests’.
’Normal’ tourists rarely venture this far north of
Stockholm, and certainly not in winter time. And therein
lies its appeal. The Jaguar Land Rover Ice Academy not
only underlines the dynamic capabilities of Land Rover
vehicles in one of the harshest environments on earth,
but also offers a unique insight into the breathtaking
beauty of this Arctic wilderness.
So, join our team on the ice and enjoy thrilling
driving experiences together with warm hospitality
in one of the most challenging, yet perhaps most
beautiful, locations on the planet.
HIT T HE ICE for the drive of a lifetime. To find out more, visit
landrover.com/experiencesweden
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Experiences that we can relate to are the stuff of
aspiration. In a world in which time is short, luxury is
increasingly defined by how we spend that time
W O R D S
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W I L L I A M S O N

ES SAY

“M O D E R N
COLLECTORS
ARE DISCOVERING
T H AT A S E T O F
PRICELESS
MEMORIES
CHANGES THEIR
PERSPECTIVES
AND LASTS
A LIFETIME”

Few things are as noble as
collecting. The Egyptian
pharaohs were, arguably,
the earliest great collectors,
with thousands of papyrus
scrolls in their library in the
port city of Alexandria.
Collecting in the modern
era has its origins in the “wonder-rooms” and “curiosity
cabinets”of the 16th century. In 1587, a German artist
called Gabriel Kaltemarckt, working for King Christian I
of Saxony, laid out what he saw as the three essential
elements of every collection. One, sculptures and
paintings. Two, “curious items from home or abroad.”
And three, “antlers, horns, claws, feathers and other
things belonging to strange and curious animals.”
When considering collecting, Kaltemarckt noted that
natural curiosity caused our distant ancestors to go and
look over the next hill. His second observation was the
thrill of the hunt. Thirdly, he recognised the satisfaction
of gathering. Fourthly, he saw collecting as making a
statement of human power over nature.
There is also a fifth reason. Collections signified that
their owner had the time and resources to indulge in an
activity that had nothing to do with survival. Collecting,
then, is a highly evolved method of satisfying some of
our most basic urges. However, science has now proven
that you are more likely to find happiness if you spend
your time, money and focus on experiences, not goods.
And so the logical question a modern collector
should ask is: what sort of experiences should I have?
You don’t want to end up with a collection of mediocre
memories, do you? Consider the impact that comes
from attending a wedding in Marrakech, or flying into
space with Sir Richard Branson’s Virgin Galactic?
As times have changed, so the collector’s focus has
shifted too. It is now easier than ever to hunt and
gather objects. This is a problem for material objects,
as a key ingredient to a collectible’s value is rarity. It
signifies the challenge and thrill involved in hunting
and gathering. Its true meaning is missing from most
dictionaries, but best explained by a concept called the
“rarity principle”: the bigger the difference between
the number of people who have access to something
and the number of people who know about it, the rarer
and more valuable the thing is.
Consequently, modern collectors hunt for the ultra
rare and extraordinary. This is why around 700 people,
that’s around 0.00001% of the global population, have
their names down to go into space with Virgin Galactic.

When the first flights are ready, those first lucky
passengers, who have already paid up to $250,000,
will do something only a few hundred people have
ever done before. First, they will take off and climb to
an altitude of 47,000 feet (14.3km). And then it gets
really exciting. The spaceship will turn sharply upwards
and accelerate to Mach 1, 2 and finally Mach 3, taking
its passengers 150,000 feet (45.7km) above the Earth,
leaving them weightless, and giving them the rarest of
experiences: ’that‘ view of our planet.
While space is, as Captain Kirk used to say, the final
frontier, it will still be there in years to come. Experiences
that are fleeting, or soon to be gone, can have an even
more powerful appeal. This is why an exclusive group of
intrepid experience collectors has joined an expedition
to see the RMS Titanic in her resting place before she
disappears. A 2016 study discovered that “extremophile
bacteria” could eat away what's left of the famous
shipwreck within the next 15 or 20 years.
In spring 2018, a small group of newly christened
“Mission Specialists” will journey in a small titanium
and carbon fibre submersible to the seabed where
the ocean liner rests, around 12,500 feet (3.8km) below
the surface of the Atlantic. The cost of the trip features
a little added story and romance, and perhaps irony
too. At $105,129, the cost it is about the same price,
adjusting for inflation, that a first class passenger would
have paid on the Titanic’s doomed maiden voyage.
There are more similarly magical experiences
becoming available to the dedicated collector of
memories: a private plane trip across Asia with the
hotelier Aman; a trip across the Antarctic by skiplane
and “glacier proven”, six-wheeled trucks organised by
the Bluefish concierge company; or tour operator Black
Tomato’s ‘Blink’ adventures, which the company
promises to only ever stage once.
Many of these experiences come, by necessity, at
a considerable price. However, our time on earth is
equally full of valuable moments that money can't buy,
from the simplicity of just relaxing on a warm sunny day
and enjoying time with friends, to falling in love or
having children and enjoying every single moment
watching them as they grow up.
There is a curious upside to this new way of collecting.
Beyond the enjoyment of following one’s curiosity, the
thrill of the hunt, and the satisfaction of gathering some
of the most exceptional and rare experiences available
today, modern collectors are discovering something else:
that the end result isn’t just a trophy cabinet full of talking
points that signify status, but a set of priceless memories
that change their perspective and last a lifetime.
James Wallman is a futurist and author. He runs the strategic
advisory firm The Future Is Here, thefish.co
He wrote the bestselling book Stuffocation (Penguin, 2015)
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Get to know your All-New Discovery
smarter and faster with the innovative
Land Rover iGuide smartphone app
Now you can usher in a new era of fast familiarity with
the Land Rover iGuide app, which takes advantage of
the latest technology to quickly and easily explain all the
need-to-know features and controls of your Discovery.
Better still is that it also doubles as a mobile owner’s manual
in your pocket.
iGuide features four highly useful tools: Visual Search,
Owner’s Manual, Frequently Asked Questions and Warning
Lights. Together these ensure the answer to any question
is always to hand. Available for Android and iOS device
owners, iGuide is currently offered for Discovery and Range
Rover Velar, with more vehicles to come in the new year.
Overall the new app is designed to be intuitive, and no
login is required – just visit your app store and search for
Land Rover iGuide. Select your vehicle, and the app will
automatically download the relevant content on to your
phone in your language so it’s available when you’re offline.
Understanding your new Land Rover just got very easy.
C HEC K O U T your app store for more information
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VISUAL SEARCH
Taking advantage of the latest
Augmented Reality (AR) technology,
the Visual Search function uses your
smartphone’s camera to identify
important and helpful features and
controls in the interior cabin area. It also
demonstrates how to use them, helping
you get the best from your All-New
Discovery. If you’re new to AR, fear not
as the first time you try this function,
you’ll be shown a short introductory
guide on how to use it.
OWNER’S MANUAL
A convenient alternative to the printed
owner’s manual, this digital version
makes it easy to find information
quickly, as you can search by keyword
or category. It also offers an even
richer experience beyond
a traditional manual, as videos and
any accompanying warnings or notes
are included too.
F R E Q U E N T LY A S K E D
QUESTIONS
The FAQ section provides a quick
reference list, giving answers and
information relating to the
most commonly asked questions
about your vehicle.
WARNING LIGHTS
This feature is a comprehensive and
easy-to-use guide to the various
warning lights that might appear
on your dashboard, telling
you what each light means and
what to do about it.

CASTROL EDGE PROFESSIONAL
EXCLUSIVELY RECOMMENDED
BY LAND ROVER.
TITANIUM STRONG FOR MAXIMUM PERFORMANCE.
CO-ENGINEERED TO MEET THE NEEDS OF LAND ROVER.
Boosted with TITANIUM FST™, Castrol EDGE Professional is our strongest
and most advanced range of engine oils yet. Its TITANIUM FST™ doubles
its film strength, preventing oil film breakdown and reducing friction.
This gives you the confidence to be in perfect sync with your car and push
the boundaries of performance. That’s why Castrol EDGE Professional
is recommended by Land Rover.

www.castrol.com

ZENITH, THE FUTURE OF SWISS WATCHMAKING
DEFY I El Primero 21
1/100 of a second chronograph
th

www.zenith-watches.com

